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Sales  success  &  consumer  loyalty- in  one. 


Diphenhydramine  Hydrochloride  BP 

16  tablet  blister  pack  • 


New  Nytol  One-A-Night. 

Convenient  single  50mg  dose  in  a  blister  pack. 

Complements  successful  25mg  pack,  offering 
choice  and  impact  at  RO.S. 

New  national  T.V.  campaign  breaks  in  August. 

Comprehensive  promotional  support  package. 

Don't  get  caught  napping  -  Stock  up  with 
new  Nytol  One-A-Night  today! 

Nytol,  Nytol  One-A-Night  and  Z's  logo  are  Trademarks  of  Stafford-Miller  Ltd. 
Broadwater  Road,  Welwyn  Garden  City,  Herts.  AL7  3SR  D02896  July  1995 


Good  Mornings  follow  a  Good  Nytol, 
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shock  treatment 
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unit  packs 
from  a  user 


Window  dressing  the 
secret  to  'street  cred' 

AAH  buys  Medimart 
for  undisclosed  sum 
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new  role  at  Sunscript 
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nicotinelli 

original  chewing  gum 

Nicotine  gum  lu  help  you  give  up  smoking 


pieces  of  chewing  gum 


nicotine!!: 

mint  chewing  gum 

Nicotine  eum  to  help  you  give  up  smoking 


i 

pieces  of  mint  flavour  chewing  gum 


Very  tasty  indeed. 


Introducing  new  Nicotinell  Gum.  A  nicotine  gum 
specially  created  to  give  smokers  a  taste  for 
quitting.  Available  in  great  tasting  Original  and 
Mint,  in  handy  packs  of  24  or  96.  Furthermore, 


we'll  be  supporting  its  launch  with  a  massive 
£1.8  million  press  and  PR  campaign.  So  stock  up 
now.  Meanwhile,  here's  something  to  chew  over  - 
what  will  you  do  with  all  those  tasty  profits? 


NICOTIH£LL'  IS  A  REGISTERED  TRADEMARK 

WA 

ma 
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Presentation:  Oblong,  bull  coloured  chewing  gum  Each  piece  contains  2mg  ol  nicotine  Nicotinell  Chewing  Gum  is  available  in  original  or  mint  flavour  Indication:  Treatment  ol  nicotine  dependence  as  an  aid  to  smoking  cessation  Dosage:  Stop  smoking  completely  when  starting  treatment 
One  piece  of  Nicotinell  gum  to  be  chewed  when  the  user  feels  the  urge  to  smoke  Usual  dosage  is  8-12  pieces  per  day.  up  to  a  maximum  of  IS  pieces  per  day  Alter  three  months  usage  should  be  progressively  reduced  until  stopped  completely.  Not  to  be  used  by  children  Contraindications: 
Non-smokers,  children  As  with  smoking,  Nicotinell  Gum  is  contraindicated  during  pregnancy  and  lactation,  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  and  recent  cerebrovascular  accident  Precautions:  Patients  with  gastritis,  peptic  ulcer, 
hypertension,  stable  angina  pectoris,  cerebrovascular  disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  impairment  Keep  out  of  the  reach  of  children  at  all  times.  Side  effects:  Increased  salivation,  slight  throat  irritation, 
hiccuping,  indigestion,  heartburn  Legal  category:  P  Packs:  NICOTINELL  ORIGINAL  CHEWING  GUM  2mg  (PLOQOi/0195)  in  packs  ol  24  and  96  (Trade  Price  24s  -  £2.57,  96s  -  £7.70,  Retail  Price  24s  -  £4.50,  96s  -  £13.50)  NICOTINELL  MINT  CHEWING  GUM  2mg  (PL000I/0I97)  in 
packs  of  24  and  96  (Trade  Price  24s  -  £2.57,  96s  -  £7.70,  Retail  Price  24s    £4.50,  96s  -  £13.50)   PL  Holder:  Ciba-Geigy  pic.  Macclesfield  SK 10  2NX  Further  information  is  available  Irom  Zyma  Healthcare.  Holmwood  RHS  4NU  Date  of  preparation:  I  )une  I99S 
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COMMENT 


Why  does  'working  party'  or  'task  force' 
convey  the  idea  of  masterly  inactivity 
rather  than  that  of  problem-solving? 
Pharmacists  have  been  omitted  from  an 
NHS  Executive  task  force  charged  with  slashing 
GP  red  tape  affecting  NHS  patients  (p204).  And 
they  are  the  recipients  of  the  GPs'  key  piece  of 
NHS  paperwork  -  the  FP10  -  and  one  on  which 
hinges  major  NHS  costs  and  endless  possibilities 
to  frustrate  patients,  let  alone  pharmacists.  The 
omission  is  surprising,  given  that  the  community 
pharmacist  continues  to  hold  down  the  £4.3 
billion  drugs  bill,  both  by  default  (obtaining 
discounts  on  purchases  then  recouped  by  the 
Exchequer)   and   design   (advising   on  drug 
formularies   and   cost-effective  prescribing). 
Amazing,  given  that  the  task  force  has  identified 
the  repeat  dispensing  process  and  the  associated 
drug  waste  as  the  public's  number  one  enemy. 

For  years,  the  profession  has  canvassed 
Government  support  for  controls  on  repeat 
dispensing  to  be  exercised  by  GP/pharmacist  co- 
operation. When  the  triple  script  form  with 
carbon  paper  inserts  was  proposed,  it  was 
accepted  by  the  professions,  but  rejected  by  civil 
servants  counting  the  cost  of  carbon  paper! 

The  present  task  force  foresees  "insur- 
mountable problems".  Former  health  minister 
Brian  Mawhinney  was  so  unconvinced  of 
prescribing  waste  that  he  sent  a  task  force  to  rifle 
through  the  nation's  medicines  cabinets  to  check 
whether  OTC  or  script  medicines  were  the  prime 
dust  gatherers  the  results  remain  on  the 
Government  secret  list! 

GPs  want  to  use  their  time  effectively  and  now 
have  real  incentives  to  cont  rol  prescribing  costs. 
Repeat  dispensing  will  give  the  Government  an 
opportunity  to  reward  pharmacy  productivity, 
while  saving  money  and  patients'  time! 
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NEWS 


NHSE  says  give  pharmacists 
serial  dispensing  rights 


An  NHSE  task  force  charged 
with  slashing  red  tape  in  general 
practice  has  recommended  that 
pharmacists  be  given  serial 
repeat  dispensing  rights. 

In  its  report,  'Patients  not 
Paper',  the  team  of  full-  and  part- 
time  NFISE  staff  recognised  the 
significant  proportion  of  patient  s 
visiting  their  GP  surgery  simply 
to  collect  a  repeat  prescription. 

One  practice  visited  by  the 
team  during  its  three-month 
study  estimated  that  50  per  cent 
of  patient  attendances  were  for 
repeat  prescriptions. 

"Reducing  the  need  for  individ- 
ual repeat  prescriptions ...  would 
reduce  inconvenience  to  patients 
and  free  up  practice  time,"  says 
the  report.  The  recommendation 
is  that  "subject  to  proper  clinical 
safeguards  and  within  reason- 
able timescales  for  clinical 
review,  certain  medication  could 
be  prescribed  on  a  single  FP10 
with  instructions  to  dispense  a 
further  specified  number  of 
repeat  issues". 

Noting  the  potential  of  such  a 
scheme  to  reduce  drugs'  wastage 


Humberside  dispensing  GPs  are 
to  stop  their  controversial  Boots' 
collection  and  delivery  service, 
following  their  purchase  of  a 
nearby  Hills  pharmacy. 

However,  Dr  John  Mitchell,  a 
GP  at  Winterton's  Manlake 
surgery  and  a  director  of  the  pur- 
chasing company,  Sedgemill, 
would  give  no  reason  for  the 
change  in  tactics,  except  to  say, 
"It  is  the  best  thing  to  do  at  this 
stage." 


The  British  Pharmaceutical  Stu- 
dents' Association  is  considering 
sett  inn  up  help  points  for  pre-reg- 
istration  exam  failures. 

Noting  this  year's  exam  perfor- 
mance, BPSA  president  Catriona 
Johnston  says  the  Association 
will  aim  to  establish  centres,  pos- 
sibly linked  to  the  schools  of 
pharmacy,  "where  pre-regs  can 
go  for  help  in  finding  further 
employment  or  how  to  improve 
exam  technique". 

The  July  '■>  exam  saw  an  88  per 


-  estimated  at  up  to  8  per  cent  of 
the  total  GP  drugs  bill  -  the  team 
identified  practical  considera- 
tions which  may  have  "signifi- 
cant implications"  for  the  Pre- 
scriptions Pricing  Authority,  for 
pharmacists  and  for  patient 
safety.  These  include: 

•  a  set  limit  on  the  number  and 
interval  of  permissible  repeats, 
varying  by  drug  and  therapeutic 
category 

•  an  additional  FP10  box  and 
unique  patient  identifier 

•  the  cost  of  revised  systems  and 
training  for  PPA  staff,  and  infor- 
mation logging  and  retrieval  sys- 
tems for  pharmacists. 

Estimating  an  implementation 
timescale  for  the  recommenda- 
tion, the  task  force  noted  the 
need  to  amend  the  NHS  (CMS) 
Regulations.  Discussion  with  the 
professional  bodies  "would  take 
time  and  may  raise  insurmount- 
able problems",  it  warns;  how- 
ever, there  is  a  need  for  further 
detailed  consideration  to  be 
given  to  the  scope  and  circum- 
stances of  such  a  system,  as  well 
as  costs  and  benefits. 


Staff  at  the  pharmacy  expect 
the  move  to  send  script  business 
"through  the  roof  and  see  it  as 
an  opportunity  to  demonstrate 
the  value  of  community  phar- 
macy, says  pharmacist  Colin 
Keenan.  At  least  one  new  full- 
time  staff  member  should  be 
joining  the  team. 

There  will  be  no  change  to  the 
portfolio  of  services  previously 
offered  by  Hills  but,  since  the 
acquisition  on  August  4,  the  out- 


cent  success  rate  for  the  1,085 
first-time  entrants  -  4  per  cent 
lower  than  the  1993  and  1994 
pass  rates.  Seven  of  the  11  sec- 
ond entry  candidates  passed. 

The  BPSA's  pledge  to  act  fol- 
lows grass  roots  concern  over 
the  exam.  Apart  from  being  of  a 
much  higher  standard  than  the 
Society's  sample  paper,  "there 
was  a  lot  of  questions  about 
political  committees",  says  Ms 
Johnston.  The  consensus  of 
opinion  was  that  this  had  little  to 


Health  secretary  Stephen  Dor- 
rell  has  set  up  an  implementation 
action  group,  comprising  NHSE, 
health  autln irity,  audit,  GP  and 
computing  experts  -  but  no  phar- 
macists -  to  co-ordinate  progress 
on  the  recommendations,  and  it 
is  hoped  that  the  majority  of  the 
r  eport  will  be  being  acted  upon 
within  18  months. 

Among  the  scrutiny  group's  67 
proposals,  most  of  which  aim  to 
cut  red  tape,  is  the  recommenda- 
tion that  GPs  be  allowed  to  write 
a  single  script  covering  multiple 
immunisations  administered. 

The  Pharmaceutical  Services 
Negotiating  Committee  and  the 
Royal  Pharmaceutical  Society 
both  welcome  the  involvement 
of  pharmacists  in  the  repeat  dis- 
pensing process. 

The  PSNC  would,  however, 
like  to  see  increased  productivity 
recognised  by  remuneration, 
while  the  RPSGB  remains  disap- 
pointed by  the  lack  of  input 
sought  from  professional  phar- 
macy bodies. 

The  task  force's  reference 
group  included  two  pharmacists. 


let  is  now  operating  as  Sedgemill 
Pharmacy  and  has  changed 
wholesalers  to  Daniels. 

Hills  put  the  shop  up  for  sale  in 
June  amid  allegations  that  the 
business  had  been  undermined 
by  the  GPs'  activities  (C&D  June 
24,  p989). 

•  The  BMA  used  to  advise 
against  GPs  owning  a  pharmacy 
within  their  practice  area,  but  in 
1992  revised  this  due  to  changes 
in  the  healthcare  system. 


do  with  pharmacists'  day  to  day 
practice. 

Other  criticisms  include  am- 
biguous questions  and  an  over- 
abundance of  questions  involv- 
ing calculations,  and  the  inability 
of  an  exam  to  take  into  account 
tutors'  continuing  assessments. 

One  pharmacist  also  felt  that  if 
a  re-sit  exam  was  introduced,  the 
Society  should  be  prepared  to 
fund  that  extra  three-month 
period  so  tutors  can  help  keep  a 
pre-reg  on. 


RPSGB  takes  up 
pharmacy  use 
research  gauntlet 

The  Royal  Pharmaceutical  Soci- 
ety is  to  carry  out  a  researc  h  pro- 
ject on  usage  and  access  to  phar- 
macies. The  budget  will  be  up  to 
£20,000  and  suitable  organisa- 
tions or  research  groups  will  be 
invited  to  tender. 

Council  made  this  decision  last 
week  after  discussing  a  paper  by 
Dr  Sue  Ambler,  the  Society's  head 
of  pr  actice  research. 

The  project  will  address  ques- 
tions of  who  uses  what  type  of 
pharmacy  and  when,  what  they 
use  it  for  and  where  it  is. 

The  study  should  provide  valu- 
able information  and  act  as  a 
rational  basis  for  experiments  to 
address  the  impact  of  community 
pharmacy  on  overall  health  gains. 

At  last  month's  Council  meet- 
ing, Hemant  Patel  had  proposed 
that  research  be  carried  out  on 
the  value  of  small  pharmacies; 
the  planned  project  will  look  at 
the  impact  of  small  pharmacies  in 
a  wider  context  (C&D  July  15, 
p89). 

Research  briefings  will  be  held 
with  the  Pharmaceutical  Services 
Negotiating  Committee,  the  Scot- 
tish Pharmaceutical  General 
Council,  the  National  Pharma- 
ceutical Association  and  the 
Company  Chemists  Association 
to  develop  a  shared  research 
agenda.  These  briefings  will  be 
funded  by  a  separate  budget  of 
£12,000  and  other  representative 
bodies  will  be  invited  to  con- 
tribute to  the  debate. 

Dr  Ambler  will  start  to  organise 
the  meetings  and  the  tendering 
process  and  report  to  Council's 
October  meeting. 

Lord  Peston  commented  last 
week  that  the  research  would  col- 
lect evidence  which  could  be  sub- 
mitted to  the  Department  of 
Health  when  various  policies 
were  proposed. 


Primary  care  bursary 

Manchester  University  is  offer  ing 
a  bursary  of  £2,400  to  fund  a  com- 
munity pharmacist  through  a  new 
MSc  in  primary  care. 

The  multidisciplinary  course 
has  already  attracted  GPs  and 
nurses,  but  the  University's  advi- 
soiy  committee  recognises  the 
importance  of  including  commu- 
nity pharmacists. 

The  course  has  a  part-time 
modular  structure  and  has  been 
developed  by  the  Department  of 
General  Practice  and  the  National 
Primary  Care  Research  and 
Development  Centre. 

Courses  start  at  the  beginning 
of  October  and  further  details  are 
available  by  calling  Julia  Dean  on 
0161  275  2413. 


Dispensing  GPs  buy  into  pharmacy 


PSA  looks  to  help  pre-reg  failures 
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Gwent  script  'saint'  denies  breach  of  contract 


Allan  Sharpe,  the  <  iwenl  pharma- 
cisl  al  the  centre  of  the  private 
prescription  row,  has  defended 
his  actions  by  denying  any 
breach  of  contract. 

Speaking  at  the  recent  Mid- 
Glamorgan  Family  Health  Ser- 
vices Authority  service  commit- 
tee hearing,  Mr  Sharpe,  who  has 
been  dubbed  a  sainl  and  akin  to 
Robin  Hood  in  the  national 
media,  claimed  that  the  wording 
of  the  'Perms  of  Service  contract 
does  not  prohibit  pharmacists 
from  dispensing  NHS  prescrip- 
tions privately. 

"'When  a  patient  presents  with 
a  valid  NHS  script,  a  pharmacist 
shall,  without  undue  delay,  pro- 
vide the  medicines  ordered',"  Mr 
Sharpe  i|i idled  from  the  contract. 

"Where  is  it  said  'Exclusively 
under  the  NHS?'  Where  is  the 
breach?  In  GPs'  contracts,  it  is 
specified  'and  in  no  other  cir- 
cumstances'. This  could  have 
been  said." 

The  NILS,  he  said,  is  acting  as  a 
monopoly  and  is  interfering  with 
and  infringing  on  the  profes- 


sional relationship  between 
patient  and  pharmacist.  "The 
profession  of  pharmacy  is  going 
to  find  itself  not  a  profession  but 
as  employees  of  the  NHS,  It  is 


ver\  sail  that  a  chemist  in  the 
slicks  has  to  stand  up  lor  the 
enl  ire  pr<  >fessi<  >n." 

Speaking  on  national  televi- 
sion about  the  case,  Roger  (  >dd. 


bead  of  practice  al  the  Royal 
Pharmaceutical  Society,  said 
that  anomalies  within  the  cur 
rent  prescription  charge  system 
needei  I  discussing. 


Welsh  contractors 
pioneer  H pylori  testing 


Selected  Mid-Glamorgan  com- 
munity pharmacists  are  to  con- 
duct on-site  Helicobacter  pylori 
testing  in  what  is  believed  to  be  a 
pioneering  referral  initiative. 

The  project,  which  is  part  of  a 
new  ten-month  duration  card 
system  medication  review,  will 
see  primary  can'  pharmacists 
referring  general  practice 
patients  with  a  history  of  H2- 
ant agonist  or  reflux  treatment 
use  to  selected  pharmacies. 

Test  centres  must  meet  Society 
guidelines  on  testing  body  fluids 
and  be  part  of  a  cartel  of  contrac- 
tors who  are  co-operating  to 
achieve  generic  c<  nitmuity 

Mid-Glamorgan  Family  Health 
Services  Authority  will  provide 
participants  with  free  blood  test- 
ing equipment  and  relevant  train- 
ing. Participants  will  communi- 
cate results  to  patients'  GPs,  plus 
appropriate  treatment  recom- 
mendations, according  to  the 
agreed  practice  formulary, 
through  the  new  medication 
review  card  system. 

This  aims  to  allow  community 
pharmacists  to  identify  repeat 
prescriptions  falling  outside  an 
agreed  practice  formulary,  and 
recommend  medication  changes 
on  an  individual  patient  basis. 
Seven  CP  practices  and  ten  com- 
munity pharmacists  are  involved 
-  Pxiots,  however,  has  declined  to 


participate  in  the  project. 

Pharmacists  complete  a  card 
for  each  intervention  made;  (IPs 
consider  the  recommendation 
and  act  as  appropriate,  docu- 
menting their  decision.  This 
makes  it  possible  to  establish  the 
rate  of  intervention  and  the 
uptake  by  the  general  practi- 
tioner, says  Mid-Glamorgan 
FHSAs  pharmaceutical  adviser, 
Andrew  Bun. 

The  pilot  will  be  reviewed 
every  two  months  to  assess 
workload  implications  and  pro- 
vide discussion  on  the  interven- 
tions and  possible  new  changes 

There  is  no  funding  for  either 
initiative,  but  benefits  include 
increased  customer  profile, 
reduced  stockholding  require- 
ments, 28-day  supply  for  most 
script  items  (seven  for  residen- 
tial homes),  increased  buying 
power,  increased  generic  pre- 
scribing and  greater  control  over 
GP  prescribing,  says  Mr  Bun. 

Marshall  Davies,  head  of 
Boots'  pharmacy  services,  main- 
tains that  participation  could 
impair  the  quality  of  total  phar- 
maceutical service,  that  "in- 
creased generic  prescribing  is  of 
no  concern  to  a  contractor"  and 
that  intervention  feedback  is  of 
interest  principally  to  the  GP. 
who  has  clinical  responsibility 
for  the  individual's  health. 


Counterpart:  application  for  test  PIN 


In  July,  we  launched  Summer 
Health,  the  first  module  of  ( Jam- 
bridge  Counterpart,  the  phar- 
macy assistant  development 
training  package,  co-sponsored 
with  Whitehall  Laboratories,  and 
designed  to  meet  the  Royal  Phar- 
maceutical Society's  require- 
ments for  medicines  counter 
assistants  from  July  1,  lit!  Hi. 
Subscribing  pharmacists  may 


obtain  further  copies  of  Cam- 
bridge ( 'i  mnierpart  from  White- 
hall Laboratories'  sales  force,  or 
by  telephoning  Tracy  Matthews 
or  Charlotte  Batchelor  on  0181 
717  8797.  The  Pharmacist  Brief- 
ing, to  get  pharmacists  up  to 
speed  with  staff  inquiries  on  the 
Summer  Health  training  module, 
was  published  in  C&D's  July  15 
issue,  pp  S7/88. 


Telephone  marking  -  PIN  application  form 


Names  of  assistants 


I  enclose  a  cheque  (made  payable  to  Chemist  &  Druggist)  for 
□  x  S  12.50  (plus  £2.19  VAT  per  assistant ) 

I 


=  £ 


Pharmacy  address.. 


.Telephone  number.. 


Supervising  pharmacist. 


Registration  number.  

Send  to:  Cambridge  Counterpart,  Chemist  &  Druggist, 

Miller  Freeman  House,  Sovereign  Way.  Tonbridge,  Kent  TN9  1RW. 
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XRAYSER 


Ethical  issues 
concerning 
nicotine  gum 


The  recently-published  sales 
statistics  for  nicotine 
replacement  gum  and  patches 
(C&D  August  5,  p182)  make 
interesting,  but  predictable, 
reading  because  they  so 
accurately  reflect  my  own 
experience  -  with  patch  sales 
far  more  variable  than  those 
for  gum. 

However,  what  the  statistics 
are  unable  to  explain  is  the 
reason  for  this  difference. 
Purely  from  empirical 
observations,  I  am  convinced 
that  patches  are  used  by 
clients  seriously  attempting  to 
stop  smoking,  while  the 
majority  of  those  chewing 
gum  do  so  as  a  'healthier' 
long-term  tobacco  substitute. 

If  this  observation  is  true, 
then  it  leaves  the  community 
pharmacist  in  a  predicament, 
because  in  both  cases  he  is 
selling  a  medicine  licensed  for 
the  treatment  of  nicotine 
dependence,  where 
progressive  reduction  and 
then  stoppage  is  included  as  a 


Weal 

Reflections 


PHARMACY  PEN  PORTRAIT 


Paul  McElhone 


condition  of  the  licence.  With 
patches  this  presents  few 
difficulties,  as  I  have  observed 
few  dependencies,  and  the 
courses  can  work,  but  similar 
attempts  using  gum  do  result 
in  some  clients  transferring 
their  habit  from  one  nicotine 
source  to  another. 

Professionally,  pharmacists 
should  always  be  aware  of 
OTC  drug  dependency  and,  if 
counselling  fails  to  solve  the 
problem,  should  refuse  further 
sales.  With  most  medicines,  I 
find  few  difficulties  and  am 
fully  prepared  to  refuse  a  sale, 
but  with  nicotine  replacement 
gum  the  problem  is  complic- 
ated by  the  knowledge  that 
this  halfway  house  depend- 
ence is  arguably  better  for  the 
customer's  health  than  a 
return  to  tobacco  that  would 
be  the  inevitable  consequence 
of  refusing  the  sale. 

I  do  continue  to  sell  gum, 
and  maintain  professional 
contact  with  dependent 
chewers  in  the  hope  that  by 
gentle  persuasion  they  will 
eventually  stop.  I  also  realise 
that  there  will  continue  to  be 
the  hard  core  for  whom  the 
availability  of  nicotine  gum 
must  always  be  the  preferred 
alternative  to  tobacco. 

Time  to  put  a 
stop  to  Omega 

The  National  Pharmaceutical 
Association  is  right  to 
publicise  the  activities  of  a 
company  called  Omega 
Partners,  which  appears  to  be 
attempting  to  determine  the 
feasibility  of  monopolising  the 
supply  of  repeat  dispensing  to 
patients  by  offering  doctors 
financial  rewards  for  co- 
operating in  the  direction  of 
prescriptions  (C&D  August  5, 
p174). 

I  am  astounded  at  this 
blatant  bribe  to  circumvent 
the  present  system,  but  it  is 


not  an  unexpected  initiative 
considering  the  present 
official  encouragement  for 
budget-holding  practices  to 
control  all  primary  healthcare 
services.  What  have  been 
ignored  are  the  consequences 
to  the  patient  of  removing  the 
foundation  stone  of  easily 
available  community 
pharmacies. 

As  a  devil's  advocate,  I  could 
also  argue  for  the  efficiency  of 
a  factory  dispensing  system, 
which  removed  the  archaic 
necessity  of  moving  incon- 
sequential pieces  of  paper 
from  surgery  to  patient,  from 
patient  to  pharmacy  and  - 
from  the  pharmacy  -  drugs 
back  to  the  patient.  The 
efficiency  of  this  Utopian 
world  only  looks  at  economics 
and  not  at  people. 

Fortunately,  and  despite  the 
internal  contortions  of  debate 
about  its  own  future, 
community  pharmacy  has 
risen  well  to  this  challenge 
and,  instead  of  proceeding 
down  the  path  of  mechanised 
oblivion,  has  increasingly 
treated  each  patient  as  an 
individual  with  individual 
needs  for  professional  advice 
in  the  proper  administration  of 
complex  and  potent 
medicines. 

This  process  of  change  is 
still  accelerating  and 
pharmacists  are  rapidly 
extending  their  expertise  even 
further  into  the  community. 
Their  availability,  either 
directly  from  a  network  of 
evenly  distributed  pharmacies 
or  via  requested  visits  in  the 
domiciliary  setting,  is  a 
resource  than  can  never  be 
replaced  by  impersonal 
centralised  dispensing,  but  it 
is  particularly  vulnerable  to 
the  blinkered  application  of 
short-sighted  economics. 

This  campaign  by  the  NPA 
must  be  vigorously  supported 
and  the  avaricious  attentions 
of  Omega  and  its  unnamed 
clients  stopped,  now,  before 
this  threat  to  community 
pharmacy  generates  further 
unwelcome  momentum. 


•  Qualified  in  1978  after  com- 
pleting his  pre-registration  year 
working  at  Boots  the  Chemist  in 
Bangor,  County  Down,  Northern 
Ireland.  He  graduated  the  previ- 
ous year  from  Queen's  University, 
Belfast. 

•  Career  Set  up  his  own  phar- 
macy, P  McElhone,  in  the  seaside 
resort  of  Port  Stewart,  County 
Londonderry,  just  three  weeks 
after  qualifying. 

The  business  had  previously 
existed  as  a  non-dispensing  phar- 
macy. In  1994,  Paul  relocated  the 
pharmacy  to  a  prime  position  fur- 
ther along  the  promenade.  He 
currently  employs  two  full-time 
and  one  part-time  members  of 
staff. 

•  Committees  Member  of  the 
Ulster  Chemists'  Association; 
local  facilitator  for  the  Northern 
Ireland  Centre  for  Postgraduate 
Pharmaceutical  Education  and 
Training. 

Paul  was  also  local  Pharmacy 
Week  co-ordinator  for  the  north- 
ern part  of  the  Province,  encom- 
passing around  40  pharmacies. 
His  efforts  for  the  profession's 
promotional  week  ■  included 
organising  a  DUMP  campaign  and 
being  interviewed  on  local  BBC 
radio  -  something  which  he  says 
was  a  "petrifying"  experience  that 
was  preceded  by  a  sleepless 
night! 

•  Interests  Playing  golf,  all 
types  of  music,  plus  travelling 
and  holidaying. 

•  Pharmacy  philosophy  Paul 
believes  the  pharmacist  should 
have  an  overview  of  everything 
going  on  at  the  medicines  counter 
and  has  designed  his  new  dispen- 
sary with  that  in  mind. 

"It  is  very  important  for  the  pro- 
fession to  be  seen  helping  people 
and  advising  them.  I  am  all  for 
pharmacists  concentrating  on  the 
medicines  side,"  he  says. 

Paul  is  also  not  happy  wit  h  the 
way  pharmacy  contracts  have 
changed  over  the  years  and 
would  prefer  to  see  a  capitation 
system  instead. 
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Bazuka 
verruca 


New  Bazuka  Gel,  with  its  clinically  proven 
prescription  heritage,  is  targeted  for  success 
-  in  treatment  and  for  your  business. 

Bazuka  offers  simple,  effective  treatment  for 
verrucas,  warts,  corns  and  calluses.  It  dries 
to  form  a  unique,  water-resistant  protective 
barrier  designed  to  help  inhibit  the  spread  of 
the  verruca/wart  infection,  without  the  need 
for  plasters. 

To  make  its  mark,  Bazuka  will  be  supported 
by  a  hard-hitting  National  Press  and  TV 
campaign,  encouraging  customers 
everywhere  to  visit  their  local  pharmacy. 


J   For  the  treatment 

1    of  verrucas,  warts,  '%\ 

I    corns  and  calluses  ^1 

■  ■  Uniquely  formulated,  clinically  proven  treatment  1 

■  ■  Dries  to  form  a  wafer-resistant,  protective  barrier  1 
1        ■  Designed  to  inhibit  spread  of  the  verruca/wart  infection  1 
I        ■  No  plasters  necessary  ■  Simple,  once-daily  application  1 

bazuka;^ 

for  the  treatment  of  verrucas,  warts,  coms  anQjaJlysj^M 

Complete  treatantJfilwHhspe^ 

1  bazuka 

tor  ttie  treatment  crtvemic3s.  warts,  corns  aiiK 

salicylic  acid,  lactic  acid 


FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 

BAZUKA  Trademark  and  Product  Licence  held  by  Oiomed  Developments  Ltd .  Hitchin.  UK  Distributed  bv  DDD  Ltd .  94  Rickmansworth  Road.  Watford.  Herts.  WD1  7JJ  Active  Ingredients:  Salicylic  Acid  BP  12.0%  w/w  Lartir 
Acd  BP  4  0%  w/w  Also  contains  Camphor  BP.  Pyroxylin  BP.  Ethanol  196%)  BR  Ethyl  Acetate  Indications:  Foi  the  treatment  of  verrucas,  warts,  corns  and  calluses  Directions  for  adults,  including  the  elderly,  and 
children:  Apply  one  or  two  drops  to  the  lesion  and  allow  to  dry  to  form  a  small  white  patch  The  following  day.  carefully  peel  or  pick  off  the  dried  patch,  and  apply  fresh  gel  Once  every  week,  before  applying  fresh  gel.  gently 
rub  the  treated  surface  with  the  emery  board  provided  Continue  treatment  until  the  condition  has  resolved  This  may  take  up  to  12  weeks  for  certain  verrucas  and  warts  Contra-indications:  Not  to  be  u:  ed  on  the  face  oi 
anogenital  regions,  oi  by  diabetics  or  individuals  with  poor  blood  circulation  Not  to  be  used  on  moles,  birth  marks,  hairy  wans,  or  any  other  lesion  for  which  the  gel  is  not  indicated  Not  to  be  used  in  cases  of  sensitivity  to  any 
of  the  ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane  and  tram  cuts  and  grazes  Avoid  spreai 

may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued  Avo.d  inhaling  vapour,  and  keep  cap  firmly  closed  when  not  in  use  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as 
it  may  cause  damage  Keep  all  medicines  out  of  the  reach  of  children  HIGHLY  FLAMMABLE  Keep  away  from  flames  Store  at  room  temperature  (not  exceeding  25:C)  with  the  rap  replaced  tightly 
FOR  EXTERNAL  USE  ONLY   Legal  Category:  (7]  (PL  0173/0161)  Packs:  5g.  RSP  £3  95  (£ 3  36  exc  VAT)  5/95 


®   «   •   Si)  <- 


Job  No:  BS  3390   Bazuka  that  Verruca   266  x  181mm 


MEDICALmatters 


Severe  asthma  linked  to  wrong  inhalers 


Prescribing  inappropriate  in- 
haler devices  is  the  most  com- 
mon reason  for  severe  asthma, 
according  to  Dr  Alyn  Morice, 
consultant  respiratory  physician 
at  the  Royal  Hallamshire  Hospi- 
tal, Sheffield. 

At  a  Roche  briefing,  he  pointed 
out  that  many  patients  find 
metered  dosage  inhalers  "hor- 
rendously  difficult  to  take".  A 
better  approach  was  to  use  dry 


powder  inhalers,  which,  he  said, 
delivered  twice  as  much  drug 
into  the  lungs  as  an  ordinary 
MDI,  even  if  the  latter  was  used 
correctly. 

Dr  Morice  advised  doctors  to 
consider  which  steroid  inhaler 
was  being  used  to  treat  patients 
with  severe  asthma.  "Of  half  the 
patients  that  are  referred  to  me, 
all  I  say  is:  'Put  them  on  a  turbo- 
haler',"  he  said. 


But  GPs  often  opt  to  increase 
the  steroid  dose,  leading  to  more 
side-effects,  rather  than  consid- 
ering changing  the  inhaler  to  one 
that  suits  the  patient,  com- 
mented Dr  Morice. 

For  those  with  chronic  severe 
asthma,  oral  steroids  were 
inevitable.  Said  Dr  Morice: 
"There  is  a  widespread  miscon- 
ception among  doctors  that  one 
or  two  courses  of  oral  steroids  a 


year  in  people  with  moderate  to 
severe  asthma  is  OK.  But  this  is 
just  as  damaging  (in  terms  of 
leading  to  osteoporosis  )  as  being 
on  prednisolone  all  their  lives." 

Dr  Peter  Lawson-Matthew, 
also  a  consultant  physician  at  the 
Royal  Hallamshire  Hospital, 
says:  "The  normal  dose  of  pred- 
nisolone can  reduce  the  markers 
that  affect  bone  formation  within 
12  hours  of  one  oral  dose." 


Treosulfan  250mg  caps 

Farillon  is  launching  Treosulfan 
250mg  capsules  onto  the  market 
following  requests  from  retail 
pharmacies.  The  company  is  not 
supplying  initial  stock  or 
extended  credit  terms,  as  it  says 
there  is  already  a  clear  demand. 
The  basic  NHS  price  for  100 
capsules  is  £115. 
Farillon  Ltd.  Tel:  01708  379000. 

Demacort  shortage 

Panpharma  says  that,  due  to 
production  problems,  Dermacort 
0.1  per  cent  hydrocortisone 
cream  will  be  unavailable  for  the 
foreseeable  future.  This  situation 
is  expected  to  be  short-term  and 
the  company  will  contact  all 
community  pharmacists  once  the 
production  problem  has  been 
solved. 

Panpharma  Ltd.  Tel:  01494  766866. 

Ener-G  bread 

General  Dietary  is  introducing  a 
new  pack  size  of  474g  x  6  for  its 
Brown  Rice  Bread.  The  new  size 
will  be  supplied  as  soon  as 
stocks  of  the  existing  200g  x  12 
are  depleted.  The  basic  NHS 
price  is  £22.50  per  case  of  six, 
with  a  recommended  retail  price 
of  £4.99  per  loaf. 
Farillon  Ltd.  Tel:  01708  379000. 


In  response  to  concerns  about 
cross-infection  between  patients 
during  pulmonary  function 
testing,  Vitalograph  has  launched 
a  new  fc^clerial/viral  filter,  which 
eliminates  cross-infection  risks. 
It  uses  the  3M  Filtrete  filter 
membrane  to  provide  high 
filtration  efficiency  of  bacteria 
and  viruses,  while  at  the  same 
time  meeting  the  low  back- 
pressure requirements  of 
pulmonary  function  testing. 
Vitalograph  Ltd.  Tel:  01280  822811 


Relapsed  smokers  have  little 
success  second  time  round 


Smokers  who  relapse  after  trying 
the  nicotine  patch  find  it  very  dif- 
ficult to  give  up,  even  when  they 
are  highly  motivated  and  use  a 
second  course. 

Over  600  smokers,  who  had 
tried  unsuccessfully  to  give  up 
smoking  using  the  patch  and 
were  smoking  more  than  15  ciga- 
rettes a  day,  took  part  in  the  ran- 
domised, double  blind,  placebo- 
controlled  trial  for  12  weeks, 
with  a  follow-up  at  26  weeks. 

After  12  weeks,  less  than  7  per 
cent  of  those  using  the  nicotine 


patch  had  stopped  smoking, 
compared  with  almost  2  per  cent 
on  placebo  patches.  At  26  weeks, 
the  rates  were  6.4  per  cent  for 
those  on  nicotine  and  2.6  per  cent 
for  placebo.  Smokers  received 
brief  counselling  during  monthly 
visits. 

Almost  twice  as  many  patients 
using  nicotine  reported  difficulty 
sleeping  as  those  on  placebo. 
Reassuringly,  the  incidence  of 
severe  reactions  at  the  site  of 
application  with  repeated  use  of 
nicotine  patches  is  low. 


Zeneca's  Zestril  licensed  for  acute  MI 


Zestril  (lisinopril),  the  once  daily 
ACE  inhibitor  from  Zeneca 
Pharma,  is  licensed  for  use  in 
acute  myocardial  infarction  (MI). 
Patients  should  be  haemodynam- 
ically  stable,  defined  as  those  not 
in  cardiogenic  shock  and  with  a 
systolic  blood  pressure  greater 
than  lOOmg  Hg. 

Zeneca  says  one  of  its  advan- 
tages is  that  it  can  be  initiated 
within  24  hours  of  the  acute  MI  to 


prevent  subsequent  development 
of  left  ventricular  dysfunction  or 
heart  failure. 

Patients  should  also  receive 
the  standard  recommended 
treatments,  such  as  thrombolyt- 
ics, aspirin  and  a  beta-blockers. 

The  first  dose  is  5mg  orally,  fol- 
lowed by  another  5mg  after  24 
hours,  lOmg  after  48  hours  and 
then  lOmg  once  daily. 
Zeneca.  Tel:  01625  535999. 


Long-term  benefits  of  chiropractic  for  low  back  pain 


A  three-year  follow-up  of  pat- 
ients with  low  back  pain  has  con- 
firmed the  results  of  an  earlier 
study  that  those  treated  by  chiro- 
practic reported  greater  im- 
provement and  satisfaction  than 
those  treated  by  hospitals. 

Chiropractic  is  a  system  of 
treating  bodily  disorders  by 
manipulation  of  the  spine  and 
other  parts,  based  on  the  belief 
that  the  cause  is  the  abnormal 
functioning  of  a  nerve. 

Over  650  people  took  part  in 
the  original  study  which  com- 


pared the  two  forms  of  body 
management. 

After  three  years,  with  almost 
530  patients  remaining  in  the 
study,  the  improvement  was 
found  to  be  29  per  cent  more  in 
those  treated  by  chiropractic. 
The  beneficial  effect  on  pain  in 
these  patients  was  particularly 
noticeable. 

The  authors  suggest  that  the 
greater  number  of  treatments  by 
chiropractors  and  the  longer 
time  periods  over  which  they  are 
spread  may  explain  the  results. 


Sugar-free 
prescribing  of 
paracetamol 

?or  children 

As  long  ago  as  1979,  the  British 
Medical  Journal  drew  attention 
to  the  harmful  effects  sugar  in 
medicines  could  have  on  chil- 
dren's teeth.  Now  researchers  in 
Manchester  have  analysed  PACT 
data  from  four  districts  in  the 
North  West  Regional  Health 
Authority  to  discover  whether 
increased  availability  of  sugar- 
free  paracetamol  preparations 
has  led  to  increased  prescribing 
of  such  products. 

In  1991,  29  per  cent  of  paedi- 
atric  paracetamol  medicines 
were  sugar-free,  and  by  1993  this 
had  risen  to  37  per  cent.  Most  of 
these  were  branded  products. 

Generic  prescriptions  for  para- 
cetamol accounted  for  19  per 
cent  in  1991  and  24  per  cent  in 
1993,  but  less  than  4  per  cent  of 
these  were  sugar-free.  The 
authors  say  that  as  generic  pre- 
scribing becomes  more  preva- 
lent, the  use  of  sugar-free  para- 
cetamol may  decline  unless  it  is 
specifically  encouraged. 

Results  of  a  study  of  doctors' 
prescribing  habits  for  children 
suggest  that  the  main  reason  for 
not  prescribing  sugar-free  was 
that  they  had  not  thought  about 
the  issue  and  automatically  pre- 
scribed whatever  they  were 
accustomed  to  using.  Others  did 
not  regard  it  as  important  in  rela- 
tion to  the  total  sugar  intake  of 
children.  The  conclusion  is  that  a 
change  to  a  sugar-free  medicine 
would  have  the  same  therapeutic 
effect  and  not  pose  a  risk  to  chil- 
dren's dental  health. 
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New  Mycil  Gold  Clotrimazole 
For  use  on  all  seven  feet. 


MYCIL 


Clotrimazole  1% 


Now  there's  a  Mycil  that  can  be  used  on  every  foot  of  your  body.  Mycil  Gold  Clotrimazole  is  an 
antifungal  cream  for  persistent  cases  of  athletes  foot  as  well  as  a  broad  range  of  other  fungal  infections. 
At  £2.99  for  a  20g  tube,  it's  what  your  customers  have  been  itching  for. 


MCAL  ANTIFUNGAL  CREAM  CONTAINING   I  %  CLOTRIMAZOLE      USE:  BROAD  SPECTRUM  ANTIFUNGAL  CREAM  FOR  THE  TREATMENT  OF  ATHLETE'S  FOOT.  AND  OTHER  FUNGAL  INFECTIONS  SUCH  A* 
RTRIGO.  FUNGAL  NAPPr   RASH  AND  RINGWORM      CONTRA    INDICATIONS:  HYPERSENSITIVITY  TO  ANT  OF  THE  INGREDIENTS      PRECAUTIONS    DO  NOT  USE  IN  OR  NEAR  E  ?  ES    NOT  RECOMMENDED  F< 
I ANC  Y  AND  LACTATION      DOSAGE:  APPLY  TO  THE  AFFECTED  AREA  THINLY  AND  EVENLY  2-3  TIMES  DAILY     SIDE-EFFECTS:  RARELY  MILD.  TRANSIENT.  BURNING  OR  IR  RITATION  AFTER  APPLYING 
ING  QUANTITIES    20G  TUBE  (P)      RSP:  LI  9  9  PL    I0622'0004      LICENCE   HOLDER:  CUSI  IUK1  LTD     HASLEMERE.  SURREY    GU27   IJL  MANUFACTURED  BY  LALEHAM  HEALTHCARE  LTD    ALTON    H A N T 


COUNTERooints 


Double  attack  from  Strepsils 


Strepsils  is  moving  into 
the  anaesthetic  lozenges 
sector  with  the  launch  of 
Dual  Action. 

Combining  lOmg 
lignocaine  with 
Strepsils'  core  anti- 
bacterial 


ingredients,  amylmeta- 
cresol  and  dichloro- 
benzyl  alcohol,  the  main 
selling  point  of  Dual 
Action  will  be  its 
efficacy,  partnered  with 
its  minty  palatability. 

The  Pharmacy  only 
product  is  suitable  for 
use  in  adults 
and 

children 
over  12 
years  with 
severe 
sore 
throats, 
with  one 
lozenge 
sucked  every 
12  horns  as 
required,  to  a 
maximum  of 
eight  in  24 
hours.  It  retails 
at  £2.09,  with  a 
POR  of  up  to  44 
per  cent  available. 
A  launch  deal  ties 
in  with  the  core 
Strepsils  range. 


Crookes  believes  the 
new  product  will  bring 
200,000  additional 
pharmacy  customer 
purchases  -£3.5  million 
sales  in  year  one  -  and 
will  gain  the  number  one 
slot  in  the  anaesthetic 
sore  throat  lozenge 
sector  within  18  months. 

To  this  end,  it  is 
supporting  the  brand 
with  a  £2m  TV  campaign 
running  nationally  from 
October.  This  will  be 
backed  with  pharmacy 
assistant  training, 
including  a  competition 
and  prompt  card;  plus 
POS  materials,  such  as  a 
launch  shelf  unit  and 
counter  unit,  in  October. 

In  addition,  Crookes 
will  continue  to  back  the 
core  Strepsils  range  with 
a  £2m  blitz  and  a  pilot 
project  to  monitor  the 
cost  to  industry  of  colds 
in  the  workplace. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 


Maws  puts  the 
heat  on  baby 
market 

Maws  is  launching  a  heat- 
responsive  spoon  to  help 
mums  wary  of  feeding 
their  baby  microwaved 
food,  which  is  available 
from  October. 

Overheating  baby  food 
is  a  common  problem  and 
many  mothers  fear  that 
they  may  scald  their 
babies'  mouths. 

The  Safety  Feeding 
Spoon  (£2.99  for  a  pack 
of  three)  is  made  from 
polypropylene  plastic 
which  changes  colour 
( from  purple  to  bright 
pink)  when  food  is  too 
hot. 

The  company  has 
recently  introduced 
freezer-proof  weaning 
food  storage  jars  (£1.99 
for  two).  The  4oz  food 
storage  jars  ar  e  both 
microwave-  and 
dishwasher-safe. 
Maws  Group  Ltd.  Tel: 
01438  450553. 


Superted  tape 

Ferrosan  Healthcare  is 
launching  a  new 
collection  scheme  to  help 
build  brand  loyalty. 

For  every  two  proofs  of 
purchase  of  either 
Superted  Chewable 
Multivitamins  &  Iron, 
Chewable  Multivitamins 
and  Minerals  (Sugar  Free) 
and  Chewable  Vitamins  A, 
C,  D,  plus  £1.50  p&p, 
consumers  will  receive  a 
new  hour-long  audio 
cassette  entitled  The 
Adventures  of  Superted'. 
Ferrosan  Healthcare  Ltd. 
Tel:  01 932  336366. 

Festive  Impulses 

There  are  three  festive 
twin-packs  from  the 
Impulse  body  spray  range 
this  year. 

A  set  in  Impulse 
Vanillas  combines  Vanilla 
Kisses  and  Vanilla 
Secrets.  The  two  other 
twin-packs  coin  I  tine 
Fresco  with  Night 
Rhythms,  and  Avant 
I  rarde  with  Dynamique. 

All  packs  retail  at  S3.95. 
Elida  Gibbs  Ltd.  Tel:  0171 
486  1200. 


English  Grains  targets  coughs  and  colds  market 


English  Grains  is  moving 
into  the  coughs  and 
colds  market  with  a 
range  of  three  licensed 
herbal  remedies. 

Cold  Eeze,  Cough  Eeze 
and  Catarrh  Eeze  come 
blister-packed  in  boxes 
of  60  with  a  retail  price 
of  £3. 79. 

Cold  Eeze  contains 
garlic  powder  330mg  and 
echinacea  50mg  -  both  of 
which  have  antiviral 
properties  -  and  has  a 
dosage  of  two  tablets 
three  times  a  day  with  a 
drink. 

The  tablets  should  not 
be  chewed  and  are  not 
recommended  for 
children. 

The  active  ingredients 
in  Catarrh  Eeze  are 
marrubium  lOOmg, 
yarrow  lOOmg  and  inula 
lOOmg.  The  adult  dosage 
is  two  tablets  three  times 
a  day,  and  for  children 
aged  5-12  years  one 
tablet  three  times  a  day. 

Cough  Eeze  contains 
the  expectorants 
ipecacuanha  root  25mg, 
marrubium  lOOmg  and 


inula  lOOmg. 
The  adult 
dosage  is 
two  tablets 
three  times  a 
day  and  one 
tablet  three 
times  a  day 
for  children 
aged  8-12 
years. 

Consumer 
promotion 
will  start,  in 
October 
when  the 
company 
anticipates  it 
will  have 
built 

sufficient 
distribution. 

A  budget  of  £130,000  will 
provide  for 

advertisements  in  daily 
papers  and  women's 
consumer  magazines. 

The  range  has  been 
accepted  by  all  key 
accounts.  For 
independents  there  will 
be  bonus  deals  offered 
by  English  Grains'  field 
force  and  via  the 
telesales  operation. 


The  range  fits  the 
company's  main  focus  of 
developing  licensed 
herbal  products. 

The  three  new  items 
now  mean  the  company 
is  represented  in  most 
OTC  therapeutic  areas, 
says  marketing  director 
Peter  Hodgkiss. 
English  Grains 
Healthcare.  Tel:  01283 
221616. 


Travel  essentials 

Fastaid  has  launched  First 
Aid  Essentials,  a  travel- 
size  treatment  kit. 

The  compact  plastic 
box  holds  the  items  which 
are  most  frequently 
needed  for  the  immediate 
treatment  of  cuts  and 
grazes  -  antiseptic  wipes, 
antiseptic  cream  and 
plasters. 

Each  pack  contains  six 
antiseptic  wipes  and  a 
15g  tube  of  cream,  as  well 
as  12  plasters  in  four 
different  sizes.  It  retails  at 
£2.99. 

Robinson  Healthcare.  Tel: 
01246  220022. 

Training 
solution?  No 


sweat! 


A  pharmacy  training  pack 
on  Driclor  Solution  is 
now  available  from 
Stiefel  Laboratories. 

The  training  pack 
discusses  the  causes, 
diagnosis  and  treatment 
of  excessive  perspiration, 
as  well  as  including 
product  information.  A 
protocol  sheet  with  the 
2WHAM  recommendation 
procedure  is  included. 
Pharmacy  assistants  have 
the  chance  to  win  a 
weekend  for  two  in 
Disneyland,  Paris.  Details 
are  in  the  pack. 

The  brand  is  currently 
supported  by  a  regional 
poster  campaign,  which 
includes  the  London 
LInderground. 
Stiefel  Laboratories  (UK) 
Ltd.  Tel:  01628  524966. 
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STILL  GOING 

FROM  STRENGTH 


0  STRENGTH. 


Since  the  Robitussin*  range  was 
relaunched,  it's  become  one  of  the 
fastest  growing  cough  medicines 
n  the  UK. 

Year  on  year  sales  have  grown  by 
26%'.  And  our  overall  market  share 
as  increased  by  14%2. 

:  is  not  surprising.  With  a  range  of 
ull-strength  remedies  designed  to 
uit  all  types  of  problem  coughs, 
Robitussin  has  really  found  its  niche 
n  the  market  thanks  to  continued 
pharmacist  support. 

o  ensure  this  trend  continues, 
Robitussin  will  be  advertised  through- 
put August  and  September.  Ask  your 
Whitehall  pharmacy  representative  for 
urtherdetails. 

Aake  sure  you  have  adequate  stocks, 
he  adult-orientated  cough  remedy 
as  really  come  of  age. 


Loosens 
chesty  coughs 


FULL 
STRENGTH 


10-" 

_    0    D  R  0  W  s 

Guaiphenesin  Ph  Eur 
Pseudoephedrine  Dextromethorphan 
Hydrochloride  BP.       Hydrobromide  Ph  Eur. 


FULL 
STRENGTH 


N  0 


D  R  O 


Guaiphenesin  Ph  Eur. 


ULL  STRENGTH.  NON  DROWSY.  SUGAR  FREE. 


BITUSSIN  CHESTY  COUGH  WITH  CONGESTION  COUGH  MEDICINE 
sentation  Cherry  flavour  liquid  for  oral  administration  Each  5ml  contains 
phenesm  Ph  Eur  100  mg,  Pseudoephedrine  Hydrochloride  BP  30  mg  Uses:  Nasal 
ongeslant  and  expectorant  lor  the  symptomatic  relief  ot  respiratory  tract  disorders 
sage:  Adults  10  m!  three  times  daily  Children  6-12  years  5  ml  three  times  daily 
years  2  5  ml  three  times  daily  Under  2  years  Not  recommended 
ltraindications.  Hypersensitivity  to  the  active  ingredients  Use  in  patients  with 
:haemic  heart  disease,  thyrotoxicosis,  glaucoma  or  urinary  retention  Patients 
ently  receiving,  or  who  have  within  two  weeks  leceived  monoamine  oxidase 
bitors  oi  tricyclic  antideptessants  Patients  receiving  other  sympathometic  drugs 
Tactions.  May  act  as  cerebral  stimulant  in  children  and  occasionally  in  adults, 
uld  be  used  with  caution  in  patients  receiving  digitalis  adrenergic  blockers  or 
hypertensive  agents  ot  non-steroidal  anti-inflammatory  drugs  Special  Warnings 
le  stated  Precautions:  None  stated  Side  Effects:  None  stated  Effect  on  ability 
Irive  and  use  machines.  None  stated  Incompatibilities:  None  slated  Use  during 
gnancy  and  lactation:  Not  recommended  Pharmaceutical  Precautions  No 
■equipments  Legal  Category  "F  Package  quantities:  Bottles  of  100  ml 
duct  Licence  No  PL  0165/0098  Date  of  Preparation  October  1994 
If  Life.  4  years  Price:  £2  26 


ROBITUSSIN  DRY  COUGH  MEDICINE  Presentation  Cherry  flavour  liquid  for  oral 
administration  Each  5ml  contains  Dextromethorphan  Hydrobromide  BP  7  50  mg  Uses 
For  the  relief  of  persistent  dry  irritant  cough  Dosage  Adults  1 0  ml  three  or  four  times 
daily  Children  6-12  years  5  ml  three  or  four  times  daily  Contraindications:  Known 
hypersensitivity  to  the  active  constituents  Interactions:  None  stated  Special 
Warnings  Use  with  caution  in  patients  with  hepatic  dystunction  Precautions  Noi 
applicable  Side  Effects  Dextromethorphan  Hydrobromide  occasionally  causes 
diz!iness  and  gastrointestinal  upset  Effect  on  ability  to  drive  and  use  machines 
None  known  Incompatibilities:  None  stated  Use  during  pregnancy  and  lactation 
Not  recomended  Pharmaceutical  Precautions:  No  special  requirements  Legal 
Category  DE  Package  quantities  Bottles  of  100  ml  Product  Licence  No 
PL  0165/0100  Date  of  Preparation  October  1994  Shelf  Life  5  years  Price  £2  26 


ROBITUSSIN    CHESTY    COUGH    MEDICINE  Presentation  O,  , 

for  oral  administration  Each  5ml  contains  Guaiphenesin  Ph  Eur  100  my  Us< 
Expectorant  for  the  treatment  of  coughs.  Dosage  Adults  and  the  elderly  10  mi  l< 
times  daily  Children  6-12  years  5  ml  four  times  daily  1-6  years  2  5  ml  tour  tirr 
daily  Under  1  year  No'  recommended  Contraindications  None  stated  Interactioi 
None  stated  Special  Warnings:  Not  applicable  Precautions:  Not  applicable  Si 
Effects  None  stated  Effect  on  ability  to  drive  and  use  machines  'i 
Incompatibilities   None  stated  Use  during  pregnancy  and  lactation  Noi 
lecommended  Pharmaceutical  Precautions  No  soecial  requirements  Legal 
Category  GSL  Package  quantities.  Bottles  of  100  ml  Product  Licence  No 
PL  0165/009?  Date  of  Preparation:  October  i994  Shelf  Life:  5  years 
Price:  £2  26  <■  '. 

1.  Ex-factory  sales,  YTD  May  '95  A  ;v 

2  IMS  data  jfi!^ 


'Trade  Mark 


ct  m/hitohall  I nhnratnripc;  limited  Tanlnw  Maidpnhpad  Berkshire  SL6  0PH.  Telephone:  01 628  66901 


COUNTERPOINTS 


'Added  extras'  key  to  R&A's 
Christmas  sales  strategy 


Richards  &  Appleby  is 
set  to  boost  Christmas 
gift  set  sales  by  moving 
towards  'added  value 
packaging'  and  the 
inclusion  of  secondary 
associated  items. 


England  on  the 
attack  with  new 
Team  toiletries 

A  winning  team  on  the 
field  and  in  the 
bathroom?  So  hope  the 
manufacturers  of  the  new 
official  England  Football 
Team  Toiletry  range. 

Launched  this  week  at 
the  Football  Association's 
headquarters,  Team 
England  is  endorsed  by 
the  FA  and  is  the  result  of 
the  combined  efforts  of 
three  companies:  Marlin 
Direct  created  the  range; 
GWB  Products  manufac- 
tures the  five  product 
line-up  and  Keyline 
Brands  is  responsible  for 
distribution. 

The  five  skus  are: 
aftershave  (with  added 
skin  moisturisers,  100ml, 
£7.95);  deodorant  body 
spray  (150ml,  £2.95);  2-in- 
1  conditioning  shampoo 
( with  Panthenol  Pro-Vit 
B5,  200ml,  £2.95);  sports 
formula  shower  gel  (with 
added  moisturiser,  200ml, 
S2.95)  and  shaving  cream 
(200ml,  £2.25). 

Available  from 
wholesalers  from 
September  1 
Keyline  Brands  Ltd.  Tel: 
0181  579  8991. 


The  gift  market  has 
moved  away  from 
overpaekaged  gift  items, 
with  their  dependency 
on  acetate  display 
cartons  and  vacuum 
form  trays,  says  the 
company. 

This  year,  Richards  & 
Appleby  is  using  value 
added  packaging  for 
Country  Fragrance  (a 
wooden  letter  rack)  and 
Just.  Desserts  (a  toiletry 
bag  or  a  display  storage 
box). 

The  use  of  secondary 
associated  items  will 
also  help  boost  sales,  the 
company  believes.  With 
Country  Fragrance 
items,  such  as  pot 
pourri,  address  books 
and  gift  cards  are  being 
included  in  the  soft  pack 
(without  any  premium 


I  Coloniali  is  a  new 
fragranced  range  of 
toiletries  from  J  &  E 
Atkinsons. 

The  range  consists  of  a 
variety  of  products  for 
both  men  and  women. 

The  toiletries  range 
comprises:  aromatic 
soap  (150g,  £3.95); 
softening  bath  oil  ( 250g, 
£16);  revitalising  thermal 
bath  (250ml,  £14  and 
500ml,  £19);  relaxing 
bath  cream  (250ml,  £10 
and  500ml,  £14); 
effervescent  bath  tablets 
with  ginseng  (ten  tablets, 
£13);  refreshing  bath 
(250g,  £6.50)  and  deep 
massage  body  cream 
with  myrrh  (200ml,  £25). 

There  are  also  two 
fragrances  for  women 


on  the  listed  price).  Just 
Desserts'  gift  packs 
include  face  flannels. 

Richards  &  Appleby 
quotes  the  average 
consumer  spend  on  gift 
sets  as  between  £5-£10; 
its  average  gift  set  price 
falls  between  £5.95- 
£7.95. 

Richards  &  Appleby.  Tel: 
01685  843384. 


and  two  for  men. 
Aromatic  Fragrance  of 
Javanese  Canaga  (  50ml 
splash,  £14.50;  100ml 
spray,  £21)  is  a  women's 
fragrance,  as  is  Tender 
Water  with  China  Peony 
(50ml,  £15.50;  100ml, 
£23.50). 

For  men,  there  is  the 
Aromatic  Fragrance  of 
Guajaco  Wood  (50ml 
splash,  £14.50;  100ml 
spray,  £21)  and  Softening 
Aftershave  Solution  with 
Hamamelis  Extracts 
(50ml,  £13;  100ml,  £17). 

All  products  in  the 
toiletries  range  are 
distinctly  packaged  in 
glass,  metal  and 
corrugated  cardboard. 
Brand  Managers  Ltd.  Tel: 
0181  286  6688. 


Sweet  Vanilla 
inspiration 

Following  the  success  of 
its  Vanilla  toiletries  line, 
Crabtree  &  Evelyn  is  now 
introducing  Vanilla  Eau  de 
Toilette  (100ml,  £14.95). 

For  Christmas,  t  he 
company  is  also 
launching  two  unisex 
ranges:  Hungary  Water  (a 
blend  of  lemon,  rosemary 
and  mint)  and  Goatmilk 
(a  herbal  fragrance). 

There  are  three 
Hungary  Water  products: 
bath  and  shower  gel 
(250ml,  £6.25), 
moisturising  balm 
(250ml,  £15.50)  and 
shaving  cream  ( lOOg, 
£6.25);  and  two  Goatmilk 
products:  moisturising 
balm  (250ml,  £15.50)  and 
shaving  cream  ( lOOg, 
£6.25). 

The  company  has  also 
introduced  two  other  new 
shaving  creams,  both 
retailing  at  a  price  of 
£6.25  for  lOOg. 
Crabtree  &  Evelyn.  Tel: 
0171  6031611. 


ON  TV  NEXT  WEEK 


Beckmann  Stain  Devils:  GMTV 

Colgate  Total  &  Total  Toothbrush:  All  areas 

Colour  Direct:  U 

Dove  Bar:  All  areas  

Fujicolor  Super  G  Film:  All  areas 
Imperial  Leather  Extra  Care:  All  areas 
Johnson's  Baby  Lotion:  All  areas 
Just  For  Men:  All  areas 

Listerine:  Y,  TT,  C4  (North)  

Matey  Bubble  Bath:  C4  &  satellite  

Mum  Deodorant:  All  areas  except  B,  CTV,  W,  GMTV 

Meat  Feat:  C4  &  GMTV  

HMurofen:  All  areas  

Nytol  One-A-Night:  All  areas  except  LWT  &  GMTV 

Odor  Eaters,  Insoles:  GTV,  STV,  B,  G,  C4 

Oz  Superstrength  Descaler:  GMTV  

Palmolive  2-in-1:  All  areas  

Poli-grip  Fresh:  All  areas  

Slim  Fast:  All  areas  

Tagamet  Dual  Action  Liquid:  All  areas  

Wella  Liquid  Hair:  All  areas  except  HTV,  CTV,  GMTV 

Wisdom  Contour:  All  areas  

V05  Hot,  Styling,  Plus:  All  areas  

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Sporty  Jordan 

Available  from  September 
in  blister  packs  of  12, 
Jordan  Sport  (£1.99)  is  a 
new  toothbrush  which 
features  a  non-slip  rubber 
grip  handle  and  bright 
yellow  bristles.  The  brush 
comes  in  a  choice  of  ten 
vivid  colourways. 
Chemist  Brokers  Ltd.  Tel: 
01705  219900. 
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Making  a  controversial 
impact  when  it  comes  to 
advertising  has  recently 
become  de  rigeur.  Liz 
Jones  asks  just  how 
effective  this  kind  of 
campaign  can  be 


The  biggest  ad- 
vertising con- 
troversy so  far 
this    year  has 
been  the  Club 
18-30    campaign,  ac- 
cording to  Bill  Lennon 
of  the  Advertising  Stan- 
dards  Authority.  The 
risque  advertisements  - 
which  included  posters 
declaring  'Beaver  Esp- 
ana'  -  received  around 
400  complaints. 

The  Benetton  baby 
ad  in  L991  sparked  800 
complaints.  Just  how- 
shocking  these  cam- 
paigns were  a  msidered  becomes 
clear  when  you  discover  that, 
according  to  the  ASA,  it  is 
unusual  for  any  campaign  to  get 
more  than  100  complaints  ... 

Adjudicating  on  taste  and 
decency  is  a  tricky  business  for 
the  ASA:  what  offends  one  per- 
son may  be  perfectly  acceptable 
to  another.  The  ASA  says  no 
advert  should  cause  serious  or 
widespread  offence.  'Serious' 
meaning  offending  a  minority  or 
religious  group. 

However,  Mr  Lennon  insists 
the  problem  be  put  into  context. 
"There  are  25-30  million  different 
ads  every  year  in  this  country 
and  only  three  or  four  campaigns 
will  usually  receive  an  adverse 
reaction,"  he  says. 

The  choice  of  medium  is  very 
important  to  an  advertisement's 
'taste  and  decency'  position. 
After  all,  if  it  is  a  poster  site,  then 
it's  going  to  be  seen  by  a  much 
wader  audience  than  had  it  been 
placed  in  a  specialist  magazine. 

Whether  an  advertisement  is 
considered  controversial  can 
depend  on  the  advertiser.  Last 
year,  Benetton  used  a  picture  of  a 
bloodied  Bosnian  soldier.  The 
people  who  complained  about 


this  were  an- 
gry that  this  image  was  being 
used  in  a  commercial  way  -  to 
sell  Benetton  jumpers.  However, 
if  this  picture  had  been  used  by  a 
charity,  it  would  have  received  a 
totally  different  reaction. 

Advertising  has  to  make  an 
impact,  but  recently  there  has 
been  a  rash  of  co]  >y  i 
writing  that  could 
only  be  described 
as  'in  yer  face'. 

Think  of  the 
recent  Sure  cam- 
paign, which  posed 
the  question:  'Does 
the  size  of  your 
balls  really  mat- 
ter?'Cleared  by  the 
ASA.  the  copy 
refers  to  the  50  per 
(cnl  bigger  ball  in 
Sure's  24  Hour  Intensive  Roll-on. 

C&D  asked  Karen  Ramsay, 
Elida  Gibbs'  trade  category  man- 
ager for  deodorants,  why  this 
approach  was  adopted. 

"We  didn't  adopt  the  approach 
for  the  brand,  only  for  the  appli- 
cator." she  explains.  "It's  a  very 
tongue  in  cheek  ad  and  isn't 
meant  to  be  offensive  or  aggres- 
sive. We  placed  the  ads  very  care- 
fullv."  And  that  meant  being  care- 


ful about  not  just  which  titles  to 
choose,  but  where  in  the  maga- 
zine the  ad  was  placed  (generally 
near  a  'sexy'  topic). 

The  idea  originated  through 
general  office  chat.  Ms  Ramsay 
explains:  "We  all  referred  to  the 
product  as  Big  Ball'  and  started 
to  think  why  weren't  we  using 
that  language  to 
promote  it?" 
So  how  effective  is 
such  advertising? 
Well,  ii  certainlj 
gets  your  ad 
noticed  and  can 
create  a  lot  of  extra 
publicity.  But  does 
it  get  your  brand 
noticed?  If  it  's  done 
well,  it  does  -  think 
of  Tango  -  but 
done  badly,  the 
brand  can  get  forgotten  in  the 
'shock'  element. 

A  case  in  point  was  a  tyre  cam- 
paign last  year.  It  included  a 
string  of  strange  images.  People 
remember  the  ad.  the  images  and 
the  music  (Velvet  Undergn  mnd), 
but  fail  to  connect  it  to  the  pn  id- 
uct.  Was  it  Pirelli,  Dunlop  or 
Goodyear?  (Answer  over  page,  i 

Continued  on  P216  !>• 


Only  three  or 
four  ad 
campaigns 
gain  adverse 
reaction 
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Nurofen  Cold  &  Flu  is  the  most  successful  new  tablet  in  the  cold  and  flu  market.1  This  success  is  due  to  the  unique  combination 
of  outstanding  clinical  efficacy  and  superior  brand  support.  This  year  it'll  reach  an  unmatched  £4.5  million  and  will  include 
national  TV,  a  full  range  of  POS  and  educational  material.  That's  why  your  sales  will  go  on  climbing.  Together  with  your  profits. 


NUROF6N 

COLD  &  FLU 


PRODUCT 
INFORMATION: 
Nurofen  Cold  &  Flu: 
each  tablet  contains 
200mg  Ibuprofen  BP 
and  30mg 
Pseudoephednne 
Hydrochloride  BP. 
Indications. 
Symptomatic  relief 
of  cold  and  flu. 
Dosage  and 
Administration. 
Adults  and  children 
over  12  years  initial 
dose  2  tablets,  then 
if  necessary  1  or  2 
tablets  every  4 
hours.  Do  not 
exceed  6  tablets  in 
any  24  hour  period. 
Precautions  and 
Warnings.  Nurofen 
Cold  &  Flu  should 
not  be  given  to 
patients  with  peptic 
ulceration  or  with 
serious 
cardiovascular 
disease.  Patients 
receiving  regular 
medication, 
asthmatics,  anyone 
allergic  to  aspirin, 
pregnant  and  breast 
feeding  women 
should  be  advised  tc 
consult  their  GP 
before  taking 
Nurofen  Cold  &  Flu. 
Not  to  be  given  to 
children  under  12 
years.  Adverse 
effects  reported 
include:  dyspepsia, 
gastrointestinal 
intolerance  and  skin 
rashes.  Product 
Licence  Number 
PL/0327/0060. 
Licence  Holder. 
Crookes  Healthcare 
Limited,  Nottingham 
NG2  3AA.  Legal 
Category.  P  Price: 
Nurofen  Cold  &  Flu 
tablets  12's  £2.29, 
24's  £3.65. 
Reference: 
1.  Nielsen  J/F,  1995 


Contains  ibuprofen  and  pseudoephedrine 


FOR  FAST,  EFFECTIVE 
RELIEF 


ADVANCED  TREATMENT 


NEWS 


Society  moots  action  plan 


Continued  from  P213 

The  trend  towards  more 
upfront  advertising  also  r  eflects  a 
more  'laid  back'  Nineties'  attitude 
to  social  issues.  They  now  target 
single  fathers  (McDonalds), 
house-husbands  (men  are  now 
cropping  up  in  household  clean- 
ing ads)  and,  if  Guinness  goes 
ahead  with  its  new  campaign,  the 
gay  community. 

It  shows  that  the  traditional 
'female  family'  image  isn't  in  fash- 
ion anymore:  ads  aren't  just  about 
targeting  housewives.  Take  the 
new  Sainsbury's  campaign, 
where  a  man  tries  to  catch  a 
woman's  attention  by  following 
her  around  the  supermarket  buy- 
ing the  same  products.  Here  the 
store  is  championing  the  image  of 
woman  as  'fashionable  flirt',  as 
termed  by  Jonathon  Sully  at  mar- 
keting consultancy  New  Solu- 
tions: "Advertisers  are  recognis- 
ing the  number  of  marketing-liter- 
ate women  in  the  marketplace." 

Health  and  beauty  ads  always 
come  under  scrutiny  -  from  the 
public  and  the  ASA.  The  latter 
believes  the  target  audience  for 
health  and  beauty-enhancing 
products  is  -  unsurprisingly  - 
more  susceptible  to  promises  of 
well-being  and  beauty. 

The  ASA  recently  published  a 
survey  on  health  and  beauty 
advertising  and  found  that: 

•  the  claims  that  presented  prob- 
lems varied  greatly  in  strength, 
but  the  fundamental  message  was 
the  same:  a  number  of  ads  con- 
tained claims  such  as  'restore  a 
healthy  complexion'  and  'develop 
beautifully  healthy  skin'. 

•  one  advertiser  fell  foul  of  the 
advertising  code  by  claiming  that 
the  vitamins  in  the  product  would 
help  'protect  the  skin  and  pro- 
mote healthy  looks'  and  another 
by  claiming  'nourish  your  com- 
plexion'. (They  must  not  suggest 
that  a  topically-applied  product 
can  'feed'  the  skin  or  that  it  will 
have  a  physiological  effect. ) 

•  members  of  the  public  chal- 
lenged claims  such  as  'take  years 
off  your  face'  or  'banish  wrinkles'. 
@  m  1994,  of  the  8,035  complaints 
which  fell  within  the  ASA's  remit, 
only  430  (5  per  cent)  concerned 
objections  to  health  and  beauty 
promotions  t  which  compares 
favourably  with  the  1993  figure). 

A  bigger  challenge  for  mar- 
keters may  be  comparative  adver- 
tising. Widely  used  (and  some 
would  argue  abused)  in  the  US,  it 
allows  one  company  to  promote 
its  product  at  the  expense  of 
another  -  a  'my  product  is  better 
than  yours'  approach. 

Contrary  to  popular  belief,  it 
has  always  been  legal  in  this 
country.  However,  a  change  in  the 
Trademark  Act  last  year  now 
allows  advertisers  to  use  a  com- 
petitors' trademark  in  their  own 
ads. 

{Answer:  Pirelli.) 


The  Royal  Pharmaceutical  Soci- 
ety's Council  has  approved  plans 
for  an  eight-month  consultation 
to  discover  pharmacists'  'aspira- 
tions and  concerns'.  It  will  be 
launched  at  the  BP  Conference 
in  September  and  will  centre  on  a 
discussion  document  entitled: 
'Pharmacy  in  a  new  age:  develop- 
ing a  strategy  for  pharmacy'. 
Move  on  GSL  ibuprofen  The 
Society's  response  to  the  Medi- 
cines Control  Agency's  consulta- 
tion letter  proposing  further 
additions  to  the  general  sale  list 
is  to  emphasise  the  wider  bene- 
fits of  supplying  medicines 
through  pharmacies  compared 
with  other  outlets. 
Concern  on  carbaryl  The  Soci- 
ety is  to  express  concern  about 
the  MCAs  proposal  to  reclassify 
carbaryl  as  POM. 
Repeat  dispensing  The  NHS 
Executive  is  to  recommend  to 
the  health  minister  that  it  should 
set  up  pilot  repeat  dispensing 
schemes  through  pharmacies. 
Patient  packs  Council  has 
threatened  that,  if  var  ious  mat- 
ters relating  to  patient  packs 
have  not  been  resolved  before 
the  next  meeting  of  the  patient 
pack  joint  working  group  on  Sep- 


Superdnig  and  Boots  both  had  an 
acquisitive  month  in  July, 
between  them  buying  and  open- 
ing 13  businesses. 

Overall,  there  was  a  net  addi- 
tion of  20  pharmacies  to  the  reg- 
ister of  premises,  bringing  the 
total  to  12,128.  There  were  42 
additions  and  22  deletions. 

Superdrug  took  over  and 
opened  businesses  in  Hamp- 
shire, Hertfordshire,  Yor  k,  Brad- 


Dronabinol,  a  component  of 
cannabis,  is  to  be  used  on  the 
NHS  as  a  drug  for  cancer  patients 
from  September  1 . 

Health  minister  John  Bowis 
has  agreed  to  the  use  of  the  drug, 
but  on  a  tightly-defined  'patient 
name'  basis. 

The  Department  of  Health  says 


tember  6,  then  implementation 
will  have  to  be  postponed. 
NHS  research  Council  agreed 
that,  in  the  light  of  the  Govern- 
ment's plans  for  implementing 
the  recommendations  of  the 
Culyer  report,  the  Society's  head 
of  practice  research  (Dr  Sue 
Ambler)  should  write  to  the  NHS 
Executive  about  current  FHSA 
investment  in  development  pro- 
jects in  community  pharmacy. 
Joint  pre-registration  year 
The  Society  is  again  to  seek  the 
views  of  various  pharmaceutical 
bodies  on  the  desirability  and 
practicality  of  a  joint  pre-regis- 
tration year. 

Graduate  job  offers  Council 
reconfirmed  its  policy  that  no 
formal  interviews  or  job  offers  to 
pharmacy  undergraduates  for 
pre-registration  training  should 
be  made  until  the  final  year  of 
the  degree  course. 
Registration  exam  The  educa- 
tion committee  recognised  that, 
while  some  anecdotal  reports 
about  the  examination  content 
were  inaccurate  or  misleading, 
comments  on  the  syllabus,  etc 
would  be  conveyed  on  to  the 
examiners. 

Medicines   and    driving  The 


ford  and  three  in  London;  while 
Boots'  efforts  were  concentrated 
in  Buckinghamshire,  the  Isle  of 
Wight,  Middlesex,  London,  West 
Lothian  and  Gwynedd. 

The  other  multiples  showed  lit- 
tle activity;  Tesco  opened  three 
pharmacies,  Moss  added  and 
opened  two,  while  Hills  and 
Lloyds  closed  one  apiece.  There 
were  four  restorations  and  seven 
relocations  during  the  month. 


there  will  be  a  very  careful  audit 
trial  to  ensure  no  misuse. 

Mr  Bowis  reveals  he  will  be 
r  elaying  the  relevant  order  in  a 
letter  to  Welsh  Labour  MP  Paul 
Flynn,  following  WHO  guidance 
which  says  that  dronabinol  could 
be  beneficial  to  patients  receiv- 
ing chemotherapy. 


Society  is  to  write  to  the  East 
Dulwich  working  group  of  the 
Metropolitan  Police,  offering  to 
discuss  warning  labels  on  medi- 
cines that  might  affect  driving. 
Prescribing  by  pharmacists 
Council  agreed  that  the  issue  of 
prescribing  by  pharmacists  in 
hospitals  should  be  explored  by 
Michael  Cross,  chief  pharmacist, 
King's  College  Hospital,  London, 
and  Keith  Farrar,  director  of 
pharmacy,  Clatterbridge  Hospi- 
tal, Wirral. 

Community   group  strategy 

The  future  strategy  of  the  Com- 
munity Pharmacists  Group  will 
be  planned  at  a  meeting  on  Sep- 
tember 11-12,  and  the  Group's 
first  open  meeting  will  be  held  at 
the  Society's  headquarters  on 
November  12. 

CD  discharge  medication  The 

Society  is  to  seek  a  meeting  with 
the  Home  Office  to  discuss  the 
exemption  of  Controlled  Drugs 
prescriptions  for  discharge  med- 
ication from  the  requirements 
that  the  patient's  personal  details 
be  handwritten. 

Malaria  prophylaxis  Council  is 
seeking  a  meeting  with  Roche 
Products  to  discuss  the  supply  of 
malaria  prophylaxis  products. 

SPGC  victory 
over  serial 
scripts  change 

The  Scottish  Pharmaceutical 
General  Council  has  successfully 
lobbied  the  Scottish  Office  over  a 
recent  change  to  serial  script  dis- 
pensing whereby  patients  were 
having  to  pay  additional  charges 
for  prescriptions  dispensed  in 
instalments. 

The  Pharmacy  Practice  Divi- 
sion had  told  some  contractors 
that  prescriptions  for  more  than 
28  clays'  supply,  which  are  dis- 
pensed in  instalments,  would 
attract  one  prescription  charge 
for  each  28-day  supply. 

The  SPGC  was  given  no  formal 
notice  that  this  was  to  happen 
and  consequently  made  a  series 
of  representations  to  the  Scottish 
Office. 

As  a  result,  the  Department  has 
now  instructed  the  Pharmacy 
Practice  Division  to  revert  to  the 
position  which  existed  prior  to 
the  recent  change  in  policy. 
•  Where  multiple  charges  have 
been  collected  already,  the  PPD 
has  given  its  assurance  that 
appropriate  refunds  will  be  made 
to  contractors. 


Superdrug  continues  to 
forge  its  pharmacy  trail 


First  success  for  cannabis 
licensing  lobby  in  NHS 
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PERSONAL  OPINION 


Sunderland  LPC 
chairman  Malcolm 
Goldie  looks 
forward  to  unit 
packaging  with 
some  trepidation  - 
and  offers  some 
helpful  hints  to 
manufacturers 


Unit  packaging  - 
for  better  or  worse 


When  1  was  a  student ,  il 
w  as  drummed  into  me 
that  the  presental  ion  i  if 
a  dispensed  medicine 
was  as  importanl  as  the 
contents;  white  demi  and  red 
sealing  wax  were  si  ill  the  older 
of  the  day.  It  was  forbidden  to 
overstick  a  label  with  another; 
nothing  was  to  be  covered  over, 
partially  or  completely;  the 
patient  was  to  be  offered  a  pro- 
fessional and  elegant  presenta- 
tion. How  things  have  changed  in 
a  few  years' 

1  do  not  accept,  however,  that 
presentation  has  improved.  On 
the  contrary,  it  has  deteriorated 
in  most  aspects  othei  than  the 
computer  generation  of  dispens- 
ing labels,  with  their  attendant 
advantages. 

Towards  whom  are  pharmaceu- 
tical [lacks  directed?  Has  anyone 
ever  asked  this  basic  question?  Is 
il  perhaps  the  wholesaler,  oi  the 
community  pharmacist?  They 
are  certainly  not  directed  at  the 
patient.  In  fact,  I  do  not  believe  a 
great  deal  of  thought  has  gone 
into  to  whom  they  should  be 
addressed. 


Frightened 


The  printing  on  packs  is  not  laid 
out  logically  or  uniformly,  tend- 
ing to  present  pieces  of  informa- 
tion spread  randomly  over  their 
surface,  as  if  the  manufacturer 
was  frightened  to  leave  any  area 
without  text  or  graphics. 

Some  unit  packs,  such  as 
Miciogynon  !0  tablets  and  Livial 
tablets,  have  their  name  on  one 
end  only  and  must  therefore  be 
orientated  the  correct  way  on  a 
pharmacist's  shelves.  Why?  To 
save  ink?  Worse  still,  some,  like 
Richard  Daniel  &  Son's  Simple 
Eye  Ointment,  do  not  have  their 
name  on  either  end  and  so  must 
be  stood  upright,  orpicked  up,  to 
be  read.  There  is  no  doubt  that 
they  are  not  designed  to  be  easy 
for  the  pharmacist. 

1  have  listed  the  most  obvious 
faults  on  unit,  rather  than  bulk, 
packs  below.  It  isn't  exhaustive, 
but  illustrates  the  lack  of 
thought  given  to  their  design, 
commissioning  and  the  reason- 
ing behind  it.  Good  design  costs 
no  more  than  bad.  but  can  make 
a  \\  orld  of  difference. 
•  The  layout  fails  to  anticipate  a 


pharmacist's  label,  as  if  the  man- 
ufacturer did  nol  want  to  admit 
thai  anything  needs  to  be  done  to 
lis  packs  before  the  patient 
receives  them 

All  dispensed  medicines  must 
bear  a  label  staling,  as  a  mini- 
mum requirement,  the  patient's 
name,  the  date  of  dispensing  and 
the  pharmacy's  name  and 
address.  When  the  label  is 
applied,  texl  on  the  pack  is  par- 


•  S<  >me  of  the  packs  anticipate  a 
label  and  have  an  area  mai  ked 
out  for  it,  but  unfortunatelj  this 
is  often  fai  too  small  foi  the 
usual  size  of  pharmacy  labels 
(Solpadol  caplets  and  Des 
motabs  tablets).  Since  the  advent 
of  computerised  labelling,  the 
majority  of  pharmacists'  labels 
measure  70  x  36mm. 

•  Coversyl  tablets  are  supplied 
in  a  pack  that,  once  opened,  can't 


tially  or  completely  covered,  and 
patients  may  well  suspect  some- 
thing is  being  hidden  that  they 
ought  not  to  see.  The  appearance 
is  untidy  and  muddled  (for  exam- 
ple. Ventolin  inhalers  and  Pepcid 
tablets). 

•  There  are  a  number  of  packs 
which  do  have  a  suitable  space 
for  the  pharmacist's  label.  This  is 
often  on  the  back  and,  to  open 
the  carton  the  natural  way.  one 
must  turn  it  over  with  the 
instructions  hidden  by  the  pack 
itself  (Imdur  tablets  and  Sol- 
padol tablets).  The  manufactur- 
ers have  realised  they  need  to  be 
labelled,  but  have  failed  to  capi- 
talise, using  effective  design,  on 
their  potential. 


be  reelosed.  (someone  thought  il 
good  enough  to  market ). 

•  Many  containers  are  just  too 
small  to  take  a  label;  especially  if 
the  pharmacist  is  using  a  com- 
puter system  that  may  spread  the 
instructions  over  more  than  one 
label.  'Compound  labels'  will  not 

bend  through  !MI  degiees  1  i 

one  face  of  a  pack  to  another  and 
tend  to  straighten  out  and 
become  unstuck.  Of  course,  the 
pharmacist  could  use  self-adhe- 
sive clear  tape  to  affix  the  label 
and  really  make  it  attractive!  A 
simple  answer  would  be  to  pro- 
duce a  pack  with  a  'flag'  to  hold 
the  label,  like  Otex  Ear  Drops  or 
indeed  the  OTC  pack  of  Tagamet. 

•  Another  fault  of  some  small 


packs  is  thai  the  manufacturer 
sphis  patient  information  over 
two  surfaces  (Salatac  Gel  and 
<  >t  r<  ivine  Ant  istine  Eye  I  (rops). 
The  pharmacy  label  must  ob- 
scure SUCh  data  unless  the  pack 
is  pui  inside  a  fold-up  carton 
which  is  then  labelled  No  doubl 
the  patient  will  throw  away  at 
least  one  of  these,  it  not  both 
Again  a  flagged  pack  would 
answei  the  problem 

•  My  least  favourite  packs  are 
those  lor  antibiotic  syrups, 
which  must  have  w  ater  added  by 
the  pharmacist  for  their  reconsti- 
tution.  Too  many  manufacturers 
position  the  pharmacist's  direc- 
tions so  they  cannot  be  covered 
with  a  dispensing  label  without 
obscuring  informal  ion  intended 
tor  the  patient  (  Kent  Pharmaceu- 
ticals' Plienoxymetliyl  Penicillin 
granules  and  Lagap's  \moxj 
cillin  Suspension  granules) 
Beecham's  antibiotic  syrups  are 
a  notable  exception 

•  My  final  grouse  is  that  the 
printing  on  packs,  both  for 
patient  and  pharmacist,  is  too 
small  and  very  often  not  easy  to 
find.  Try  finding  the  niiiubei  of 
sachets  i if  Regulan  in  a  carton  in 
a  hurry.  The  quantity  of  water  to 
be  added  to  ant ibiolie  granules  is 
often  printed  in  a  typeface  so 
small  it  is  difficult  to  find  and 
read.  Full  marks  to  Abbott  Labo- 
ratories tor  its  Erythroped  range, 
where  the  volume  of  watei  to  be 
added  is  in  really  bold  type. 

I  suspect  the  concern  of  the 
industry  is  to  produce  a  pack 
w  Inch  protects  its  contents,  pro- 
jects a  house  style'  and  carries 
enough  information  to  make  it 
legal.  No  attention  is  paid  to  pro- 
ducing something  that  incorpo- 
rates the  pharmacy  label  into  a 
design  that  the  patient  will  find 
easy  to  understand  and  use,  and 
sufficiently  attractive  to  em  out- 
age compliance,  with  patient 
information  printed  in  a  typeface 
large  enough  for  eyes  that  are 
past  their  first  flush  of  youth. 

The  pharmaceutical  press  tells 
us  a  major  repackaging  initiative 
is  under  way  and  in  three  years 
patient  packs  will  become  estab- 
lished. I  sincerely  hope  some,  if 
not  all,  my  suggestions  will  be 
incorporated  into  the  new  packs 
so  that  both  patient  and  pharma- 
cist may  be  the  richer. 
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BUSINESS  IN  FOCUS 


Mr  O's  pharmacy  current  layout 


Soap/Bath 
Home/Brew 


Beauty 
care 


Dispensary 
Main  traffic  flow 

This  thriving 
pharmacy  has 
the  right 
formula  to 
survive  in  its 
High  Street 
environment  - 
the  only  room 
for  improvement 
is  the  need  for  it 
to  pull  in  more 
passing  trade, 
says  John  Kerry 


t's  pleasantly  surprising  to  find 
a  modern  pharmacy  in  the  mid- 
dle of  a  long-established  High 
Street,  run  by  an  optimist.  In 
this  suburb  of  a  major  northern 
c  ity  time  has  stood  still  in  several 
ways,  much  to  the  benefit  of  Mr  0 
who  has  taken  advantage  of  the 
situation. 

Prescriptions  emanate  from 
four  one-  or  two-GP  practices  - 
not,  as  expected,  from  a  seven- 
doctor  health  centre.  As  a  conse- 
quence, none  ol  the  three  phar- 
macies operating  in  this  suburb 
has  any  clear  advan!  age  and  there 
isn't  a  new  location  Cot  a  phar- 
macy that  any  one  of  them  might 
anticipate. 

Two  High  Street  supermarkets, 
which  once  thrived,  have  both 
surrendered  to  the  superstores 
and  are  long  gone.  Fortunately, 
the  superstores  are  at  least  a  15- 
mimite  crawl  away  by  car  and  so 
this  High  Sh  eet  has  a  lot  to  offer 


that  Mr  0  has  taken  a  great  deal  of 
care  in  planning  the  layout  to 
achieve  maximum  customer  flow 
and  overcoming  the  structural 
difficulties. 

Viewed  from  the  road,  the  dou- 
ble entrance  doors  are  in  the 
right-hand  unit,  so  he  has  put  the 
medicines  counter  to  the  left, 
forcing  customers  and  patients  to 
take  a  circular  clockwise  route.  If 
he'd  positioned  the  counter  in  the 
right-hand  unit,  chances  are  the 
other  side  would  have  been 
ignored. 


Busy  tiSI 


From  the  medicines  counter,  staff 
can  only  see  half  of  the  shop,  so  a 
till  point  and  counter,  which  is 
always  'manned',  has  been  plac  ed 
by  the  door.  Good  for  security 
and  business  -  it's  a  busy  till. 

There  are  only  a  couple  of  sub- 
jective criticisms.  In  this  smart, 
immaculate  shop,  hand-written 
fluorescent  stars  for  price  promo- 
tions are  out  of  place.  The  mer- 
chandise that  customers  face  first 
is  toys  -  a  large  hanging  display 


Window 
dressing 


residents,  as  far  as  service  and 
convenience  are  concerned. 

Instead  of 'To  Let'  signs,  graffiti 
and  flyposted  steel  shutters, 
there's  a  bustling  High  Street, 
with  every  shop  doing  business. 
OK,  it's  not  Bond  Street,  but  it 
isn't  Skid  Row  either.  The  sur- 
rounding housing  is  predomi- 
nantly council  flats,  maisonettes 
and  terraced  dwellings,  and  the 
folk  who  oc  cupy  them  do  a  lot  of 
their  shopping  locally,  on  foot. 
Since  the  housing  is  inexpensive, 
young  couples  and  babies  find 
this  a  good  area  to  live  in  and  nat- 
urally Mr  O  has  a  thriving  baby- 
care  section. 

He  opened  this  pharmacy  17 
years  ago,  it  occupies  two  pur- 
pose-built shop  units  knocked 
into  one. 

Five  years  ago,  he  completely 
refitted  internally,  doing  the 
work  himself,  using  good  quality 
units,  and  the  result  is  both  a 


credit  to  the  pharmacy  and  pleas- 
ing to  the  eye.  What  is  more,  the 
departmental  layout  is  well 
thought  out,  the  merchandising 
virtually  faultless  and  the  whole 
appearance  is  clean,  tidy  and  cus- 
tomer-friendly 


Monstrosity 


There  are  some  serious  prob- 
lems, caused  entirely  by  the  use 
of  the  two  units.  In  the  centre  of 
the  sales  area  there's  a  mon- 
strous covered  stairwell  made 
from  reinforced  concrete.  It 
serves  no  useful  purpose,  but 
c  annot  be  removed  because  the 
walls  are  load-bearing.  As  a  con- 
sequence, not,  only  is  a  lot  of  cen- 
tral sales  space  lost  but  cus- 
tomers and  shop  staff  alike  can- 
not get  a  clear  view  across  this 
l,200sq  ft  shop.  This  poses  cus- 
tomer flow  problems  and  creates 
a  t  hieves'  paradise  of  course. 
Looking  at  the  plan,  it  is  clear 


right  in  front  of  the  entrance.  Not 
a  good  first  impression  for  phar- 
macy patients,  and  there's  a  lot  of 
cheap  plastic  on  display  as  well. 

To  back  up  the  well  organised 
front  shop,  the  open  plan  dispen- 
sary caters  for  a  steady  stream  of 
scripts,  around  3,000  per  month, 
58  per  cent  of  the  pharmacy's 
turnover  is  from  NHS  dispensing 
and  this  sector  of  the  business  is 
growing. 

Mr  O  operates  a  script  collec- 
tion and  delivery  service,  a  pre- 
scription service  for  nursing  and 
residential  homes  and  his  prac- 
tice leaflet  is  circulated  to  homes 
in  the  district  twice  a  year. 

All  in  all,  a  well-rounded  busi- 
ness, with  a  moderate,  but  not 
exciting,  turnover'.  But  what  are 
the  prospects  for  the  future? 

It  is  the  best  looking,  best  posi- 
tioned and  probably  the  most 
successful  pharmacy  in  the  area. 
It  is  gaining  prescription  business 


m 
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clearly  at  t  he  expense  of  t  he  ot  her 
two;  gross  profit  at  30  per  cenl  is 
healthy,  but  the  counter  trade  is 
stagnant. 

Recommendations 

Prescription  business  is  soundly 
based  and  growing.  This  phar- 
macy appears  to  have  got  it  right 
and  should  not  change  the  for- 
mula. One  of  the  two  competitors 
is  known  to  be  shaky  and  if  you 
saw  it,  you  would  realise  why. 
There's  a  good  chance  that  it  will 
close  inside  1'2  months  and  Mr  O 
is  likely  to  capture  more  than  50 
per  cent  of  the  modest  number  of 
items  it  currently  dispenses. 

The  front  shop,  although  better 
than  most,  gives  some  cause  for 
concern.  There  is  l,200sq  ft.  of  it 
and  it's  not  cheap  to  stock.  The 
weekly  turnover  is  £3,600  -  it's 
not  bad,  but  in  this  larger  than 
average  shop  it  is  only  S3  per  sq  ft 
of  selling  space  -  by  no  means 
earth-shattering. 

To  attempt  to  correct  this  Mr  O 
should  consider  sacrificing  some 
of  the  space  devoted  to  conven- 


Mr  O's  pharmacy  proposed  minor  layout 
changes  to  accommodate  new  stock  items 


Home/Brew 
Soap/Bath 

7  / 


Dispensary 
Mam  traffic  flow 


Type  of  shop:  independent  limited  company 

Position:  main  road,  High  Street-  central 

Description:  modern,  double-fronted,  1,200sq  ft  sales  area 

Competition:  two  independent  pharmacies  within  half  a  mile 

Trading  and  profit  and  loss  account,  year  ended  September  30, 1994 

1994 


1 993 


Sales 


£ 

377,275 


£ 

377,255 


tional  products  and  introduce 
some  newer,  more  profitable 
ones. 

•  This  pharmacy  has  a  'big'  baby 
business.  This  could  be  extended 
with  quality  toys  (not  cheap 
ones),  prams  and  pushchairs, 
and  more  sundries. 

•  Healthcare  products,  such  as 
herbal,  homoeopathic  and  aro- 
matherapy, could  be  introduced. 

•  More  fashion  and  hair  acces- 
sories could  be  tried. 

Mr  O  would  be  well  advised  to 
research  the  local  area  to  dis- 
cover lines  not  currently  stocked 
by  other  local  shops  that  he 
could  sell  profitably. 

Because  it  is  situated  on  a  main 
road,  this  shop  could  and  should 
attract  passing  trade.  It  isn't  very 
obvious  despite  its  double 
frontage  and  could  easily  be 
missed.  There  is  a  good  opportu- 
nity here  to  use  tasteful  window 
graphics,  illuminated  signs  and 


window  displays.  From  across 
the  road  this  pharmacy  appears 
closed. 

Window  graphics  and  lettering 
could  be  used  to  promote  spe- 
cialist services,  products  and 
opening  hours.  Illuminated  signs, 
such  as  'Pharmacy'  and  'Prescrip- 
tions', combined  with  low  level 
window  displays  illuminated 
with  overhead  spots  or  strips, 
could  all  help. 

Conclusion 

This  is  a  successful  business  with 
a  good  turnover  and  NHS/OTC 
split.  Its  mam  handicap  is  its 
awkward  shape  and  the  only  way 
to  overcome  this  problem  is  to 
relocate.  As  this  is  impractical, 
Mr  O  needs  to  continue  the  good 
work  already  stalled  by  develop- 
ing new.  more  attractive  and 
more  profitable  business,  which 
will  make  his  business  that  little 
bit  special. 


Cost  of  sales 

Opening  stock  52,496 

Purchases  263,531 

Closing  stock  (63,259) 


Gross  profit 

Other  operating  income 

Bank  deposit  interest 

Less  overheads 

Wages/locum  fees  56,392 

Directors'  remuneration  2,248 

Rent,  rates  and  insurance  16,613 

Directors' pension  scheme  1,800 

Vehicle/equipment  leasing  627 

Motor  expenses  2,061 

Telephone  charges  617 
Printing,  postage  and  stationery  1,938 

Heating  and  lighting  1,415 

Repairs  and  renewals  1,780 

Subscriptions  609 

Bank  charges  1,408 

Interest  payable  3,420 

Legal  and  professional  fees  787 

Accountancy  fees  2,045 

Auditors'  remuneration  675 

Sundry  expenses  1,057 

Depreciation  2,561 

Loss  on  sale  of  investments  2,475 

Net  profit  for  the  year 


252,768 
124,507 

1 33 


50,865 
249,278 
(52,496) 


47,016 
6,050 
17,043 
1,800 
2,492 
2,049 
774 
1,808 
1,738 
1,509 
626 
<  60 
4,599 

1,800 
900 
1,182 
2,631 


247,647 


123,608 


253 


100,168 
24,472 


94,977 
28,884 
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AAH  scoops  up  35-store  chain 


AAH  has  acquired  35  pharmacies 
in  the  north  of  England,  hot  on 
the  heels  of  Unichem's  S  17.5  mil- 
lion acquisition  of  Baddon  Hold- 
ings, a  23-store  Scottish  group. 

The  purchase  of  Medimart,  a 
privately-owned  company  with 
shops  in  Lancashire  and  York- 
shire, brings  the  total  of  AAH's 
phar  macies  to  350. 

Medimart  has  a  turnover  of 
&25m  and  average  prescription 
sales  of  6,000  items  per  month  - 
twice  the  national  average.  Tire 
prescription  turnover  of  its  phar- 
macies is  2.5  million  items,  repre- 
senting 0.5  per  cent  of  the  UK's 


prescribing  business.  The  acting 
managing  direct  or  of  AAH  Retail, 
Michael  Major,  says  the  purchase 
is  a  coup  for  the  group. 

"The  company  has  a  steady 
prescription  business  which  has 
been  carefully  built  up  over  the 
year's.  The  shops  are  all  well 
sited  in  major  conurbations." 

AAH  is  keeping  the  purchase 
price  under  wraps.  As  it  is  no 
longer  listed  on  the  stock 
exchange,  following  its  takeover 
by  German  wholesaler  Gehe,  it  is 
not  compelled  to  reveal  details  of 
acquisitions.  However,  Mr  Major 
maintains  that  it  paid  "a  very 


good  price,  compared  with  re- 
cent acquisitions". 

When  Gehe  took  over  AAH  in 
May,  its  triumphant  chairman, 
Dieter  Kammerer,  singled  out  the 
Hills'  pharmacy  chain  as  a  major 
ar  ea  for  expansion. 

Mr  Major  confirms  that  the 
growth  of  the  retail  chain  by 
acquisition  "figures  highly  on  our 
agenda". 

•  Allan  Orme,  former  managing 
director  of  AAH's  retail  opera- 
tion, has  stepped  down.  He  has 
moved  across  to  the  group's 
finance  operation,  Statim,  where 
he  is  a  director. 


Michael  Major:  acquisitions  for 
AAH  Retail  high  on  the  agenda 


Pharmacists'  influence  grows 


Community  pharmacists  across 
Europe  do  influence  the  volume 
and  nat  ure  of  prescribing,  though 
this  role  is  patchy,  says  a  report 
from  FT  Pharmaceutical  and 
Healthcare  Publishing. 

The  report  shows  pharmacists 
tend  to  have  more  influence  in 
countries  such  as  the  UK  and 
Germany,  where  the  use  of  gener- 
ics and  parallel  prescribing  is 
encouraged. 


Ethical  manufacturers  should 
not  ignore  pharmacists  as  influ- 
ential customers,  as  they  need 
information  on  product  storage 
and  use  of  delivery  systems.  The 
profession  would  also  like  to  be 
consulted  on  brand  names  and 
packaging. 

'The  Growing  Influence  of  the 
Pharmacist  in  Europe'  is  price  at 
S300  inclusive  of  p&p.  Tel:  0171 
896  2202. 


MMC  Invites  Evidence 
Into  The  Acquisition  Of 
Valio  International  By 
Nutricia  Holdings 


The  Monopolies  and  Mergers  Commission  has 
been  asked  to  report  into  the  merger  between 
Nutricia  Holdings  Ltd  and  Valio  International  UK 
Ltd.  The  MMC  will  investigate  the  possible 
effects  of  the  merger  on  the  manufacture  and 
distribution  of  certain  specialist  health  related 
foods,  including  enteral  feeds  and  specialist 
gluten-free  and  low  protein  products 
(particularly  bread,  biscuits  and  mixes). 

The  Commission  should  make  its  report  by 
30  November  1995. 

Anyone  wishing  to  obtain  a  copy  of  the  full 
terms  of  reference,  or  to  submit  evidence, 
should  write  to:  The  Reference  Secretary  (Health 
Foods),  Monopolies  and  Mergers  Commission, 
New  (  -  wit,  48  Carey  Street,  London,  WC2A  2JT. 

Evidence  should  be  submitted,  in  writing,  by 
28  August  if  possible. 


Focusing  on -the  public  interest. 


Scripts  rise  as  drug  prices  fall 


Doctors  are  writing  more  pre- 
scriptions and  the  NHS  is  spend- 
ing more  on  medicines,  but 
prices  of  prescription  drugs  have 
fallen  for  the  first  time  in  ten 
years,  says  a  recent  report. 

According  to  the  Association 
of  the  British  Pharmaceutical 
Industry's  annual  report,  the 
number  of  prescriptions  written 
increased  last  year  by  nearly  12 
million  to  523m.  In  the  same 
period,  the  NHS  spent  a  record 
£4.3  billion  on  medicines  -  10.8 
per  cent  of  its  outgoings.  Medi- 
cines saved  at  least  S3.6bn  last 
year  in  reduced  healthcare  costs. 

The  rate  of  increase  in  the  NHS 
medicines  bill  is  slowing  down. 
The  pharmaceutical  price  index 
fell  by  2  per  cent  -  in  comparison 
with  the  all  manufacturers' 
index,  which  rose  2.9  per  cent  - 
according  to  Central  Statistics 
Office  data. 

ABPI  president  Dr  Trevor 
Jones  says  the  UK  is  still  a  con- 
servative consumer  environment 
for  medicines. 

By  contrast,  the  UK  pharma- 
ceutical industry  spends  in  the 
region  of  S1.5bn  each  year  on 


research  and  development. 

Over  200  potential  new  medi- 
cines are  under  development  in 
this  country  and  the  industry 
spends  70  per  cent  of  its  total 
R&D  budget  in  the  UK.  Drugs  dis- 
covered andVor  developed  here 
represent  one-third  of  the 
world's  top  20  medicines. 

Dr  Jones  says  R&D  expendi- 
ture during  this  year  will  be 
affected  by  the  recent  mergers 
and  acquisitions  in  the  pharma- 
ceutical industry. 

The  industry  also  achieved 
exports  of  S3. 98m  last  year,  an  8 
per  cent  increase  over  the  previ- 
ous 12  months.  Although  the 
industry  remains  very  buoyant, 
Dr  Jones  sounds  a  note  of  cau- 
tion: "Exports  are  continuing,  but 
so  are  imports.  It  is  essential  that 
the  industry  is  given  a  stable 
commercial  and  political  envi- 
ronment to  enable  it  to  retain  its 
position." 

He  says  that  the  APBI  will 
"continue  to  press  its  case  that 
central  control  through  concepts 
such  as  limited  lists  and  national 
formularies  is  inappropriate  and 
detrimental". 


eneca  denies  takeover  talks 


Zeneca's  chief  executive,  David 
Barnes,  quashed  the  persistent 
r  umours  of  a  possible  takeover 
by  Roche  at  the  company's 
interim  results. 

Mr  Barnes  said  there  was  no 
need  for  Zeneca  to  lose  its  inde- 
pendence as  it  had  a  strong  prod- 
uct pipeline. 

The  share  price  dropped  23p  to 
l,097p  last  week,  following  reve- 
lations that  pharmaceutical  mar- 
gins are  to  be  adversely  affected 
in  the  second  half,  when  the 
costs  of  promoting  new  products 


are  realised.  Shares  closed  the 
week  at  l,082p. 

Sales  were  up  6  per  cent  to 
£2.53  million  and  pre-tax  profits 
were  up  44  per  cent  to  £506m. 

Finance  director  John  Mayo 
said  UK  sales  were  affected  by 
low-priced  generics,  which  "had 
a  big  impact"  on  the  older  non- 
patented  products.  Nolvadex 
was  said  to  be  the  main  contribu- 
tor to  the  overall  10  per  cent 
price  fall.  Mr  Mayo  said  a  33  per- 
cent increase  in  Zestril  sales  had 
helped  offset  these  reductions. 
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WIRRAL 

Motivated  and  enthusiastic 
Full  time  pharmacy  managers  required: 

•  Pleasant  modern  pharmacy  (PMR  + 
EPOS) 

•  Good  supporting  staff  (training  on- 
going) 

•  Minimum  paperwork 

•  Competitive  salary 

Excellent  career  opportunities  tor  young 
pharmacists  who  wish  to  own  their  own 
business 

Please  contact  Fin  McCaul  MRPharmS 
on  0151  263  2731  (work  or  0151  722 
4760  (home) 


NORTH  STAFFORDSHIRE 

Relief  pharmacist  required  for 
small  pharmacy  group.  Competitive 
package  offered,  including  company 
car,  private  health  insurance  and 
pension  scheme  Suitable  position 
for  newly  qualified. 
Apply  with  CV  to  Miller  &  Barton 
Ltd,  Well  Street,  Biddulph,  Stoke- 
on-Trent  ST8  6HY.  Telephone 
01782  515  076  daytime  and  01782 
511  442  evenings. 


LONDON  E7 
PART  TIME  SALES 
ASSISTANT  REQUIRED 

for  pleasant,  modern 
pharmacy.  Previous 
experience  preferred. 

Please  phone 
0181  534  1652 


BROMLEY,  KENT 

Enthusiastic  Manager  required  for 
community  pharmacy  in  pleasant 
residential  area.  Ideal  for  newly 
registered  with  good  personality. 
Phone  Brian  McElhinney 
on  01689  854831  or 
860682  (evenings) 


Bournemouth 
PHARMACIST/ 
MANAGER 

required  tor  busy  community 
pharmacy.  Good  supporting  staff. 
Keen  salary. 
Tel:  01202  482922 
after  6pm 


APPOINTMENTS 


Motivated 
PHARMACIST 

required  to  work  for  small 
independent  group.  Good  staff 
support  Minimal  paperwork 
Area  covered  South  Leics./ 
Northants  Sociable  hours 
Write  to  Mrs  Vyas,  Fortnams 
Chemists,  7  Church  Street, 
Lutterworth,  Leicestershire 
LE17  4AE. 

Tel:  01455  552692 


LONDON  SE1 

Enthusiastic  pharmacy 

manager  with 
merchandising  interest 
required  for  a  modern 
pharmacy  with  good 

supporting  staff. 
Minimum  paperwork. 

Tel:  0171  7037077 


MAIDSTONE,  KENT 

Pharmacist  Manager  required 
immediately.  Job  share  or  self 
employed  considered. 

Tel:  01923  7711 87  or 
0171  722  5221 


LONDON  SE 
Experienced  Community  or 
Hospital  Pharmacist 
required 

for  branch  of  a  forward  thinking, 
locally  based  company  Minimum 
paperwork,  good  supporting  staff, 
flexible  hours,  opportunities  for 
professional  development  Total 
package  excellent 
Contact  Bob  Rihal 
0181  659  6747  (days)  0181  659  6307  (eves) 


PLYMOUTH  -  DEVON 

Part  Time  Pharmacist  or 
permanent  Locum 

required 
for  three  days  per  week. 

Small  community  pharmacy 
with  full  supporting  staff. 

TEL.  01752  872280 


AYLESBURY 

Enthusiastic  Manager  required  tor  busy  Branch  of 
small  group  Sensible  hours  and  congenial 
working  conditions  give  ideal  opportunity  to 
develop  extended  role  e  g  Patient  counselling, 
Domiciliary  visiting  Flexible  and  interesting 
package  Good  supporting  staff  Minimum 
paperwork  Newly  registered  considered 
Commencing  mid  Sept/early  Oct 

Please  apply  with  CV  to 
Michelle  Seymour,  Manichem  Limited 
2  Grovelands  Rd.  Reading,  Berks  RG30  2NY 
or  tel.  Mr  M.  Patel  on  01734  572389  (daytime) 


CROWTHORNE 

Dispensing  Assistant 
required  hours  by 
arrangement.  Top  salary. 
Telephone:  Carol 
01344  779607 


AGENTS 


U.S.  BRAND  LEADER 
AGENCY  OPPORTUNITIES 

PALMER'S  COCOA  BUTTER  FORMULA,  America's  leading 
cocoa  butter  skincare  brand,  along  with  the  recently  introduced 
ALOE  VERA  FORMULA  skincare  range  are  also  doing  very 
well  "over  here". 

Both  brands  are  backed  by  extensive  advertising  in  leading 
women's  magazines  and  supported  by  ongoing  trade  activity. 
We  would  like  to  hear  from  ambitious  agents  who  are  able  to 
further  develop  our  business  in  SCOTLAND,  LANCASHIRE, 
CHESHIRE,  MERSEYSIDE,  YORKSHIRE,  and  the  WEST 
COUNTRY. 

Please  apply  in  writing  with  full 
details  to: 


JOHN  METSELAAR 
E.T.  BROWNE 
(U.K.)  LTD 

132  George  Lane 
South  Woodford 
London  E18  1AY 
0181  532  9224 


AGENTS  REQUIRED 

Commission  only  agents  required  for  major 
sun  prep  company.  Must  have  good 
pharmacy/salon/store  contacts.  Thorough 
training,  good  rates  of  pay  and  full  sales 
support  offered  for  the  right  people. 
Please  apply  in  writing,  stating  areas  covered  to:- 
PO  BOX  C&D  3493 
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LOCUMS 


BUSINESS  FOR  SALE 


Provincial  Pharmacy 
Locum  Services  M, 


•ng  It 
IDE!  ifj 

MANCHESTER 
0161-7664013 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handl 
over  100,000  bookings  NATIONWIDE 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on    I  CARDIf 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EDINBURGH 
0131-2290900 


NEWCASTLE 
0191-2330506 


SHEFFIELD 
0114-2699937 

 T 


BURNLEY 

Evening  Locum 
required  hours  6-9pm 
including  Sunday. 

TEL:  01282  421561 


WALSALL  AREA  -  Two  long  term 
Locums/Pharmacy  Managers  required  for 
new  branches  oi  small  chain.  Newly 
registered  welcome.  Minimum 
paperwork.  Good  supporting  staff. 
Contact  Mr  J.  Patel  01922  721660. 


SUTTON,  SURREY  -  Long  term  Locum 
required  immediately  for  easily-run 
Pharmacy.  Tel.  0181  644  7035  (day). 


BUSINESS  FOR  SALE 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (0116)  266  5299  Facsimile:  (01  16)  261  0284 


SPECIALIST  IN  PHARMACY  STOCKTAKING, 
VALUATION  AND  TRANSFERS  NATIONWIDE 

If  you  are  considering  selling  your  business  or 
interested  to  buy  one,  contact: 

Mr  R.  A.  Hickinbotham  for  a  confidential  discussion 


Comprehensive 
stocktaking  and 
business  transfer 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+VAT  -  500  Zaron- 
tin  250mg,  10xl5g  Metrotop  gel,  1 
box  Steriseal  forceps  123mm,  1 
Salonair,  2x500  Hydrosaluric  50mg. 
Tel:  01702  544104. 

TRADE  LESS  30%+VAT  -  100  Priadel 
200mg  (exp  97),  100  Serenace  caps 
500mg  (exp  98),  3x100  Orap  tabs2mg 
(exp  98),  1x400  tolbutamide  500mg 
(exp  97),  36  FYesubin  (exp  96).  Tel: 
0151-327  2238. 

TRADE  LESS  40%  •  1x10  Convatec 
S360.  Tel:  01703  322458 

TRADE  LESS  35%  -  60  Septrin  forte, 
trade  less  40%  Colodress  S874  plus 
others.  Tel:  01352  752050. 

TRADE  LESS  25%+VAT  -  1  Zoladex 
3.6mg  dept,  3  Prostap  SR  3.75mg 
Tel:  01303  253980. 

TRADE  LESS  20%+VAT  -  Norditropin 


penset  24x6  boxes  (exp  1/98).  Tel: 
0181-769  8628. 

TRADE  LESS  30%+VAT+POSTAGE  - 
3x10  Surgicare  S362,  5x5  Surgicare 
S246,  166  Questran  sachets.  Tel: 
01422  374233. 

£22.95  EACH  -  4x300ml  strong  co-dan- 
thramer  suspension  (exp  11/97), 
buyer  takes  all.  Tel:  0181-428  4333. 

TRADE  LESS  35%+VAT+POSTAGE  - 
30  Bard  Biocath  hydroge!  coated 
latex  long  term  Foley  catheter,  size 
12ch  10ml  balloon.  Tel:  0161-226 
3179. 

TRADE  LESS  30%+VAT+POSTAGE  - 

280  Pancrex  V  caps,  48  Lodine 
300mg,  42  Torem  5mg,  10  hyoscine  inj 
400mg/ml.  Tel:  0181-904  4197. 

S40  EACH  -  2x500  Pondocillin  500mg 
tabs  (exp  12/96).  Tel:  01983  524081 
extension  4618. 

TRADE  LESS  33%+VAT+POSTAGE  - 
3x112  Hexopal  forte  C-Pak  (exp  97, 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 

BOURNEMOUTH  BIRMINGHAM 


Retirement  sale  of  leasehold  pharmacy  on 
husy  parade  close  to  surgery.  T/O  FYF.  April 
1361,000  largely  under  locum  management  NHS 
items  2,675  per  month.  Rent  only  £3.600  with 
potential  sublet  from  flat  of  £4,000+pa.  Easily  run, 
in  pleasant  surroundings  and  with  genuine 
potential  A  very  profitable  concern  -  realistically 
priced  at  £140,000  for  GW/Fil  plus  SAV. 


Retirement  sale  through  ill  health  ol  long 
established  Essential  Small  Pharmacy  in  densely 
populated  area.  Main  road  frontage  with  parking 
T/O  EYE  Sept  94  £157,178  largely  under  locums 
Net  profit  to  owner  before  finance  Sept  94  around 
£33.500  Recently  expanded  sales  area.  Freehold 
property  recently  renovated  and  with  investment 
income.  Very  realistically  priced  for  early  sale  at 
£25.000  for  GW/Fix  plus  SAV  Freehold  £60,000 


LOOKING  TO  BUY  OR  SFLI  A  PHARMACY? 
CONTACT  US  NOW. 

Associate  Office  Dublin 


COMPUTER  SYSTEMS 


PACE  (Jeta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTR1NCHAM  WA14  1AR 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 


98  &  99).  Tel:  0191-420  0217. 
TRADE  LESS  50%+VAT+POSTAGE  - 

120  Orap  4mg  (exp  11/95),  1x30 
Mycobutin  (exp  9/95),  32  Ledermycin 
150mg  caps  (exp  10/95),  84  Zyloric 
300mg  (exp  5/97),  trade  less  30%  - 
3x30  Colodress  phis  S872  Convatec. 
Tel:  01252  72.3326. 
TRADE  LESS  40%  -  Vividrin  (sodium 
cromoglycate)  eye  drops  50  brand 
new  (exp  97).  Tel:  01208  72769. 

FOR  SALE 

TAKIO  BLOOD  PRESSURE  MONI- 
TOR -  full  working  order,  buyer  col- 
lects S 195.  Tel:  01202  574386. 

MOVING  MESSAGE  SIGNS  -  As  new, 
one  20"  and  one  30"  easily  program- 
mable, effective  for  professional 
messages  and  promotional  work, 


offers.  Tel:  0171-722  5221. 

MICROSOFT  OFFICE  -  Professional, 
including  Word,  Excel,  Access,  Pow- 
erPoint, latest  4.3  version  on  CD 
Rom,  duplicated  software,  unused, 
£150+vat.  Tel:  0121-358  3588. 

MODERNA  CAROUSEL  ROTATING 
SHELF  UNIT  -  &  John  Richardson 
Sanyo  386  computer  system  with 
buffer  unit,  offers.  Tel:  01436  674186. 

NOMAD  GREY  TRAYS  -  Approxi 
mately  250,  good  condition,  any  offer. 
Tel:  0121-455  9598  after  8pm. 

WANTED 

PRO-ACTIDIL  TABS  -  any  quantity. 

Tel:  0131  447  9610. 
TINSET  TABS  -  Tel:  01226  207020. 
LIBRIUM  CAPS  10MG  -  Tel:  01482 

354260. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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INSURANCE 


PRODUCTS  AND  SERVICES 


THE  PHARMACY 
INSURANCE  j 
AGENCY 


Insurance  for  ALL  in  Pharmacy 


Car      Scheme  1 

^  01245  349666 

Scheme  2 

^  01633  654313 


Shop  &  Contents 

Professional 
Indemnity 

^  0121-236  0031 


Home  ^01633-654314 


WORKING  FOR  PHARMACY 


PHARMACY  ST0CKTAKER 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester.  LE4  6QN 
Telephone:  (01  16)  266  5299   Facsimile:  (0  I  I  6)  26  I  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

^M^r  Comprehensive 
J.^VsW  stocktaking  and 

business  transfer 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


5  S  1  MICHAfcl  S  Ki).  MAIDMONi  .  k[  NT 
ILL/I  AX  MAIDSTONE  (Olb22)  754427 
\1(  Mil!  I-  (0589)  3h76<)5 


PLEASE  ENSURE 

ALL  COPY 
REACHES  US  BY 
4PM  TUESDAY 

BEFORE 
PUBLICATION 


The  Power 
of  the  Multiples, 


UK's  fastest 
growing  network  of 
independent 
pharmacists 

 the  Privilege 

of  Independence. 


Wish  to  become  a  member?     NllC3.rC  plC 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACV 

SPECIAL  OFFERS  JULY/AUGUST  1995 

Sectine  Flea  Spray  -  Telmm  Horse  Granules  -  Panacur  Dog  &  Cat  Wormer. 
New  Pigeon  Lines.  Ask  or  send  for  details. 
0800  387348  PHONE  FREE 
Brian  G.  Spencer  Ltd,  Common  Lane.  Fradley.  Lichfield,  Staffs.  WS13  8LQ 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  a.s  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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PRODUCTS  AND  SERVICES 


SECURITY 


Telephone:  0181-841  4144 
Fax:  0181-841  8390 

SPECIAL  *****SPECIAL*****  SPECIAL 
DURACELL     DURACELL  DURACELL 

EXTRA  15% 

£££££££££££££££££££££££££££££££££££££££ 
£  BUY  £50.00  (NETT  PRICE)  OF  DURACELL  £ 
£  BATTERIES  FROM  LIST  £ 

£  AND  GET  £ 

£  FREE     FREE     FREE     FREE  £ 

£  TWO  BLISTERS  OF  MN 1 500  (B4)  * 

£  SRP  £7.98  £ 

£££££££££££££££££££££££££££££££££££££££ 

MN  1 500  CARD  OF  4  @  1 .24 

MN2400  CARD  OF  4  @  1.39 

MN1300  CARD  OF  2  @  1.55 

MN1400  CARD  OF  2  @  1.29 

MN  1604  CARD  OF  1  @  1.49 

DOES  NOT  APPLY  TO  TRANSFER  ORDERS) 

E  &  OE  -  GOODS  SUBJECT  TO  AVAILABILITY 

MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16  &  17,  BELVUE  ROAD 
NORTHOLT,  MIDDLESEX  UB5  5QQ 


+  c, 


INCREASE  your  profits  by 
££££'s 

EACH  YEAR  ON  MAIN  LINE 
WHOLESALERS  STANDARD  TERMS 


MAINTAIN  YOUR  INDEPENDENCE 
WITHIN  A  POWERFUL 
BUYING  GROUP 


L 


1.  A  vital  invaluable  formidable 
negotiating  base  will  pack  a 
real  punch. 

2.  Group  POWER  adds  pounds  to 

your  pocket. 

3.  Our  negotiating  skills,  contacts 
and  know  how  will  bring  you  extra 
savings  from  numerous  companies 

54/62  Silver  SSreet,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 

RING  FOR  DETAILS  ON 
FREE  PHONE  0800  526074 


SEE  MORE,  WORRY  LESS 
AND  HELP  CRACK  RETAIL  CRIME 

CCTV  from  only  £299  fitted.  Anti  pilferage  tills,  displays, 
home  security,  door  access. 

Free  No  Obligation  Surveys  &  Quotes 
on  alarms,  CCTV  and  Access  Control 
Solars  Security  Systems  •  Tel:  0181  459  6060 


SHOPFITTINGS 


6f|0PFrn"i^ 

FROM  LOW  COST  PERIMETER 
SHELVING  TO  UPMARKET 
PERFUMERY  SHOWCASES 
TRADITIONAL  OR 

CONTINENTAL  DISPENSARIES. 

CONTACT  MARTIN  BAGG  FOR 

A  COMPLETE  SHOPFITTING 
SERVICE  FOR  THE 
PHARMACIST 

01392-216606 


BJMO 

SHOPFITTING  LTD 

Designers  &  Manufacturers  Of  Quality  Systems  For  Pharmacies  & 
Drugstores  -  Nationwide  Installation  Service  -  Free  Design 

UNO  SHOPFITTING  LTD 

Elswick  Road,  Fenton  Industrial  Estate 
Stoke-on-Trent,  Staffordshire  ST4  2SB 
01782  745333 


the  key  to 

solve  your  pharmacy 

dJtOfzpMcHty  problems 
1  comprehensive  service    •  part  or  full  refits        "  "\^o-v4^> 
■  competitive  quotations     •  free  advice  •budgets 
write/telephone:  frederick  moore,  39  cocks  meadow 
edlesborough,  beds  Iu6  2rp  52  01 525  222526 


name  &  address 
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SHOPFITTINGS 


STOCK  WANTED 


WE  WORK  IN  A  PHARMACY 
EVERY  DAY, 

JUST  LIKE  YOU  ... 

We  understand  the  pressures  and  constraints 
of  running  a  modern  retail  pharmacy, 
JUST  LIKE  YOU  ... 

We  strive  for  professionalism,  service  and  trust, 
and 

JUST  LIKE  YOU  ... 

we  are  approved  by  the  NPA. 

Just    a    few    reasons    why  successful 

Pharmacists  have  chosen  us  to  plan  and  refit 

their  business  environment. 


WOODSTYLF 

J    J     SHOP  FITTING  AND  DESIGN      P  -^ 


Edison  Road,  St.  Ives  Industrial  Estate, 
St.  Ives,  Huntingdon,  Cambridgeshire  PE17  4LF 
Telephone  St.  Ives  (01480)  494262 
Fax  (01480) 495826 


|€XDMJM 

L-STOREFITTERS-J 

COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 
FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


STOCK WANTED 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


BEST  PRICES  PAID 

For  Agency  Testers  &  Display  Materia/ 
Also  Clarins,  Estee  Lauder  etc. 
Total  Discretion. 
Tel:  01254  871618.  Fax:  01254  390652 


CHRISTMAS 

STOCK 
REQUIRED 

The  largest  independent 
distributor  in  the  UK  of  French 
fragrance  and  Christmas  sets 
desperately  require  additional 
suppliers  of  the  following  goods:- 

□  FRENCH  FRAGRANCE 

□  CHRISTMAS  GIFT  SETS 

□  END  OF  RANGE  MERCHANDISE 

□  TOILETRY  GIFT  LINES 

If  you  can  supply  any  of  these 
products  please: 

Telephone:  0385  280  994 
Fax:  01661  830892 


WHF 

EUROPEAN 
DISTRIBUTORS 

WANTED  IN  ANY  QUANTITY 

Any  toiletries  or  OTC  lines  that  are 
short-dated,  in  obsolete  packaging,  ex- 
promotion  lines  or  surplus  to 
requirements  etc.  For  a  prompt 
response,  contact  Mark  Wilkinson 
TODAY  on 

Fax  No  01277  896009 
Tel  No  01277  896237 
Mobile  0836  729168 

WHF  Distributors,  Wardens  Hall 
Farm,  Fyfield  Road,  Willingdale 
Nr  Ongar,  Essex  CM5  0QA 


PROMOTE  YOUR  COMPANY  IN  THE  CLASSIFIED  SECTION  OF  CHEMIST  AND  DRUGGIST? 
CONTACT  WAYNE  MANNING  ON  01732  377310  OR  FAX  ON  01732  368210 
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APPOINTMENTS 


Allen  leaves  NPA  for  Sunscript 


The  National  Pharmaceutical 
Association's  professional  ser- 
vices manager,  Mary  Allen,  has 
left  the  organisation. 

She  has  been  recruited  as 
pharmacy    superintendent  by 


Mary  Allen:  new  venture  ahead 


Sunscript  UK,  a  newly-formed 
subsidiary  of  the  Sunscript  Phar- 
macy Corporation  of  Albu- 
querque, New  Mexico.  She  will 
be  taking  up  her  new  post 
shortly,  but  will  remain  based  in 
the  Home  Counties. 

Ms  Allen  left  the  Association  at 
the  end  of  July.  "I  thoroughly 
enjoyed  my  eight  years  at  the 
NPA,"  she  says,  "firstly  in  devel- 
oping information  services  and 
then  in  exploring  pharmacy  prac- 
tice issues  in  health  and  social 
care  -  particularly  those  con- 
cerned with  medication  manage- 
ment and  health  promotion." 

In  the  US,  Sunscript,  part  of 
the  Sun  Healthcare  Group,  owns 
and  operates  13  dedicated  phar- 
macies which  provide  quality 
pharmacy  services  to  a  variety  of 
healthcare  facilities. 

Sunscript  UK  will  use  opera- 


tional experience  gained  in  the 
US  in  supporting  nursing  homes 
and  high-dependency  healthcare 
establishments,  but  will  develop 
its  services  in  a  specifically 
British  way  to  meet  the  needs  of 
the  NHS,  nursing  and  residential 
homes,  and  patients  at  home, 
says  managing  director  David 
Teasdale. 

Until  his  move  to  Sunscript  in 
April,  Mr  Teasdale  was  managing 
director  of  Fresenius,  and  has 
experience  of  'high  tech  home 
care'. 

Sunscript  UK  is  "in  the  process 
of  putting  things  together",  he 
says.  "I  hope  we  will  be  open  for 
business  to  a  small  extent  by  the 
end  of  the  year." 

The  company  plans  to  open 
pharmacies  on  a  regional  basis 
and  will  "accumulate  in  three 
geographical  areas  initially". 


Moss  goes  dragon  boat  racing  on  the  Serpentine 


Moss  Chemists'  dragon  boat  rac- 
ers have  powered  their  way  into 
the  national  finals  of  this  year's 
Imperial  Cancer  Research  Fund 
charity  event,  having  come  third 
in  their  regional  heat  at  Henley 
recently. 

The  company,  which  pays  a 
donation  to  race  in  the  event,  has 
entered  a  team  for  the  last  three 
years,  but  this  is  the  first  time  it 
has  reached  the  finals  and  only 
after  beating  some  stiff  competi- 
tion in  four  qualifying  races. 


Among  the  22  crew  members, 
plus  the  obligatory  drummer  and 
cox,  are  leading  lights  from  head 
office,  these  include:  marketing 
director  Steve  Duncan;  sales 
development  manager  Paul  Fin- 
lay;  Roger  Cotton,  recruitment 
and  training  personnel  execu- 
tive; Dave  Leggett,  space  plan- 
ning manager;  and  area  manager 
Chris  Aylwood. 

The  national  finals  take  place 
on  September  17  on  the  Serpen- 
tine in  Hyde  Park,  London. 


ISttfii 

Moss  Chemists  dragon  boat  (number  one  in  the  foreground)  races 

home  in  third  to  claim  a  place  in  the  finals 


Going  for  gold 
in  Croydon 

A  South  London  pharmacist  is 
one  of  eight  shortlisted  candi- 
dates for  the  1995  Croydon 
Health  Awards  for  Excellence  in 
the  NHS. 

Alan  Kurtz  and  staff  at  Fishers 
Chemist,  South  Norwood,  re- 
ceived three  nominations  from 
patients  for  the  award,  which  is 
open  to  anybody  in  the  NHS  who 
provides  care  over  and  above  the 
normal  call  of  duty.  Mr  Kurtz  was 
nominated,  but  not  shortlisted, 
for  last  year's  awards. 

According  to  Croydon  Health 
chairwoman,  Adrienne  Fresko, 
who  is  also  on  the  judging  panel, 
Mr  Kurtz  and  his  staff  were  seen 
to  have  gone  out  of  their  way  to 
help  out  in  times  of  need,  even 
interrupting  personal  engage- 
ments to  provide  pharmaceutical 
services. 

Although  flattered  by  the  nomi- 
nation, Mr  Kurtz  feels  the  award 
is  a  reflection  of  the  kindness  and 
generosity  of  his  customers, 
some  of  whom  he  has  served  for 
30  years.  "Like  most  other  phar- 
macists, we  try  to  give  the  best 
possible  service,"  he  says. 

Gold,  silver  and  bronze  awards 
will  be  presented  to  the  winners 
on  September  18. 


Robert  Ballard  -  new  at  Weleda 

Weleda  (UK)  has  announced 
the  appointment  of  Robert 
Ballard  as  managing  director. 
He  was  formerly  director  of 
quality  and  customer  satis- 
faction at  Rank  Xerox.  His 
appointment  leaves  Penny 
Viner  free  to  focus  on  her  new 
role  as  director  of  external 
relations  and  meet  her 
commitments  to  various 
domestic  and  European  trade 
associations. 

Wendi  Swainbank  and  Terry 
Carter  have  joined  Robinson 
Healthcare's  retail  sales  force. 
Wendi  will  be  covering  the 
northern  region,  and  Terry 
London  and  the  western  Home 
Counties. 

Stephen  Stowe  has  been 
appointed  by  the  Maws  Group 
as  a  national  account  ex- 
ecutive, reporting  to  Steve 
Whitconnbe,  who  has  been 
promoted  to  national  account 
controller.  Maws  has  recently 
created  its  own  sales  force  and 
the  move  should  considerably 
strengthen  its  operation  in  the 
pharmacy  sector. 
Michael  O'Sullivan  is  now 
chief  financial  officer  for  the 
Ethical  Group,  and  has  been 
elected  onto  the  board.  He 
joins  from  SmithKline  Beech- 
am,  where  he  was  vice 
president,  finance,  at  SB 
Consumer  Healthcare  Europe. 


Mawdsley-Brooks  is  holding  a 
trade  show  on  September  10  at 
Quarry  Bank  Mill  in  Styal, 
Cheshire. 

Transport  from  parts  of  the 
Midlands  and  the  Yorkslure  area 
will  be  available,  and  for  families 
there  will  be  free  entry  to  the 
National  Trust  mill.  For  more 
details,  contact  Alan  Backhouse 
on  0161  833  9741. 


All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
oi  retrieval  system  without  the  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller 
Freeman  Professional  Ltd  may  pass  suitable  reader  addresses  toother  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  Miller 
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3-4  SEPTEMBER  1995 

THE  WEMBLEY  EXHIBITION  CENTRE 


-REGISTRATION  AT  CHEMEX  1995 

Your  time  at  Chemex  is  valuable,  to  ensure  you  don't  waste 
a  moment  this  year  make  sure  you  take  advantage  of  our 
pre-registration  service. 

Not  only  will  you  be  admitted  straight  into  the  show,  but  you  will 
also  receive  our  complimentary  pen. 
Make  sure  you  avoid  the  queues. 

Telephone  01304  614644  to  receive  your  show  pass. 
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SPECTATOR  Sports  Ltd 
25  Empire  Centre,  Imperial  Way, 
Watford  WD2  4YH 

Tel.  01923  247363  Fax  01923  210074 
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Chemex  95 
comes  alive 


With  some  150  companies  exhib- 
iting at  the  UK's  biggest  annual 
pharmacy  show,  and  the  new 
pre-registration  system  helping 
to  push  up  advance  ticket  sales, 
Chemex  '95  in  just  three  weeks'  time  promises 
to  be  an  event  not  to  be  missed. 

Firmly  established  as  the  main  calendar 
event  for  community  pharmacists  nationwide, 
this  year's  show  promises  an  impressive  variety 
of  exhibitors  large  and  small.  Whatever  you're 
interested  in,  chances  are  you'll  find  it  at 
Chemex. 

This  year  there's  even  more  big-name 
companies  at  the  show,  such  as  Warner- 
Wellcome,  Smithkline  Beecham,  Pfizer 
Healthcare,  Crookes  Healthcare  and  Ciba 
Pharmaceuticals.  They'll  all  be  looking  to 
emphasise  their  commitment  to  the 
independent  sector. 

To  make  things  even  easier  for  visitors, 
exhibition  organiser  MFE  has  introduced  a  pre- 
registration  scheme,  whereby  you  can  get  all 
the  tiresome  paperwork  done  before  you  arrive 
at  the  show.  If  you  want  to  take  advantage  of  the 
scheme,  call  01304-614644,  where  your  details 
will  be  taken  and  a  pre-registration  badge  sent 
on  to  you.  On  your  arrival  at  Chemex,  you'll  be 
directed  to  a  separate  desk  where  your  badge 
will  be  swiped.  Then  you're  free  to  go  straight 
through  to  the  show.  As  an  extra  incentive  to 
sign  up  early,  MFE  is  offering  a  free  pen  to  all 
participants  of  the  scheme. 

Once  again  the  halls  at  Wembley  have  been 
divided  up  to  make  your  visit  to  Chemex  more 
profitable.  Healthcare,  computers  and  general 
companies  will  be  in  Hall  1,  while  Hall  2  is 
devoted  to  Beauty. 

The  international  flavour  of  the  show  is  even 
stronger  this  year,  with  exhibitors  from  many 
countries,  including  Malta,  the  US,  Denmark, 
Israel,  France,  Germany,  Holland,  Belgium, 
Switzerland  and  Poland. 

Many  more  exhibitors  are  giving  special 
offers  and  deals  to  visitors  than  can  be  covered 
here,  so  make  sure  you're  at  Chemex  on 
September  3-4  to  find  out  for  yourself. 
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On  behalf  of 
Miller 
Freeman  1 
would  like  to 
extend  a 
warm 

welcome  to 
the  Chemex 
and  Beauty 
Exhibitions 
and  hope  that  your  visit  to  the 
shows  will  be  not  only 
profitable,  but  extremely 
enjoyable  as  well. 
Over  150  different  companies 
will  be  represented  in  the 
exhibition  halls  and  will, 
between  them,  be  showing 
almost  every  conceivable 
pharmacy  and  beauty  product  on 
the  market,  ensuring  that  every 
visitor  will  find  something  of 
interest  and  benefit. 
This  year  we  have  a  number  of 
new  product  launches  to  look 
forward  to  -  a  quick  flip  through 
the  catalogue  will  reveal  that 
many  exhibitors  are  using 
Chemex  and  Beauty  to  introduce 
new  additions  to  their  ranges. 
Many  exhibitors  are  also 
arranging  for  on-the-spot 
demonstrations,  so  time  spent  at 
Wembley  this  year  could  be  very 
profitable  in  terms  of  your 
company's  advancement. 
And  when  you've  seen 
everything  you  need  to  see  at 
Chemex,  why  not  visit 
Neighbourhood  Retailing  in  Hall 
3,  where  you  can  meet  even 
more  exhibitors,  many  of  whom 
have  products  relevant  to 
pharmacy. 
Maurice  Hoare 
Exhibition  Organiser 

General  Information 

Show  hours 

Sunday  September  3,  10.00  - 
19.00  lirs 

Monday  September  4,  10.00  - 

17.00  hours 

Admission 

Admission  to  Chemex   '95  is 
restricted  to  professional  and 
trade  buyers  only. 
Visitors  are  admitted  FREE  on 
registration  and  will  receive  a 
copy  of  the  exhibition  catalogue. 
Children's  play  area 
There  is  a  fully  supervised  play 
area  for  children  of  all  ages, 
located  in  the  conference  centre. 
Catering  facilities 
There  are  various  outlets  within 
the  exhibition  halls. 
Cloakroom  and  toilets 
The  cloakroom  is  inside  the  main 
entrance  foyer.  Ladies'  and  gen- 
tlemen's toilets  are  situated  in 
both  Halls  1  and  2. 
Organiser's  office 


Each  week 
Chemist  & 
Druggist's 
speciality  is 
to  place  at 
pharmacists' 
fingertips  all 
the  market 
news  needed 
I  to  practise 
the  business  of  pharmacy.  We 
enable  your  fingers  and  eyes  to 
do  the  walking.  Once  a  year  we 
believe  you  should  see 
pharmacy  innovations  in  the 
flesh,  and  C&D's  sponsorship  of 
Chemex  and  Beauty  allows  us  to 
encourage  just  that. 
The  1995  exhibition  promises  to 
be  better  than  ever  with  the 
usual  mix  of  little  and  large 
companies  strutting  the  show 
boards  to  great  effect.  The 
continued  split  of  health  and 
beauty  allows  companies  and 
clients  to  concentrate  their 
minds  on  their  business 
specialities.  And  with  exhibition 
organisers  MFE  noting  that  last 
year's  industry  bouyancy  has 
carried  through  to  the  1995 
show,  companies  and 
pharmacists  will  be  using  the 
show  to  celebrate  the  good 
things  that  are  to  come. 
C&D  is  celebrating  just  that 
with  July  and  August  copies  of 
its  free  Counterpart  pharmacy 
assistant  training  modules  and 
the  matching  Pharmacist's 
Briefing  available  on  stand  J18. 
For  good  measure  we  have  a 
bonus  module  at  Chemex.  Come 
and  collect  your  Counterpart! 

John  Skelton 

Editor,  Chemist  &  Druggist 

The  organiser's  office  is  located 
off  the  main  entrance  in  Hall  1. 
Press  office 

The  press  office  is  located  in  Hall 
2  -  Stand  No  F33 
Pushchairs  and  prams 
To  conform  with  regulations  laid 
down  by  the  local  authority,  no 
prams   or  pushchairs   of  any 
description  can  be  admitted  into 
the  hall.  However,  the  stewards 
at  the  main  entrance  will  advise 
where  they  can  be  placed. 
Canvassing 

Canvassing  for  orders  by  any 
unauthorised  person  is  strictly 
prohibited.  The  display  or  distri- 
bution of  any  printed  matter  or 
any  other  article  by  exhibitors, 
within  the  confines  of  their  own 
stands,  is  prohibited. 
Organisers 

Miller  Freeman  Exhibitions  Ltd, 
Marlowe    House,    109  Station 
Road,  Sidcup,  Kent  DA15  7ET 
Tel:  0181-302  8585  Fax:  0181-302 
7205 


Design 

A  certificate  has  been  requested  from  the  Department  of  Trade  and 
Industry  under  Section  6(2)  of  the  Registered  Designs  Act  1949 
All  correspondence  related  to  design  should  be  addressed  to: 
Design  Registry,  Patent  Office  Southampton  Buildings  London  WC2A 1AY 


Irresistible 
offerings  from 
Jacket 


T< iiiinu'c  Tippee  is  unveiling  a 
cute  and  cuddly  plush  rattle 
range  on  the  Jackel  International 
stand.  Retailing  at  £4.99,  the 
range  includes  a  wrist  rattle,  soft 
velour  rattles  and  a  musical 
clown. 

In  the  nursery  collection  you'll 


be  able  to  see  the  newest  addi- 
tion to  the  character  range,  Lion 
King,  which  coincides  with  the 
release  of  the  video  this  summer. 

And  you  can  prepare  for  next 
summer  with  a  first  glance  of 
Jackel's  Sunbrella  range  of  junior 
styles  for  1996. 


Warner- Wellcome  renews 
commitment  to  pharmacy 


The  past  year  has  been  an  event- 
ful one  for  Warner-Wellcome, 
with  the  POM  to  P  switch  of  Anu- 
sol  Plus  HC  and  Zantac  75  and 
numerous  innovations  in  its  OTC 
range.  The  company's  Benylin 
Four  Flu  recently  scooped  the 
1995  European  Marketing  Award 
for  the  best  new  product  launch 
in  Europe  at  the  OTC  News 
awards. 

Exhibiting  once  again 
at  Chemex,  its  eyecatch- 
ing stand  will  highlight 
the  company's  commit- 
ment to  the  pharmacy 
industry  as  it  leads  the 
way  in  POM  to  P 
switches. 

Comprehensive  sup- 
port packages  for  the 
winter  season  have  been 
put  together,  and  staff 
will  be  on  hand  to  dis-  v 
cuss  details  with  you. 


"As  the  healthcare  market 
broadens  we  are  presented  with 
many  exciting  opportunities  for 
expansion  into  various  different 
fields,  "  says  marketing  director 
David  O  Sullivan.  "We  want  phar- 
macists to  continue  to  enjoy  and 
profit  from  our  success  and 
intend  to  demonstrate  our  full 
commitment  to  the  industry." 
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THE  BEST 
PARTNERSHIPS 

STAND  THE 
TEST  OF  TIME 


Take  a  look  at  ColourCare 
at  ( 'hemex  and  you  II  soon  see 
why  The  Winning  Partnership 
is  still  going  from  strength 
to  strength. 

All  the  services,  hack-up 
and  support  you  could  want  - 
from  business  advice  to 
eye  catching  point-of-sale, 
i  magi  mi  tire  marketing  to 
innovative  merchandising, 
national  coverage  to  customer 
care  that  s  simply  the  best  in 
the  business 

And  on  top  of  all  that  we've 
all  sorts  oj  special  offers  and 
promotions  exclusively  fir  our 
(  hemex  visitors 

Make  sure  you  don  I  miss 
out  And  make  sure  you 
profit  f  oiii  the  U  inning 
Partnership  Inn' 


Together  we're  a  Winning  Partnership 


THE  PEOPLE  FOR  PHOTOS 

ColourCare  International  Ltd 
RnTRSiDE  Hoi  se,  Avon  Approach,  Salisbury.  SP1  3ST 
Tel:  (01722)  -*11213 


From  the  World's  Leading 

INDEPENDENT 

Photo  Equipment  Supplier 


Developers  of  the  worid's  first  minilab 

Developers  of  the  worid's  first  colour  scanning  printer 

Developers  of  the  worid's  first  fully  scanning  minilab 

Developers  of  the  world's  first  flexible  enlarging  minilab 

Developers  of  the  worid's  first  combined  enlarging 
printer  &  film  processor 

Developers  of  the  worid's  first  combined  photographic 
and  DIGITAL  minilab 


Cimics  the  must  versatile  range  of  Micro  Labs,  the  MASTER  WORLD 
Machines  with  the  tiniest  footprint  but  the  highest  flexibility 


[p  K3 1  m  m  &  © 

FILM  CENTRE 


The  package  designed  by  Pharmacists  for  Pharmacists 

■  With  everything  you  need  to  start  processing 
H  Supported  by  leading  branded  goods 

■  No  Licence  Fee 
H  No  Ties 

M  No  hidden  extras 

The  strongest  support  package  for  your  pharmacy 
You  choose  the  level  of  support  -  You  choose  the  brands 


GRETAG 
IMAGING 

Grelag  Imaging  UK  Limited.  Gretag  House.  17  William  Street.  Windsor  SL4  1BB 
Tel  (01753)840920  Fax  (01753)864905 


I'm  sure  I  can  find  one  square  metre  that  I  would  like  to  turn  into  the  most  profitable 
floorspace  on  my  premises  Please  tell  me  more  -  with  no  obligation  of  course 


Name 

Company  Name 
Address 


or 

GRETAG 
IMAGING 

  Postcode  

Telephone  Fax  

Serd  lo  Wf  Chris  Palles  Gre'ag  Inagirg  UK  Limited  Gre'ag  House,  17  William  Street.  Windsor  SL^  IBB  C&D-03/95 


Range  of  photographic 
developments  at  Gretag 


Visit  the  Gretag  Imaging  stand 
and  you  can  see  the  new  Master 
One  280  minilab  in  action, 
designed  to  fit  into  one  square 
metre  of  floor  space. 

The  minilab  joins  the  com- 
pany's range  of  16  models  in  the 


Master  World  series,  which  have 
capacil  ics  of  50-120  films  per  day 
and  range  from  simple  D&P  and 
reprint  to  full  service  photo  pro- 
cessing lab.  Included  in  the  pack- 
age are  window  messages,  illumi- 
nated panels  and  wallets. 


How  good  is  your  memory? 


If  exhibitions  make  you  feel  like 
your  memory  needs  improving, 
come  and  try  the  Seredrin  chal- 
lenge on  the  Health  Perception 
stand.  This  annual  event  will 
seek  out  the  pharmacist  wit  h  the 
best  memory,  with  the  prize  of  a 
limited  edition  gold  ginkgo  neck- 
lace or  tie-pin  plus  a  case  of 
Seredrin,  a  ginkgo  biloba  supple- 
ment. Entrants  will  be  invited  to 
test  their  memory  skills  on  the 
Seredrin  computer. 

Come  and  meet  the  company's 
managing  director,  Olympic  gold 
medallist  David  Wilkie,  exhibit- 
ing his  top  six  health  products. 


"We  realise  that  it  is  essential  that 
pharmacists  have  confidence  in 
the  products  they  sell,  but  the 
bottom  line  for  them  is  volume 
sales  with  satisfied  customers. 
Pharmacists  are  an  important 
part  of  our  business  and  we're 
keen  to  work  with  them  to  help 
their  business,"  says  David 
Wilkie 

Combining  the  benefits  of 
modern  medicine  and  traditional 
Chinese  herbal  remedies,  the 
company's  top  selling  products 
are  Three  Gs,  Seredrin,  Antioxi- 
dants, Omega-3,  Glucosamine 
and  Weight  Logic. 


New  calcium  liquid  and  bonus  offers  at  Miotics 


Vitabiotics  has  plenty  of  good 
reasons  for  you  to  visit  its  stand  - 
two  new  products  and  free  bonus 
stock  offers. 

One-a-day  Diabetone  capsules 
is  a  new  version  of  the  existing 
Diabetone  supplement.  Formu- 
lated to  provide  18  nutrients  that 
help  safeguard  the  needs  of  dia- 
betics, the  new  one-a-day  formu- 
lation retails  at  S4.95  for  30  cap- 
sules, with  a  trade  price  of  £2. 18. 

Osteocare  Liquid  is  designed 
for  women  who  wish  to  max- 
imise their  calcium  intake,  but 
prefer  not  to  swallow  tablets. 


Two  teaspoons  of  Osteocare  pro- 
vides as  much  calcium  as  a  glass 
of  milk,  and  is  combined  with 
magnesium,  zinc  and  vitamin  D. 
With  a  pleasant  orange  flavour,  it. 
can  also  be  used  by  children  over 
six  months  and  vegetarians.  And 
it's  free  from  artificial  colours, 
gluten,  fat,  salt  and  yeast.  It 
retails  at  £3.95  for  200ml  and  has 
a  trade  price  of  £2. 18. 

Free  point  of  sale  material  is 
available  on  the  stand,  and  cus- 
tomers ordering  six  or  12  units  at 
the  show  will  be  offered  some 
free  stock. 
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TV  doctor  promotes  Herbal  Force  launch 


TV  personality  and  author  I'i 
Miriam  Stoppard  is  helping 
Herbal  Force  to  launch  its  range 
of  herbal-based  menopause 
products  by  signing  copies  i  >f  hei 
new  hook  entitled  Menopause 
the  complete  guide  to  managing 


your  life  and  maintaining 
physical  and  emotional  \oellbc- 
ing. 

Appearing  on  stand  111  on 
both  the  Sunday  and  Monday,  l»r 
Stoppard  says:  "Herbs  can  play 
an    importanl    pari    in  every 


woman's  management  of  the 
menopause  and  I'm  delighted 
that  this  is  being  recognised  by 
I  lerbal  Force." 

( U line  and  meet  I  >r  Stoppai  d 
and  find  out  more  about  these 
excit  ing  new  products. 


Konica's  answer  to  minilab  concerns 


If  you're  thinking  ab<  ml  installing 
a  inmilali  hut  worried  about 
problems  associated  with  mixing 
chemicals,  visit  the  Konica  stand 
where  the  company's  new  Fcojet 
minilab  is  on  display. 

The  new  system  eliminates  the 
use  of  liquid  chemicals,  replacing 
them  with  tablets,  as  well  as  halv- 
ing the  amount  of  waste  pro- 
duced. The  system  is  easy  to  use 
and   does   not    need  specially 


tinned  staff  says  koiin  i  -  even 
inexperienced  operators  can 
produce  professional  quality 
colour  prints  A  built-in  auto 
scanner  corrects  colour  imbal- 
ances automatically  for  the  best 
results,  while  the  monitor  can 
display  single  or  multi-frames, 
allowing  the  operator  to  check 
( >\  erall  colour  and  density  levels, 
skip  unwanted  frames  or  make 
corrections. 


All  negative  sizes  from  110  to 
ll!0  can  be  processed  and  prints 
can  be  produced  in  a  range  of 
sizes,  including  enlargements  up 
to  Sin  \  lL!in 

Also  new  mi  the  stand  are  the 
latest  Konica  Y.\  coloui  film  and 
a  Konipak  containing  five  rolls  of 
Konica  1S()L!0(I  36  exposure  film 
with  three  hooney  Tunes  charac- 
ters. There  are  offers  on  the  sin- 
gle use  Film-In  camera. 


Tocola  innovations 
in  dental  care 


( )n  the  Grafton  stand  you  can  see 
a  new  range  of  Tocola  dental 
products,  two  of  which  are  exclu- 
sive to  the  UK  market. 

Australian  tea  tree  oil  is  well 
known  for  its  antiseptic  and  anti- 
bacterial properties,  and  is  fre- 
quently used  m  skincare  prod- 
ucts. For  the  first  time  it  is  being 
incorporated  into  a  dental  floss, 
Tocola  Tea  Tree  Dental  Floss. 
Willi  daih   use  in  conjunction 


with  regular  blushing,  the  prod 
net  promises  fresher  breath  and 
healthier  teeth  and  gums,  as  well 
as  preventing  tartar  build-up.  The 
product  retails  at  M.00  for  a 
100yd  pack,  with  a  trade  ju  ice  of 
S1.06. 

We've  seen  plenty  of  baking 
soda  toothpastes  on  our  shelves 
in  the  past  year,  but  no  baking 
soda  floss,  until  now.  Tocola  Bak- 
ing Soda  Dental  Floss  uses  bak- 
ing soda  to  help 
neutralise  plaque 
acids  between  the 
teeth.  It  retails  at 
S1.99  lor  a  100yd 
pack,  with  a  trade 
price  of  £1.06. 

New  Floss-ups 
are  a  convenient 
and  hygienic  way 

to  floss  teeth  The 
plast  ic  hand  le 
enables  you  to 
reach  difficult 
parts  of  the  mouth 
more  easily,  while 
the  multi-stranded 
floss  removes  more 
plaque  and  residue 
than  standard  floss. 
It  retails  at  SI.  40 
for  36  pieces,  with 
a  trade  price  of 
S0.81. 

Visit  the  stand 
and  find  out  more 
about  the  range  of 
special  discounts 
available  to  Chemex 
visitors. 


Get  discounts  on  Torbet's 
new  acquisitions 

Torbet  Laboratories  is  showing 
its  recently  acquired  products 
Junior  KA0-C  Diarrhoea 
Suspension,  Moorland  Antacid 
Tablets  and  Anethaine  soothing 
cream.  Discounts  will  be 
awarded  to  suppliers  who  place 
orders  at  Chemex. 

And  there  are  further  discounts 
to  be  had  on  Torbet's  Dentogen 
range  of  dental  products, 
including  Clove  Oil  liquid  and  gel. 

See  the  Battle  of  Venice  at 
Academica  stand 

The  Battle  of  Venice  Lagoon  is 
the  famous  scene  depicted  on 
Academica's  most  recent  drug 
jar,  which  is  a  reproduction  of  the 
16th  century  Italian  original. 

Showing  at  Chemex  for  the  first 
time  is  the  company's  newest 
range  of  old  botanical  prints  and 
key  boxes  framed  in  Florentine 
style  in  dark  antiqued  wood.  You 
can  also  see  a  preview  of  the 
NPA  sponsored  hampers  on  the 
stand.  And  if  it's  discounts  you're 
after,  look  out  for  reduced  prices 
on  some  end  of  line  and 
discontinued  jars  and  pots. 

The  latest  in  specs  appeal 
at  Direct  Perception 

Direct  Perception  promises  to 
unveil  a  range  of  new  models  in 
its  Superspecs  reading  glasses 
collection,  with  high  profit 
returns  and  some  special  offers 
for  the  show.  Visit  them  on  stand 
F31  to  find  out  more. 

New  solution  for  contact 
lens  wearers 

The  latest  contact  lens  care 
system  from  Allergan  is  on  show 


on  stand  H17.  Called  Total  Care, 
it's  a  new  generation  system  for 
hard  and  gas  permeable  lenses, 
and  complements  the  existing 
Complete  and  Oxysept  1  Step 
systems. 


Going  for  gold 


Did  you  know  that  later  this  year 
the  existing  British  Standard  for 
condoms  is  being  replaced  with  a 
new  Eurostandard?  QC 
Healthcare  believes  this  change 
will  open  up  the  market  for  new 
brands  and  provide  a  greater 
choice  for  consumers. 

On  show  at  Chemex  will  be  the 
distributors  newest  range,  Saftex 
Gold  -  the  fastest  growing 
condom  brand  in  the  US.  Come 
and  see  this,  and  other  condom 
ranges,  on  stand  F4. 

Dr  Denti  at  GAP 

GAP  Research  promises  visitors 
to  its  stand  a  warm  reception, 
plenty  of  samples  and  literature 
and  light  refreshments. 

During  Chemex  GAP  is 
promoting  its  Dr  Denti  range  of 
dental  care  products.  These 
include  Toothfil,  Refit,  Sof-grip, 
Smile  and  Clove  gel.  A  promotion 
pack,  which  contains  a  four-page 
colour  brochure,  a  window 
sticker  and  a  ceiling  hanger  with 
the  Dr  Denti  logo,  is  available  to 
visitors. 

Natural  savings  at  Larkhall 

Natural  products  specialists 
Larkhall  is  offering  Chemex 
visitors  special  discounts  on  all 
products  on  show. 

These  will  include  No  Salt 
Ruthmol  salt  replacement; 
Cantassittm  one-a-day  Folic  Acid; 
Trufree  gluten-free  range  of  fours; 
Lipcote  lipstick  sealer. 

Take  a  closer  look  at 
Reading  Specs 

Reading  Specs  Co,  a  division  of 
Regent  Spectacles,  is  offering 
Chemex  visitors  some  special 
deals  on  its  range  of  reading 
glasses. 

With  over  100  styles  and 
colours  to  choose  from,  the 
company  claims  it  has  the  largest 
collection  of  self-selection 
glasses  in  Europe,  with  retail 
prices  of  £2.99-£9.99.  A  full  range 
of  point  of  sale  material  is 
available,  including  display 
stands. 


Visit  Chemilines  to  find  out  how 
you  can  save  money  when  you 
order  from  its  range  of  0TC 
products,  generics,  dressings  and 
films.  The  company  is  also 
showing  it  new  range  of 
Christmas  gift  sets  for  its 
fragrance  products. 
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Anyone  for  golf? 


How's  your  handicap?  Pvil  il  to 
the  test  at  the  Pfizer  stand,  where 
there  will  be  a  mini  golf  tourna- 
ment. 

Visitors  placing  orders  for  any 
Pfizer  Consumer  Healthcare  OTC 
products  will  be  eligible  to  enter 
the  [Hitting  competition,  with 
some  tantilising  prizes  on  offer. 

During  the  show,  Pfizer  will  be 
offering  a  free  gift,  S45  worth  of 
Migraleve  stock  and  a  £5  Marks  & 
Spencer  gift  voucher  to  any  cus- 


tomer placing  an  order  for  ten  or 
more  cases  across  the  range. 

During  the  coming  months, 
Pfizer  will  be  supporting  its  lead- 
ing OTC  products  with  a  £4  mil- 
lion advertising  and  promotional 
c  a  m  p  a  i  g  n ,  including  T  C  P, 
Migraleve  and  Buttercup.  Family 
cough  medicine  Buttercup  has 
new  packaging  for  the  coming 
cough  and  cold  season,  and  will 
be  advertised  on  television  in 
1996. 


Philips  chooses 
Chemex  for 
major  launches 


Exhibiting  on  the  Medielite 
stand,  Philips  has  a  number  of 
exciting  products  which  il  is 
launching  at  Chemex. 

To  celebrate  the  sale  of  its  300 
millionth  shaver,  there  are  three 
new  Philishave  models  with  2 1st 
century  appeal.  With  a  futuristic 
asymmetrical  shape  and  two- 
angled,  microgroove  lift  and  cut 
rotary  shaving  heads,  Philips 
promises  ultimate  style  as  well 
as  performance.  The  new 
Philishave  400  models  -  HQ442, 
484  and  486  -  all  feature  individ- 
ually floating  heads,  pop-out 
trimmer,  stur  dy  rubber  side  grips 
and  automatic  voltage  selection 
for  world-wide  use.  They're  also 
extremely  quiet  in  use.  The 
rechargeable/mains  models 
HQ484  and  486  also  have  five- 
position  comfort  control,  a  one 
hour  full  charge  to  give  up  to  30 
minutes  of  cordless  shaving,  an 


eco-friendly  Nimy  recharge  cell, 
travel  pouch  and  on/off  switch. 
The  HQ486  has  a  frosted  silver 
and  grey-green  finish  while  the 
484  blends  frosted  blude  and 
ochre  with  grey-green  panels. 
Retail  prices  are  £34.95  for  the 
mains  model  HQ442  and  £49.95 
for  the  rechargeable  models. 

For  women  there's  a  new  cos- 
metic set  which  inc  ludes  the  lat- 
est mains  Ladyshave  HP2724.  In 
the  set  are  eight  beauty  attach- 
ments -  four  for'  manicures  and 
pedicures,  three  massage  attach- 
ments and  a  cream/lotion  attach- 
ment. It  retails  at  £32.95. 

With  Christmas  orders  in 
mind,  Philips  is  introducing  a 
range  of  salon  professional 
hairdryers  and  stylers. 

The  Salon  Classic  HP4395  has 
1600w  power  and  six  heat/speed 
settings,  a  diffuser  and  styling 
nozzle.  It  retails  at  £29.95.  The 


black  and  silver  Salon  Styler 
HP4485  has  two  speed  settings, 
plus  a  cool  setting,  and  comes 
with  a  large  round  brush, 
retractable  bristle  brush  and  vol- 
ume comb.  It  retails  at  £26.95. 

Completing  the  line-up  is  the 
Salon  Select  HP4499,  with  eight 
heat/speed  settings,  a  coolshot 
plus  thermo  control.  An  optional 


extra  is  an  autosensor  function 
in  the  handle,  similar  to  that  used 
in  the  Touch  'n  Dry  model.  It 
retails  at  £39.95. 

Also  on  show  will  be  the  BDF- 
approved  Dental  Logic  range  of 
toothbrushes,  featuring  the  clean 
and  clear  brush  movement  and 
new  soft  pressure  gum  protec- 
tion system. 


Healthcrafts  reviews  VMS  market 

Ferrosan  Healthcare,  maker  of  activities,"  says  Paul  Latimer, 

Healthcrafts,  is  unveiling  a  com-  Healthcrafts  marketing  manager, 

prehensive  review  of  the  VMS  "as  it  allows  us  to  consider  the 

market  at  Chemex  1995.  innovation  and  expansion  which 

Research  indicates  that,  while  has  occured  withing  the  VMS 

the  overall  market  growth  may  sector.  We  have  identified  a  num- 

be  slowing,  VMS  is  still  outper-  ber  of  key  factors  which  have 

forming  other  OTC  sectors,  with  influenced  this  growth  and  taken 

7    per    cent    growth,    while  a  closer  look  at  those  areas  of  the 

Healthcrafts  grew  19  per  cent.  business    where  opportunities 

"Chemex  '95  is  an  ideal  time  exist  for  retailers  to  grow  their 

for  us  to  review  the  past  year's  share  of  the  market  ." 
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Family  Doctor  series 
expands  at  Chemex 


Chemex  95  sees  the  launch  of 
new  titles  to  I  lie  siu cestui  Family 
Doctor  series  of  health  hooks. 

Understanding  Hayfever  and 
Understanding  Asthma  are 
launched  at  the  exhibition,  while 
Understanding  Prostate,  Under- 
standing Thydroid  Problems  and 
Understanding  Eating  Disorders 
w  ill  he  published  shortly.  For  the 
show,  there's  a  special  offer  of 
five  packs  of  books  for  the  price 
of  four. 


I  he  company  s  lour  titles 
brought  out  at  Faster  have  been 
so  successful  that  they're  now 
being  reprinted,  with  Under- 
standing the  Menopause  and 
HRT  and  Understanding  Dia- 
betes proving  particularly  popu- 
lai  in  pharmacies.  The  retail 
price  of  the  books  remains  at 
£2. 19. 

All  titles  are  written  by  doctors 
who  are  acknowledged  experts 
m  their  field. 


Ricola  offers  blackcurrant 


Cedar  Health  is  unveiling  some 
new  developments  for  its  brands 
Pil-Food,  Smint,  Ricola  and  Bio- 
Strath. 

A  new  blackcurrant  flavour  of 
the  Ricola  lozenge  is  being 
launched  at  Chemex,  and  details 
of  a  SI. 6m  television  campaign 
for  the  coming  winter  are  avail- 
able on  the  stand  Pharmacists 
visiting  the  stand  will  also  have 
the  chance  of  winning  a  weekend 


at  a  health  spa.  There  is  a  new 
Appointed  Stockist  Programme 
for  pharmac  ies  for  Pil-Food  - 
more  details  are  available  on 
stand  lll!>. 

Cedai  Health  is  revealing 
details  of  how  recent  clinical 
research  demonstrates  benefits 
for  pre-alzheimer  sufferers  using 
its  herbal  tonic  product  Bio- 
Strath.  You  can  find  out  more 
about  this  on  the  stand. 


  HOUJIHOLO 

Effective  dustmite  control  from  Sinclair 


Asthma  and  allergies  are  increas- 
ingly common  problems  these 
days,  with  some  'i  million  asthma 
sufferers  in  the  UK  alone  and 
S500m  spent  on  treatments  every 
year.  Sinclair  Animal  &  House- 
hold Care  is  introducing  two 
products  to  help  control  dust- 
mites  and  oilier  allergens  which 
contribute  to  asthma  and  other 
commi  >n  allergies. 

Secto  Allergen  Control  and 
Secto    Dustmite    Control  have 


been  tested  by  a  team  of  scien- 
tists, headed  by  the  UK's  leading 
authority  on  allergy  and  dustmite 
control,  DrJohn  Maunder,  direc- 
ioi  (it  the  medical  entymology 
cent  re  at  ( Cambridge  1  fniversity. 

Secto  Household  Allergen 
Control  Spray  (,S  300ml)  is  a 
naturally-based  formulation 
which  renders  house  dustmite 
allergen  particles  harmless.  The 
product  is  sprayed  onto  affected 
areas,  such  as  bedding. 


Visit  EXPOPHARM  Europe's  biggest 
international  Pharmacy  Trade  Fair 
Munich:  28  September  to  1  October,  1995 

EXPOPHARM  -  the  key  international  trade  fair  for 
the  world  of  pharmacy  in  1995  -  will  be  held  at  the 
Munich  Showground  at  the  end  of  September. 

It  is  Europe's  biggest  pharmacy  trade  fair,  with 
more  than  500  exhibiting  companies  -  and  over 
22,000  visitors  expected  over  four  days. 

Chemists  and  pharmacists  from  all  over  the  world 
will  have  every  opportunity  to  find  out  about  new 
trends,  products  and  services  and  to  make  new  busi- 
ness contacts. 

The  specialist  Business  Centre  (Hall  l)  will  put 
visitors  in  touch  with  new  trading  partners. 

The  international  Desk  (Hall  12)  can  help  with 
languages. 

A  seminar  programme  runs  concurrently. 

For  more  information  about  EXPO- 
PHARM and  how  to  get  there  contact: 
lennie  Franks,  Telephone:  0  lb  38  -  75  1 1  32, 
Fax:  01638-750933. 


EXPOPHARM'95 

The  essential  European  Pharmacy  Show! 
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Ernest  Jackson 
adds  two  at  show 


Venalink  adds  cold 
seal  card 

Venalink  is  introducing  a  cold 
seal  compliance  card  to  its 
range  at  Chemex.  Based  on  the 
company's  heat  sealed  card,  the 
cold  seal  is  aimed  at  the  low  vol- 
ume user.  For  optimum  use,  the 
company  still  recommends  the 
heat  sealed  card. 

Packs  are  tilled  and  sealed  on 
a  loading  matrix.  Following  the 
removal  of  two  release  papers, 
the  two  halves  of  the  card  are 
1'olded  onto  each  other,  encap- 
sulating the  blister  containing 
the  medication.  A  roller  sup- 
plied with  the  kit  ensures  a  per- 
fect seal. 

A  starter  kit  comprising  500 
cauls,  500  blisters,  a 
loading/sealing  matrix,  roller 
and  an  easy  load  cosls  S189.59 
plus  VAT.  The  total  disposable 
cost  of  a  card  is 

Tempting  offers  at 
Maddox 

At  Maddox  Health  &  Beauty  a 
free  gold  plated  bracelet,  worth 
S25.95  conies  with  every  order  of 
a  Sabona  starter  pack  (.sr.!)  ex 
VAT)  placed  at  the  show. 

If  it's  reading  glasses  you're 
interested  in,  Maddox  will  give 
you  10  per  cent  discount  on  all 
orders  placed  for  Maddox  Read- 
ers at  Chemex. 

<  >rder  the  Body  System  natural 
loofah  special  otter  pack  (>>70  ex 
VAT)  and  Maddox  will  throw  in  a 
free  display  basket. 


Following  Ernest  Jackson's  suc- 
cessful launc  h  of  Kia-Ora  real 
fruit  pastilles  into  the  pharmacy 
sector,  (he  company  is  introduc- 
ing another  premium  confec- 
tionary product  plus  a  vitamin 
product  at  the  show. 

Come  and  visit  the  new  procl- 


Claydon  Creations  is  launching  a 
range  of  lines  for  Christinas.  The 
Christmas  Box  displays  seven 
slyles  of  fun  hair  accessories  for 
the  festive  season,  retailing  at 
just  SI. 50  each. 

There  are  cards  of  santa  and 


ucts  on  the  stand  and  find  out 
more  about  the  consume!  pro- 
motion on  Throaties  tot).  Special 
offers  are  available  to  those  plac- 
ing orders  at  Chemex.  And  there 
will  be  a  special  appearance 
made  by  the  famous  Kia-Ora 
crow. 


snowman  earrings  for  £2.99,  rein- 
deer hair  accessories  for  SO. 99 
and  cards  of  assorted  Christmas 
accessories.  There's  also  a  card 
of  a  selection  of  stick-on  festive 
earrings,  retailing  at  just  S0.99 
each. 


Discover  the  Swiss  watch 

Swiss  company  Cosmos 
Promotions  is  launching  its  Miss 
Beauty  range  of  watches  with  a 
difference.  Hidden  beneath  the 
watch  face  is  a  secret 
compartment  which  converts  into  a 
beauty  case  with  a  mirror.  The  tiny 
compartment  can  be  filled  with 
perfume  or  any  small  item. 

Talon  show 

American  company  Tammy  Taylor 
Nails  is  demonstrating  its 
Professional  Acrylic  and  A-Shine 
ranges  to  visitors. 

Develop  10's  anniversary 

Develop  10  is  celebrating  ten  years 
in  the  UK.  As  part  of  the 
celebrations,  Grafton  International 
is  offering  10  per  cent  off  trade 
prices,  including  the  three  newest 
products  French  Manicure  Kit,  Nail 
Restore  cuticle  treatment  and  Day 
Spa  Aromatherapy  collection. 

Australian  debut 

Australian  Bodycare  is  making  its 
first  appearance  at  Chemex.  The 
company  is  showing  its  new  range 
of  Tea  Tree  Oil  products.  The  range 
includes  pure  tea  tree  oil. 
Treatment  Lotion,  Foot  Treatment , 
Facial  Moisturiser  and  Preevent . 


IMailcare  expert  Mavala  is  showing 
its  recently  introduced  Mavalia 
fluid  foundation,  on  sale  at  the 
special  price  of  £9.50,  and  the 
Swiss  Footcare  and  Beauty 
Programme. 


Get  in  the  festive  mood 


mages  for  water  lovers 


Aqua  Images  is  the  latest  range  of 
sponges  from  Ramer,  seen  for 
die  first  time  at  Chemex  95.  The 
bath,  body  and  shower  sponges 
are  made  of  a  material  with  an 
exceptionally  high  capacity  for 
holding  water. 

There  are  six  sponges  in  the 
range  The  Roman  Bath  sponge 


is  the  largest  and  holds  up  to  half 
a  litre  of  water.  The  Venus  Body 
sponge  is  smaller  and  round, 
while  the  Cascade  Shower 
sponge  is  designed  to  fit  easily 
into  the  hand.  The  Aquarius 
Spongette  comes  in  sheet  format 
which  can  be  easily  cut  and  is 
suitable  for  bathing  children  and 


babies.  The  Neptune  sponge  is  in 
a  new  oval  shape,  and  combines 
the  large  volume  of  the  Roman 
Bath  sponge  with  the  ease  of 
holding  of  the  Cascade.  For 
sporty  types  there's  the 
Olympian  Sporting  sponge,  with 
a  stronger  friction  quality. 
All  the  sponges  are  machine 


washeable  and  cany  a  money- 
back  guarantee.  Available  in  a 
choice  of  colours,  prices  start  at 
S1.50. 

For  an  ideal  Christmas  gift, 
pack,  check  out  the  Complete 
Cosmetic  Sponge  Kit  (S4.95 ).  In  a 
presentation  box,  it  includes  five 
make-up  sponges. 
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SanMarco 


IMAGING 


1812  "Pro" 

3  in  1  Combined  System 
Film  processor,  printer  &  paper  processor 


Compcict 

•  An  enlarger  minilab 
in  a  microlab  space 

•  1  rr»2  (1  1  sq.ft.) 


Film  and  paper  processor  are  designed  for 
easy  and  safe  access  and  maintenance 


mateur 
Professional 
rint  Sizes 
All  standard 
prints  and  enlargements 
from  3.5"x3.5"  up  to  18"xl2' 
Panorama  prints  (3.5"xl0") 

Extremely  profitable  mini-poster  enlargements         Tel:  0181  769  5252  Fax:  0181  769  4739 


fetosbp 


For  further  information  contact: 

Fotostop  Systems 


CHEMEX  PREVIEW 


Cosmetic  discounts 
for  new  customers 

Collection  2000  is  offering  all  now 
customers  placing  orders  at  the 
show  a  20  per  cent  discount  on 
slock.  Visitors  will  also  be  invited 
to  enter  a  competition  -  more 
details  are  available  on  the  stand. 

<>n  show  is  the  company's 
relaunched  range  of  cosmetics 
and  merchandising  material  to 
suit  all  types  of  retailers.  The 
offer  of  a  pressed  powder  refill 
with  free  banded  cover  stic  k  will 
bo  available  from  November  1. 


VBS  innovations 
promise  smoother  skin 

VBS  Importers  has  a  number  of 
new  products  on  offer. 

TNT  Pure  West  Indian  Cocoa 
Butter  will  smooth  and  blend  in 
blemishes  and  can  be  used  to 
combat  stretch  marks  during  and 
after  pregnancy. 

High  Time  Products  is  a  com- 
plete shaving  system  designed  for 
black  skin.  The  bump  stopper 
razor  is  specially  made  for  curly 
beards  and  there  is  a  fade  cream 
foi  dai  l<  spuis  caused  bj  sh&\ 
ing. 

Giorgio  gets  Retinol 

Giorgio  I  is  launching  a  range  of 
Retinol  products.  All  orders 
placed  at  the  show  get  a  10  per 
cent  discount  and  entry  into  the 
prize  draw. 

Products  include  Retinol  Vita- 
min A  Cream  (£19.50)  and  Retinol 
Vitamin  A  SPF20  (£27.50);. 
Retinol  Vitamin  A  Lotion  (rS27..r>0) 
with  AHAs  and  Retinol  A  Rye  Col 
(£9.95). 

There  is  also  Retinol  Vitamin  A 
Triple  Action  Thigh  Cream 
(£17.50),  which  contains  amino- 
phylline  to  combat  cellulite. 


La  Formule  is  relaunched 


The  successful  La  Formule  aro- 
matherapy-based spot  treat- 
ment range  is  being  relaunched 
w  ith  new  names  and  packaging 
at  Chemex. 

New  product  names  are 
Antibacterial  Skin  Pen, 
Antibacterial  Skin  Wash  and 
Protective  Skin  Shield.  The  new 
blue  and  white  packaging  con- 
tains clear  references  to  the 


products'  benefits.  The  now 
packs  have  cut-out  fronts  so 
consumers  can  see  the  prod- 
ucts more  easily. 

( >n  hand  will  be  the  Frenc  h 
creator  of  the  La  Formule 
range,  Patrick  Sounigo,  who 
w  ill  be  answering  any  questions 
you  may  have. 

A  number  of  special  offers 
will  be  available  to  visitors. 


Mmauriiinft  ■ 
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Tisserand  prepares 
for  Christmas 


It'll  soon  be  time  to  start  thinking 
about  ordering  for  Christmas  - 
Tisser  and  is  one  step  ahead  with 
its  new  Christmas  gift  packs 
unveiled  on  the  stand. 

Aromatherapy  is  becoming 
ever  more  popular,  and  this  new 
range  of  packs  is  bound  to  be 
popular  with  customers.  Choose 
from: 

The  Soap  Box,  a  wooden  crate 
filled  with  the  three  most  popular 
soaps  -  May  Chang  &  Passion 
Flower,  Lavender'  &  Evening 
Primrose,  Ylang  Ylang  &  Peach 
Kernel.  The  Lavendar  Story,  a 
collection  of  lavendar-based 
products  in  a  mauve  wooden 


crate.  Contained  in  the  box  are 
Lavendar  &.  Blue  Mountain  Sage 
moist  tissues,  Lavendar  Gel, 
Lavendar  &  Evening  Primrose 
soap  and  Lavendar  bath  pearls. 
To  complement  its  existing 
starter  kit,  Tisserand  has  put 
together  ylang  ylang  and  laven- 
dar pure  essential  oils  in  5ml  bot- 
tles together  with  a  sweet 
almond  massage  oil  base  and 
mixer  bottle  in  a  green  bag.  The 
Cellulite  gift  pack  is  a  clear  tote 
bag  holding  Tisserand's  Cellulite 
Massage  Oil  and  a  wooden  mas- 
sager.  Back  by  popular  demand  is 
the  shower  gel  arrd  body  mop  in  a 
tote  bag. 


Control  theft  with  Sensormatic 


Pharmacies  have  one  of  the  high- 
est levels  of  stock  shrinkage 
among  retailers,  with  an  average 
of  2.16  per  cent  loss  in  turnover. 
The  solution?  A  security  tagging 
system. 

Sensormatic's  Ultramax  system 
has  been  designed  with  small 
products  in  mind.  A  small  self- 
adhesive   label  can  be  easily 


attached  to  products.  A  capsule 
version  of  the  label  has  been 
developed  which  can  be  put 
inside  packs. 

The  Sensornratic  team  are 
available  to  advise  you  on  the 
best  system  to  suit  your  needs, 
and  once  you've  chosen,  a  help 
desk  will  give  a  quick  response  to 
any  queries  you  have. 
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Hadley  Hutt  introduce  PILLS  Headoffice 


PILLS  Headoffice  is  being 
launched  by  Hadley  Hutt, 
enabling  pharmacists  f<>  col- 
lect and  distribute  information 
ct'iil  rally. 

The  new  system  is  linked  lo 
the  braneli  FILLS  systems  and 
will  help  wiih  centralised  pur- 
chasing and  distribution  of 
stock,  as  well   a.s  providing 


electronic  mail,  Nl  IS  remunei 
ation  and  staffing  reports.  Ii 
can  also  determine  which  sup- 
plier a  branch  musl  order  a 
producl  fr<  >m.  I  ladley  I  lull  rec- 
ommends the  system  lor  com- 
panies with  three  or  more 
branches. 

For  Chemex  visitors  I  here  is 
a  £300  discount  off  a  complete 


lieck<  mi 


PILLS   or   POSHH  ( 
system. 
Visit    the   stand    and    see  a 

dei  stration    of   the  M'.A 

approved  PILLS  system.  Il  now 
includes  an  extensive  database' 
of  medical  condition  leaflets, 
proving  successful  with  users. 
Says  sales  directoi  Anna  I  tut 
ler:   "The  demand   lot  these 


leaflets  is  phenomenal  We  are 
gelling  requests  foi  new 
leaflets  every  day  <  >nce 
patients  are  aware  that  this 
information  is  freely  available 
from  the  i  iharmacy  t  hey  rel  urn 
lime  and  lime  again." 

You  can  also  see  demonstra- 
tions of  the  P(  )SHH  Headoffice 
and  ( Checkout  systems 


A  book-keeping  system 
designed  for  pharmacists 


Ob-Serve  is  introducing  the  Ob- 
Servo  Pharmacist  programme,  a 
monthly  version  of  the  com- 
pany's existing  ( >b-Serve  Retailer 
book-keeping  system. 

The  new  system  has  been 
developed  a.s  a  resull  of  numer- 
ous requests  from  independent 
pharmacists  whose  book-keep- 
ing requirements  tend  to  be 
geared  to  a  monthly,  rather  than 


a  weekly  system.  The  pro 
gramme  also  overcomes  the 
problem  of  wailing  until  all 
invoices  and  statements  for  a 
VAT  period  are  received  and 
entered  before  making  entries 
for  a  new  period. 

The  new  system  allows  users  to 
make  entries  simultaneously  for 
either  the  new  or  the  old  month 
without  first  having  to  complete 


the  existing  VAT  period.  Other 
special  features  of  the  new  ( lb- 
Serve  Pharmacist  programme 
include  facilities  to  allow  sales  to 
be  recorded  with  any  mannei  of 
payment  including  coupons  and 
milk  tokens. 

There  is  also  a  facility  to  record 
and  reconcile  a  total  of  "swipe" 
sales  taken  from  delta  and  credit 
cards. 


Put  your  PMRs  in 
safe  hands  with 
PACE  Beta  system 

Worried  about  securing  your 
patient  medical  ion  records  data 
to  comply  with  the  RPSGB  code 
( if  ethics  and  the  law?  A  visit  to 
the  Pharmaceutical  Computer 
Systems  stand  could  put  your 
mind  at  rest . 

The  company  will  be  giving 
full  demonstrations  of  its  PACK 
Beta  system  on  the  stand,  and 
those  who  opt  foi  this  will 
receive  a  free  word  processing 
software  package. 

The   PACK   Beta  system  has 

twin  re  veable  hard  disks  for 

extra  protection. 


More  Positive  Solutions 


Positive  Solutions  unveils  a  4.2 
versit in  of  its  JRCpos  system  at 
the  show. 

The  system  is  suitable  for  all 
sizes  of  business,  from  those 


with  turnovers  of  £30,000 
upwards. 

Pharmacists  placing  orders  at 
Chemex  will  receive  a  discount 
of  £500. 
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CheckOut  the 


GIGANTIC 

routs 


POSHH  Checkout  is  the  only 
EPoS  system  with  active  stock 
control  developed  for  retail 
pharmacy. 

POSHH  C  heckout  will: 

✓  Reduce  Muck  holding 

✓  Highlight  slow  and  fast  movers 
*/  I  rat  k  sales  trends 

f'  Identify  shrinkage 

✓  I  ink  to  POSHH  HeadOffice  and 
POSHH  WareHouse 


install  CHeckdut 


3 


POSHH  Checkout 
makes  your 


busin*** 
1" 


nton 


ofitabU 


COMPUTING  LTD 


George  Bayliss  Road,  Droittrich.  Worcestershire  WR9  9RD.  Telephone:  01905  795335  Fax:  01905  795345 
Phone  us  NOW  for  a  FREE  no-obligation  demonstration  of  POSHH  Checkout 
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APPOINTMENTS 
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EXHIBITION 


Use  this  page  to  list  the 
stands  you  wish  to  visit 


CHEMEX  95 


EXHIBITORS 


AC  Labels  &  Co  Ltd 

C8 

Eaglet  Industry  Ltd 

D31 

A  L  Simpkin  &  Co 

G6 

Eastern  Promise 

F3 

A  Nelson  &  Co 

M3 

Enterprise 

H2 

Academia 

NPA21 

Ernest  Jackson 

J20 

Agfa-Gevaert 

D20 

Eurospecs 

A16 

Alandra  Products 

C20 

Evans  Medical 

G12 

Allergan 

H17 

Expopharm 

L19 

Annie  Gee 

F7 

Fabryka  Kosmetykow  Pollena 

Antica  Erboristia 

B17 

EWASA 

IP15 

APS/Berk 

J4 

Family  Doctor  Publications 

Aquatonale  SA 

IP9 

NPA10 

Ark  &  Co 

F15 

Fayhte  Signs 

NPA5 

Aru  Herbal 

G22 

H  Fereday  &  Sons 

NPA1 

Associated  Bankcard 

Fing'rs 

D38 

Services 

F1 

Formia  Aps 

IP19 

Astonish  Products 

K37 

Fotostop  Express 

D30 

Atlantis  International 

B18 

rrl  (oaieS; 

I/O  A 

Australian  Bodycare 

A10 

GAP  Research 

K23 

BauschS  Lomb 

L12 

 1  1  1  _  

Gerard  House 

J33 

BCM  Specials 

Giorgio  J 

B30 

Manufacturing 

K32 

Golden  Temple 

IP13 

Beauty  Counter/Community 

Goldshield  Healthcare 

J24 

Pharmacy 

C15 

Gordonprint 

NPA9 

Bit)  It 

L26 

Grafton  International 

C38 

Biochemicals 

F19 

Gretag  Imaging 

E31 

Bioconcepts 

K20 

Hadley  Hutt 

J14 

Bioforce  (UK)  Ltd 

L1 

Health  Perception 

J35 

Cadburys 

H12 

Herbalforce  Natural 

Cedar  Health 

H19 

Products 

J11 

Centre  for  Pharmacy  Post- 

Honeyrose Products 

G10 

graduate  Education 

L39 

IDLNew  Line 

IP10 

Channel  Business  Systems 

IEM  (UK)  Ltd 

L22 

M15 

Imbest  Medical  GmbH 

Chemilines 

H16 

Intertee  Schwedt  &  Gesing 

Chemist  &  Druggist 

J18 

GP6 

Chemtec  Systems 

D18 

Jackel  International 

C10 

Ciba  Vision 

H9 

Jardine  Insurance  Brokers 

Claydon  Creations 

F21 

NPA4 

Collection  2000 

E30 

Jenks  Group 

E20 

Colourcare  International  D17 

John  Richardson 

Communications  Int 

H21 

Computers 

H25 

Cosmos  Promotions 

IP20 

Jools  II 

 F5 

Cow  &  Gate  Nutricia 

H26 

Keylab 

IP17 

Crescent  Installations 

J41 

Kirby  Devon 

NPA6 

Crocus  Cosmetics 

IP7 

Konica  UK 

C25 

Crookes  Healthcare 

L17 

Laboratory  Brami 

IP6 

David  J  Hart 

C34 

Larkhall  Green  Farm 

G18 

David  Salmon 

B16 

Les  Floriales 

IP2 

Denward  Manufacturing 

Lincoln  National 

C16 

NPA11 

Lornamead  Group 

C24 

Depuy  Healthcare 

L10 

Lothian  Herbs 

K21 

Diana  Drummond 

C12 

Marie  France  Ltd 

 C22 

Direct  Perception 

F31 

Mavala  UK 

C30 

Doncaster  Pharmaceuticals 

Medan  Confectionary 

M21 

L18 

Medielite  

B38 

CHEMEX  95 


Medipoinl  NPA8 

QC  Healthcare 

F4 

Medisense  Britain  M25 

Quest  Consumer  Products 

Medisport  L24 

GP5 

Mteedizioni  Srl  F14 

Vi licit] ti  Cosmetics 

IP3 

Miles  Group  B24 

Ramer 

F11 

Minilab  Developments  C19 

Reading  Specs 

E38 

Multepos  Computer 

Readyspex 

B19 

Systems  J34 

RECSAirUK  NPA18 

National  Pharmaceutical 

Right  Solution  UK 

D37 

Association  NPA20 

St  James'  International 

IP1 

NPA  Pharmoney  NPA4 

Santo  Products/Prism 

Nature's  Aid 

Healthcare 

C32 

Nedan  Confectionery  M21 

Self  Medication  (UK)  IMS 

Nucare  K22 

M23 

Nycomed 

Sensormatic 

J7 

Ob-serve  Business  Computing 

Shilcroft  Ltd 

C18 

NPA16 

Sinclair  Animal  & 

Palos  Paul Losenbeck 

Household  Care 

K28 

Peter  Allen  Eyewear 

Smithkline  Beecham 

H4 

PCS  (Surgichem) 

Spectator  Sports 

C7 

Pfizer  J30 

Sterwin  Medicines 

H34 

Pharmaceutical  Computer 

Studex  Manufacturing 

C21 

Systems  K31 

Surgichem 

H25 

Pharmaceutical  &  General 

Sutherland  Health 

J29 

Provident  Society  NPA2/4 

Tammy  Taylor  Nails 

IP11 

Pharmaceutical  Journal/ 

Tempur  Pedic  UK 

G8 

Royal  Pharmaceutical 

Tsserand  Aromatherapy  D24 

Society  M9 

Torbet  Laboratories 

J38 

Pharmacy  Practice  Research 

Transnational  Financial 

Resource  Centre 

Services  NPA3 

Pharmacia 

Tweezerman 

IP12 

Pharmacy  Today 

UK  Condom  Distribution 

H24 

Pharmadass 

Ultimate  Pharma  Products 

Pharma  Nord 

GmbH 

GP2 

Photo-Me  International  DB 

VBS  Hair  &  Beauty  Supplies  F17 

Phyto  Products 

Venalink 

K35 

Pinewood  Healthcare  L21 

Vitabiotics 

H29 

The  Point  Of  Sale  Centre  A14 

Warner  Wellcome  Consumer 

Positive  Solutions  K34 

Healthcare  &  Wilkinson  Sword 

Prescription  Pricing 

L4 

Authority  M11 

Weider  Nutrition 

H20 

Precisa  Balances  NPA7 

Westbury  Distribution 

M26 

Proprietary  Articles  Trade 

Winware  Distribution 

G6 

Association  NPA12 

Zenith  Consumer 

L20 
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How  to  get  to  Wembley 


BYROAD 

Foor  adjacent  motorways  (M1, 
M4,M40,  aod  M25)  and  major  trunk 
routes  link  to  the  rest  of  the  U.K.  -  and 
the  West  End  of  London  is  just  20 
minutes  away. 

BY  RAIL 

Jubilee,  Metropolitan,  and  Bakerloo 

(Underground)  and  two  British  Rail 
lines  keep  us  in  easy  reach,  servicing 
two  local  stations  in  addition  to  their 
own  on-site  BR  station  - 
Wembley  Complex. 


3-4  SEPTEMBER  1995 
WEMBLEY  EXHIBITION  CENTRE 
LONDON  •  ENGLAND 
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EXHIBITORS  BY  STAND 


A10  Australian  Bodycare 

A14  The  Point  of  Sale  Centre 

A16  Eurospecs 

B16  David  Salmon  Ltd 

B17  Antica  Erboristia 

B18  Atlantis  International 

B19  Readyspex 

B24  The  Miles  Group 

B30  Giorgio  J  

B38  Medielite  

C    Spectator  Sports 

C8  AC  Labels  Ltd  

C10  Jackel  International 
C12  Diana  Drummond 
C15  Beauty  Counter/ 
Community  Pharmacy 
C16  Lincoln  National 

C18  Shilcroft  Ltd  

C19  Minilab  Developments 
C20  Alandra  Products 
C21  Studex  Manufacturing 

C22  Marie  France  

C24  Lornamead  Group 
C25  Konica 

C30  Mavala  UK  

C32  Santo  Products/Prism 
Healthcare 

C34  David  J  Hart  

C38  Grafton  International 
D17  Colourcare  International 
D18  Chemtec  Systems 
D19  Photo-Me  International 

D20  Agfa-Gevaert  

D24  Tisserand  Aromatherapy 
D30  Fotostop  Express 
D31  Eaglet  Industry  Ltd 
D37  The  Right  Solution  UK 

D38  Fing'rs  

E20  Jenks  Group 

E30  Collection  2000  

E31  Gretag  Imaging 
E38  Reading  Specs  Co 
F1  Associated  Bankcard 
Services 

F3  Eastern  Promise 

F4  QC  Healthcare  

F5  Jools  II  

F7  Annie  Gee 
F11  Ramer 

F13  Peter  Allen  Eyewear 

F14  Mteedizioni  Sri  

F15  Ark  &  Co  

F17  VBS  Hair  &  Beauty 
Supplies 

F19  Biochemicals  
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F21  Claydon  Creations 
F27  Pharmadass 
F31  Direct  Perception 
G4  Mature  s  Aid 
G6  Winware  Distribution 
G8  Tempur  Pedic  UK 
G10  Honeyrose  Products 
G12  Evans  Medical 

G16  A  L  Simpkin  &  Co  

G18  Larkhall  Green  Farm 

GP1  Imbest  Medical  GmbH 

GP2  The  Ultimate  Pharma 

Products  GmbH 

GP5  Quest  Consumer  Products 

GP6  Intertee  Schwedt  & 

Gesing 

H2  Enterprise 

H4  Smithkline  Beecham 

H9  Ciba  Vision  

H12  Cadburys  

H16  Chemilines 

H17  Allergan  

H19  Cedar  Health  

H20  Weider  Nutrition  

H21  Communications 
International 

H24  UK  Condom  Distribution 
H25  John  Richardson 
Computers  and  Surgichem 
H26  Cow  &  Gate  Nutricia 

H29  Vitabiotics  

H30  Pharma  Nord  

H32  Pharmacia 

H34  Sterwin  Medicines 

IP  1  St  James  International 

IP2  Les  Floralies  

IP3  Village  Cosmetics 
IP6  Laboratory  Brami 
IP7  Crocus  Cosmetics 
IP9  Aquatonale  SA 

IP10  IDL  New  Line  

IP11  Tammy  Taylor  Nails 
IP12  Tweezerman 
IP13  Golden  Temple 
IP14  Palos  Paul  Losenbeck 
IP15  Fabryka  Kosmetykow 

Pollena  EWA  SA  

IP17  Keylab  Grande 
Distribuzione  Diretta 
IP19  Formia  Aps 
IP20  Cosmos  Promotions 

J4  APS/Berk  

J7  Sensormatic 

J11  Herbalforce  Natural 

Products 


J14  Hadley  Hutt 

L19  Expopharm 

J18  Chemist  &  Druggist 

L20  Zenith  Consumer 

J20  Ernest  Jackson 

L21  Pinewood  Healthcare 
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Academica 

57  Brecknock  Road 
London 
N7  OBX 
0171  485  5924 
Fax:  0171  4851217 
Stand  no  NPA21 


Visit  Academica  and  see  museum 
quality  copies  of  historical  cl6 
Italian  drug  jars,  Victorian  glass 
drug  rounds  and  old  botanical 
prints  in  antiqued  frames  plus 
key  boxes  from  Florence.  On 
offer  at  the  show  are  some  end  of 
range  items  at  reduced  prices. 
And  don't  forget  to  take  a  pre- 
view of  our  Christmas  hampers. 


•*  #  Product  launch  •  • 


Agfa-Gevaert 

27  Great  West  Road 
Brentford 
Middlesex 
TW8  9AX 
0181  560  2131 
Fax:  0181  231  4951 
Stand  no  D20 


Starling  on  the  Agfa  stand  is  the 
company's  very  latest  minilab, 
the  MSC101.  It  offers  the  busy 
pharmacy  a  range  of  highly  prof- 
itable print  products  and  com- 
plete ease  of  use.  <  Hcupying  a 
floor  space  of  just  l.:i  sq  metres, 
it  is  the  highest  performing  Mini- 
lab  in  this  class.  MSC101  features 
Agfa's  unique  TFS  system,  so 
excellent  quality  photographs 
are  virtually  guaranteed. 


•  Product  launch  •  • 


Alandra  Products  Ltd 


141-143  Shoredilch  High  Street 

London 

E1  6JE 

0171  739  1201/5 
Fax:  0171  729  4055 

Stand  no  C20 


Alandra  products  is  exhibiting  its 
range  of  fashion  hair  accessories 
retailing  at  XI. 99,  allowing  retail- 
ers an  excellent  mark-up  and 
profit  margin.  Beautiful  pieces  at 
sensible  prices  on  lovely  dis- 
plays. 


Allergan  Ltd 

Coronation  Road 
High  Wycombe 
Bucks 
HP12  3SH 
01494  427118 
Fax:  01494  436871 
Stand  no  H17 


Allergan,  world  experts  in  eye 
care,  has  recently  launched  a 
new  contact  lens  care  system  for 
RGP  lenses.  The  new,  advanced 
system  consists  of  a  cleaner  and 
soak  solution,  which  disinfects, 
stores  and  wets  lenses,  and  a 
protein  remover  tablet  which 
works  simultaneously  during 
disinfection. 


•  Product  launch  •  • 


Annie  Gee 

Berwick  House 
Dr  Crouch's  Road 
Eastcombe 
Stroud 
Glos 
GL6  7EA 
01452  770753 
Fax:  01452  770761 
Stand  no  F7 


Toilet  and  cosmetic  bags  in  nat- 
ural tones  and  contemporary 
prints  are  mixed  witli  elegant 
classics  to  create  the  County 
Accents  range  which  will  appeal 
to  customers  of  all  ages.  Whet  her 
you  are  from  a  pharmacy,  gift, 
shop  or  department  store,  the 
Annie  Gee  range  will  suit  your 
clientele's  needs. 


M  •  Product  launch  •  • 


Antica  Erboristeria 

Via  Tiburtina,  1325 
00181  Rome 


Italy 

(06)4193852 
Fax:  (06)  4190441 

Stand  no  B17 


Come  and  see  our  range  of  herbal 
based  haircare  products,  including 
colourants  and  shampoos 

APS/Berk  

Leeds  Business  Park 
18  Bruntcliffe  Way 
Morley 

West  Yorkshire 
LS27  0JG 
0113  238  0099 
Fax:  0113  238  1501 

Stand  no  J4 


APS/Berk  is  once  again  running 
an  exciting  promotion  at 
Chemex,  so  don't  forget  to  bring 
along  your  invitation  cards  for 
free  entry  into  our  competitions. 
Good  luck,  we  look  forward  to 
seeing  you  there. 

Ark  &  Co  

51  Hardy  Road 
W  i  in  hie  ill  on 

I  o  don 

SW191JA 
0171  987  1881 
Fax:  0171  2281856 
Stand  no  F15 


Ark  <&  Co  offers  quality  reading 
glasses  in  six  styles  and  nine  strengths, 
witli  price  points  of  £4.99.  Specially 
for  Chemex  is  the  offer  of  £20  bonus 
stock  and  a  £90  starter  pac  k  wit  h  a 
70  per  cent  mark  up.  A  rotating 
stand  is  supplied  for  easy  selection. 
We  supply  solely  to  pharmacies  and 
there  is  no  minimum  re-order. 

Associated  Bankcard 
Services  Ltd  

29  Mill  Lane 
Welwyn 
Herts 
AL6  9EU 


01438  716666 
Fax:  01438  716136 

Stand  no  F1 


ABS  (  UK)  Ltd  is  the  independent 
company  which  provides  retail- 
ers with  an  affordable  'pay  as  you 
use'  EFT  solution  for  credit, 
debit  and  charge  card  accep- 
tance. With  no  capital  outlay  and 
no  fixed  monthly  rental,  PTO+  is 
designed  to  complement  any 
retail  sector  accepting  plastic 
payment  cards.  Affordable,  ben- 
eficial, simple. 

Astonish  Products  Ltd 

Valley  Mills 
Meanwood  Road 
Leeds 
LS7  2JL 
01132  625206 
Fax:  01 132  626062 
Stand  no  K37 


Manufact  urers  of  Astonish  house- 
hold cleaning  paste.  Come  and  see 
our  full  range  of  innovative  prod- 
ucts, available  in  compact  displays 
which  offer  retailers  high  sales  and 
high  profit.  We'll  be  introducing 
the  new  Travelmate  range. 


-»  •  Product  launch  •  • 


Atlantis  International 

55  High  Street 

Southgate 

London 

N14  6LD 

0181  886  9213 

Fax:  0181  882  4421 

Stand  no  B18 


The  Pro-shiatsu  portable  massager 
massages  neck,  shoulders,  arms, 
back,  calves  and  feet.  It  is  com- 
pletely portable,  weighing  only  (ilb. 
Benefits  include  increased  circula- 
tion, relief  of  tension  and  sore  mus- 
cles. Visit  our  stand  for  continuous 
live  demonstrations. 


Australian  Bodycare 

c/o  Ken  Malacraft  Marketing 
Links  Way 

Ashtead  Woods  Road 

Ashtead 

Surrey 

KT21  2EZ 

01372  275932 

Stand  no  A10 


Australian  Bodycare  is  showing  its 
range  of  100  per  cent  tea  tree  oil 
products  on  stand  A10.  Products 
include  pure  tea  tree  oil,  treatment 
lotion,  foot,  treatment,  moisturiser 
and  preevent,  Come  and  find  out 
more 
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Bausch  &  Lomb 

106  London  Road 

Kingston  Upon  Thames 

Kingston 

KT2  6TN 

0181  781  2900 

Fax:  0181  781  2901 

Stand  no  L12 


Bausch  &  Limb  is  one  of  the  UK's 
leading  suppliers  of  c(  intact  lens  si  >lu- 
tie ms.  Promotion;!]  oilers  are  avail- 
able  al  Chemex  on  our  full  range  of 
products,  including  Boston  Kill' 
solutions  and  the  world's  first  multi- 
purpose solution  Renu,  which  now 
includes  the  RenuTravelink  designed 
to  help  patients  ( in  the  move. 

Beaut>  Counter/Communit> 
Pharmacy 

 t  

Miller  Freeman  Professional  Ltd 

8th  Floor 

Ludgate  House 

245  Blackfriars  Road 

London  SE1  9UR 

0171  334  7334 

Fax:  0171  928  3123 

Stand  no  C15 


Beauty  ( 'ounter  offers  lively,  infor- 
mative features  on  the  cosmetic, 
toiletry  and  fragrance  markets, 
and  its  new  Health  Mailers  section 
is  [Moving  a  winnei '  ( 'omnumity 
Pharmacy  provides  news,  in  depth 
features,  industry  comment  and 
product  informal  inn.  The  staff  of 
both  magazines  look  forward  to 
meeting  you. 


Cardinal  House 
27  Station  Square 
Petts  Wood 
Kent 
BR51LZ 
001689  898551 
Fax:  01689  890910 
Stand  no  L26 


Bil>-it  is  pleased  to  announce  the 
international  launch  of  Bibroll,  a 
totally  new  and  patented  disposable 
babycare  product,  a  traditional,  tie 
on  bib  that  is  dispensed  off  a  contin- 
uous roll  It  is  soft,  absorbent, 
hygienic  and  leak-resistant.  Bibroll 
is  presented  with  full  colour  paper 
wrap  or  in  a  convenient  dispenser. 

Biochemieals 

International  Ltd  

K2  Corradino  Industrial  Estate 
Paola,  Malta,  PLA08 


++356  801203/677125 
Fax: ++356  677211 
Stand  no  F19 

This  year  we  are  launching  three 
new  I  Hands  of  toilet  lies:  Marea,  a 
comprehensive  vitamin  enriched 
family  range  with  an  appeal  to 
both  young  ;uid  old;  Actii  >n  Replay, 
a  unisex  spoils  range  for  the 
active,  sporting  person;  and  Men 
Only,  an  exclusive  men's  range 
foi  the  modern  male  professional. 


-»  •  Product  launch  •  • 


Bioconcepts  Ltd 

PO  Box  15 
Havant 
Hampshire 
P091RQ 
01705  499133 
01705  499161 
Stand  no  K20 


Unveiling  vibrant  new  packag- 
ing, for  the  first  time  at  Chemex, 
Bioconcepts  introducing  its  'new 
look'  La  Formule  range  on  stand 
Kl!0.  The  redesigned  range  com- 
prises the  Antibacterial  Skin  Pen, 
Antibacterial  Skin  Wash  and  Pro- 
tective Skin  Shield.  The  four 
refreshing  flavours  of  Bio-Light, 
the  invigorating  de-tox  pro- 
gramme, will  also  be  on  display. 


•  Product  launch  •  • 


Bioforce  UK  Ltd 


Olympic  Business  Park 

Dundonald 

Ayreshire 

KA7  9BE 

01563  851177 

Fax:  01563  851173 

Stand  no  L1 


Bioforce  is  the  world's  leading 
manufacturer  of  fresh  herb  tinc- 
tures. ( >ui  best  seller,  Echinaforce, 
has  increased  in  popularity  and 
many  consider  it  to  be  the  best 
echinacea  product  available.  For 
more  information  on  fresh  herb 
tinctures,  come  and  see  us  on 
stand  LI  w  here  we  will  be  pleased 
to  answer  any  questions. 

c 


Cedar  Health  Ltd 

Pepper  Road 
Hazel  Grove 
Cheshire 


SK7  5BW 
0161  483  1235 
Fax:  0161  456  4321 

Stand  no  H19 


Cedar  is  unveiling  majoi  new 
promotional  plans  foi  Ricola 
Swiss  herb  lozenges  plus  some 
new  products  to  try.  There  are 
also  attractive  offers  on  Pil-food 
Bio-strath  and  Smint,  new  Irani 
ing  guides  and  new  point  of  sale 
material.  You  could  also  win  a 
weekend  in  a  leading  health  spa 


-*  •  Product  launch  •  • 


Channel  Business  Systems 

Bolney  Grange 
Stairbridge  Lane 
Bolney 
West  Sussex 
RH17  5PA 
01444  235236 
Fax:  01 444  244182 
Stand  no  M15 


( "I>S  is  the  leading  independent 
supplier  of  integrated  retail  man- 
agement systems  for  single  oi 
multiple  branches.  ( )n  show  is 
the  complete  range  of  software 
and  hardware,  including,  foi  the 
fust  time,  the  new  Il'( '  PoS  ter- 
minal priced  at  3 1 ,795. 


->  #  Product  launch  •  • 


Chemilines  Ltd  

Unit  18 

Fleetway  West  Business  Park 

14/16  Wadsworth  Road 

Perivale 

Greenford 

Middlesex 

UB6  7LD 

0181  810  5001 

Fax:  0181  810  4748 

Stand  no  H16 


In  a  fiercely  competitive  market,  it 
is  now  imperative  thai  every  phar- 
macist buys  al  the  best  possible 
prices  With  Ibis  in  mind  we  have 
formulated  some  outstanding  deals 
on  our  own  directly  imported  and 
relabelled  Chemilines  EU  Pharma- 
ceuticals, including  new-  lines.  Also, 
we  will  offer  you  no  nonsense, 
si  i  aight  [M  ice  deals  on  <  mi  pn  iducts. 

Chemist  &  Druggist 

Miller  Freeman  Professional  Ltd 

Sovereign  Way 

Tonbridge 

KentTN9  1RW 

01732  364422 

Fax:  01732  361534 


Stand  no  J18 

( '&D  offers  readers  a  'shocking' 
chance  to  w  in  our  house  wine,  as 
well  as  the  ultimate  heebie. 
Pharmacists  can  colled  extra 
copies  of  the  first  t  wo  ( 'ountoi 
parts  the  (  A7V  W  hitehall  Labo 
ralorios'  sponsored  assistant 
i raining  package,  w ii h  lis  Phai 
macisl  Briefing  as  well  as  this 
week's  Lei  ailing  Skills  module 

Chemtec  Systems  Ltd 

The  Old  Police  Station 
Golden  Hill 
Leyland 
Lancashire 
PR5  2NN 
01772  622839 
Fax:  01 772  622879 
Stand  no  D18 

Chemtec  is  demonstrating  its  lat- 
est Alchemist  3000  dispensary 
management  system,  which  in- 
cludes multi-usei  and  lull  preset  ip- 
tion  endorsing  ami  much  more 
Also  on  show  is  the  latest  Prophet 
U000  electronic  point  of  sale  sys- 
tem and  Head!  tffice system.  A  free 
prize  draw  will  also  be  run 

Ciba  Vision  (UK)  Ltd 

Flanders  Road 
Hedge  End 
Southampton 
Hampshire 
S030  2LG 
01489  785399 
Fax:  01489  786802 
Stand  no  H9 


Ciba  Vision  is  exhibiting  its  full 
range  of  contact  lens  solutions, 
including  the  new  range  launched  in 
January.  It  is  promoting  Aosept,  its 
one-Step  peroxide,  and  a  lull  range 
ol  point  ol  sale  will  be  available. 

Claydon  Creations  Ltd 

18  First  Avenue 

Bluebridge  Industrial  Estate 

Halstead 

Essex 

C09  2EX 

01787  472939 

Fax:  01 787  473465 

Stand  no  F21 


Visit  Claydon  Creations  and  see 
the  Giggles  unique  Christmas 
Counter,  including  Santa  Stickon 
earrings  (99p  retail  for  30  pairs) 
Christmas  ponyos  with  matching 
figurines  and  (  hnstmas  accessory 
boxes  (,41.50).  A  range  of  designer 
range  of  Shimmers  is  on  show  and 
there  are  brush  and  toiletry  bag  deals. 


-»  •  Product  launch  •  • 
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Collection  2800 

7A  London  Road 

Sevenoaks 

Kent 

TN131AH 
01732  453213 
Fax:  01 732  460102 

Stand  no  E30 


Collection  LiOOO,  the  colour  cos- 
metics range  for  less,  takes  stand 
E30  at  Chemex.  They  are  show- 
ing off  their  recently  revamped 
range  of  products  for  the  lips, 
face,  eyes  and  nails  at  the  show. 
There  will  be  a  20  per  cent  dis- 
count to  new  customers  who 
visit  the  stand  and  place  orders. 

Colourcare  International 

Riverside  House 
Avon  Approach 
Salisbury 
SP1  3SJ 
01722  412202 
Fax:  01722  411213 
Stand  no  D17 


Colourcare  International  returns 
to  Chemex  with  the  theme  'The 
Winning  Partnership'  incorporat- 
ing its  complete  business  pack- 
age. The  locus  will  lie  on  Colour- 
care demonstrating  commitment 
to  building  a  profitable  partner- 
ship with  the  independent  phar- 
macist. There  are  special 
Chemex  film  and  launch  deals 
for  new  and  existing  customers. 

Communications 
International  

335  Linen  Hall 

162-168  Regent  Street 

London 

W1R5TB 

0171  4341530 

Fax:  0171  437  0915 

Stand  No  H21 


We  publish  the  following 
national  and  international  titles: 
Beauty  Magazine,  Pharmacy 
Products  Review  (mailed  direct 
to  every  pharmacist  and  beauty 
counter  monthly),  Surgery  OTC 
Review  (mailed  to  every  GP 
surgery  bi-monthly),  (  osmetics 
International  (twice  monthly  on 
subscription),  (  osmetics  Prod- 
ucts Report  (monthly  on  sub- 
scription) Cosmetics  Interna- 
tional World-wide  Directory  and 
Industrial  Guide  on  subscription 
annually  and  for  sale. 


12  Rue  du  Roveray 
CH-1207  Geneva 


41  22  700  35  35 
Fax:  41  22  700  32  09 
Stand  no  IP20 


The  elegant  watch  face  hides  a 
secret  compartment  which  can 
be  used  to  stoic  perfume  or  a 
small  item.  A  handy  mirror  is 
also  hidden  under  the  watch 
face.  Available  in  a  choice  of  five 
colours,  there  are  ten  models  in 
the  Miss  Beauty  watch  range. 


Crookes  Healthcare  Ltd 

PO  Box  57 
Central  Park 
Lenton  Lane 
Nottingham 
NG7  2LJ 
01159  539922 
Fax:  01 159  688636 
Stand  no  L17 


Crookes  Healthcare  is  featuring 
its  range  of  brand  leaders  along 
with  expert  advice  on  category 
management.  New  Strepsils  Dual 
Action  for  fast,  effective  relief  of 
sore  throats  will  be  featured. 
There's  a  free  prize  draw  for  a 
mini  colour  TV  plus  personal 
attack  alarms  lice  with  any 
orders  placed  on  the  stand. 


D 


David  J  Hart 

Unit  22 

Basset!  Business  Centre 
Hurricane  Way 
North  Weald 
Essex 
CM16  6AA 
01992  522123 
Fax:  01992  560220 
Stand  no  C34 


In  this,  our  second  year  at 
Chemex,  we  are  again  exhibiting 
Jerome  Russell,  Brodie  &  Stone, 
Rieman  and  Salonplas  ranges 
together  with  the  attractive 
Cameo  make-up  sets  and 
Grether's  blackcurrent  and  red- 
current  pastilles.  New  on  the 
stand  is  Bioscalin  Hair  Formula 
and  'Active  Support'  neoprene 
supports 


-*  •  Product  launch  •  • 


Denward  Manufacturing 

Denward  House 
50  Writtle  Road 


Chelmsford 
Essex 
CM1  3BU 
01245  492986 
Fax:  01245  496939 
Stand  no  NPA11 


We  manufacture  pharmaceutical 
weighing  instruments  -  the  Sov- 
ereign, Techno,  Compact  and  a 
range  of  weights.  Also  available 
are  controlled  drug  cabinets  in 
the  two  most  popular  sizes,  as 
well  as  the  Mythos  CCTV  system, 
security  mirrors  and  our  own 
range  of  safes  and  c  ash  handling 
systems. 


•*  •  Product  launch  •  • 


Depuy  Healthcare 

Millshaw  House 
Manor  Mill  Lane 
Leeds 
LS11  8LQ 
0113  270  6000 
Fax:  0113  270  9599 
Stand  no  L10 


Come  and  see  our  selection  of 
infection  control  products, 
incontinence  systems,  liquids, 
En  Solv  plaster  remover,  Hydrex 
Scrub  and  Rub.  The  hand  rub  is 
excellent  for  community  use, 
hand  disinfectant  in  the  absence 
of  water  and  drying  facilities. 
Also  on  show  is  the  Aquadry 
range  of  self  adhesive  sheaths, 
leg  bags  and  night  bags. 

Diana  Drummond  

Cruac  hnillioi 
Lochwinnocli  Road 
Kilmacolm 
Renfrewshire 
PA13  4DZ 
01505  873263 
Fax:  01505  873263 
Stand  no  C12 


Following  traditional  Scottish 
recipes  for  beneficial  balms  and 
remedies,  we  have  developed  a 
unique  skin  and  hair  care  collec- 
tion. Using  extracts  of  seaweed, 
plants,  herbs  and  bark,  which 
nourish  and  revitalise. 


-»  •  Product  launch  •  • 


Direct  Perception  Ltd 

Superspecs 

37B  New  Cavendish  Street 

London 

W1IM8JR 

0181  518  2885 


Fax:  0181  554  9716 

Stand  no  F31 


High  profitability  and  quality  are 
hallmarks  of  these  optician- 
designed  reading  glasses.  Styled 
on  proven  popular  designs,  and 
with  the  widest  spread  of  prices, 
they  also  appeal  to  businessmen 
due  to  the  minimal  stockholding 
and  the  highest  percentage  prof- 
itability. There  will  be  some  eye 
catching  introductions  and  gen- 
erous show  offers. 


#  Product  launch  •  • 


Eastern  Promise 

BEC  -  Washington  Street 

Bolton 

BL3  5EY 

01204  524262 

Fax:  01204 386435 

Stand  no  F3 


Deep  in  the  Jordan  Valley,  1300 
feet  below  sea  level,  lies  the  Dead 
Sea,  fed  by  the  holy  River  Jordan. 
Along  the  shores  of  the  Dead  Sea 
lies  Zara,  the  fabled  oasis,  said  to 
have  been  frequented  by  Cleopa- 
tra and  the  Queen  of  Sheba.  Zara 
brings  you  this  natural,  authentic 
recipe  of  ancient  secrets  for 
renewal,  relaxation  and  beautiful 
skin. 


•  Product  launch  •  • 


Eurospecs  

58  Wentworth  Street 

London 

E1  7TF 

0171  377  7563 
Stand  no  A16 

Showing  for  the  first  time  at 
Chemex,  Eurospecs  reading 
glasses  incorporate  precision 
lenses  construc  ted  of  fine  materi- 
als at  very  low  prices.  The  Mag- 
netic Health  Care  range  has  been 
test  marketed  in  several  pharma- 
cies in  the  UK  and  has  resulted  in 
repeat  sales  through  recommen- 
dations by  satisfied  customers. 
There  is  a  magnetic  health  belt, 
knee,  elbow  and  wrist  support- 
ers. 

Evans  Medical  

Evans  House 
Regent  Park 
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Kingston  Road 
Leatherhead 
KT22  7PQ 
01372  364024 
Fax:  01372  364018 
Stand  no  G12 


For  nearly  200  years,  Evans  Med- 
ical lias  manufactured  quality 
medicines  in  the  I  K.  Mow,  as 
part  of  the  Medeva  group,  the 
main  locus  is  on  branded  prod- 
ucts manufactured  at  Ashton- 
under-Lyne  and  vaccines  in 
Speke.  Products  include 
Coracten,  a  modified  release 
Nifedipine,  the  laxative  Co-dan- 
thrusate  and  the  Betnesol  range. 


F 


Family  Doctor  Publications 

14  Princeton  Court 


Felsham  Road 

Putney 

London 

SW151AZ 

0181  780  5020 

Fax:  0181  780  5155 

Stand  no  NPA10 

The  leading  independent  pub- 
lisher of  affordable  health  educa- 
tion books  is  showing  new  and 
totally  revised  editions  of  titles  in 
the  successful  'Understanding' 
series.  There  are  also  just  pub- 
lished titles  such  as  Understand- 
ing Hay  Fever  and  Other  Aller- 
gies and  I  'nderstanding  Asthma. 
Details  of  the  exciting  future  pro- 
gramme will  be  announced. 


■*  •  Product  launch  •  • 


Faylite  Signs 

5,  Meeting  House  Lane 

Berkswell 

Warwiks 

CV7  7FX 

0121  359  1934 

Fax:  01676  533162 

Stand  no  NPA5 


Faylite  Signs  is  once  again 
exhibiting  its  quality  signs  on 
stand  NPA5,  including  the  popu- 
lar internal  neons  and  the  M4 
outside  fluorescent-lit  green 
cross  sign.  All  signs  are  tailor 
made  to  order  -  choose  your  own 
size  and  wording,  with  a  special 
show  discount  of  10  per  cent  off. 


London 
N7  8JT 
0171  607  5601 
Fax:  0171  607  0586 

Stand  no  NPA1 


11  Fereday's  Weylux  Healthweigh 
(  hi  display  is  a  ci  tin-operated  per- 
son weigher  specially  designed 
for  pharmacies.  Introduced  two 
years  ago,  there  are  many  hun- 
dreds of  I  lealthweighs,  giving  an 
excellent  service  and  return  to 
pharmacy  owners.  Make  a  point 
of  visiting  our  stand  for  a  del  in  lu- 
stration. 

Fing'rs  

853  Via  Alondra 
Camarillo 
CA  93012 
USA 

(805)  987  7771 
Fax  (805)  987  7775 

Stand  no  D38 


Fing'rs  is  a  complete  hue  of  pro- 
fessional nail  products  carefully 
selected  for  retail  sales.  The 
products  are  the  highest  quality 
available  and  address  virtually 
every  nail  customer's  needs.  Fin- 
g'rs is  the  number  one  selling  nail 
line  in  Europe  and  the  United 
States. 


•  Product  launch  •  • 


Fotostop  Express  Ltd 

Fotostop  House 
Fallsbrook  Road 
London 
SW16  6DY 
0181  769  5252 
Fax:  0181  769  4739 
Stand  no  D30 


Ful  list  op  Express  is  presenting 
its  highly  successful  one  hour 
photo  service  business  format. 
The  shop  within  a  shop  is  espe- 
cially tailored  for  busy  retailers 
and  Fotostop  Express  is  the 
largest  one-hour  photo  brand 
within  pharmacies.  Featured  is 
the  outstanding  all-in-one  film 
processor,  printer  and  paper 
processor  Personal  Pro  Lab. 


-*  •  Product  launch  •  • 


G 


Swanscombe  Business  Centre 
17  London  Road 
Swanscombe 
Kent 

DA10  0LH 

01322  386920 
Fax:  01322  370137 

Stand  no  K23 


(JAP  Research  supplies  the  Dr 
Denti  range  of  first  aid  dental 
care  kits  which  includes  Toothfil 
temporary  tooth  stopping  putty, 
Refit  temporary  dental  cement. 
Clove-del,  clove  oil  tooth  line 
ture,  Softgrip  soft  denture  resin 
and  Smile,  tooth  polish  and 
whitener. 

Gerard  House  

475  Capability  Green 

Luton 

LU1  3LU 

01582  487331 
Fax:  01 582  484941 

Stand  no  J33 


A  top  quality  range  of  <  )T( '  herbal 
medicines,  traditional  herbal 
remedies,  pure  essential  oils  and 
plant-based  ointments  and  skin- 
care  can  be  seen  at  Gerard 
House.  A  division  of  Schol)  Con- 
sumer Products,  Gerard  House 
offers  unique  support  foi  the 
pharmacist  via  a  dedicated 
herbal  medicine  and  aromather- 
apy training  programme,  mer- 
chandising, PoS  and  high-profile 
consumer  advertising. 

Giorgio  J  (UK)  Ltd 

Unit  70 

Abbey  Business  Centre 

15-17  Ingate  Place 

London 

SW8  3NS 

0171  235  3383 

Fax:  0171  259  5253 

Stand  no  B30 


Giorgio  .1  is  launching  a  range  of 
skincare  products  including  a 
Retinol  vitamin  A  cream,  an  Eye- 
gel,  a  lotion  with  AHAs  and  a 
triple  action  thigh  cream.  Also  on 
display  are  the  new  autumn/win- 
ter range  of  cosmetic  bags  and 
co-ordinated  accessories.  All 
orders  placed  at  Chemex  will  be 
given  a  special  Hi  per  cent  dis- 
count and  entry  into  a  prize 
draw. 


#  Product  launch  •  • 


Goldshield  Healthcare 

NLA  Tower 

12-16  Addiscombe  Road 

Croydon 

CR9  6BP 


0181  649  8500 
Fax:  0181  686  0807 

Stand  no  J24 


Goldshield  will  once  again  offer 
oui  legendary  hospitality  and 
excellent  opportunities  on  what 
is  usually  one  of  the  busiest  and 
most  successful  stands  at 
Chemex.  Senior  management 
and  representatives  will  be  on 
hand  to  discuss  Goldshield's 
\  ision  of  the  future,  to  discuss 
your  business  requirements  and 
to  take  you]  orders. 

Gordonprint  

70  Shaftesbury  Avenue 

Kenton 

Harrow 

Middlesex 

HA3  ORE 

0181  907  3778 

Fax:  0181  907  3778 

Stand  no  NPA9 


Cordonprinl  is  a  small  family 
business  supplying  plain  and 
punted  labels  for  pin  ing  guns, 
computers  and  bar-code  print- 
ers. We  repair  old  oi  broken 
labelling  guns.  New  Meto,  Pitney 
Bowes  and  Hallo  guns  are  avail- 
able too.  (Pari  exchanges  wel- 
come). Ink  rollers  are  stocked 
for  most  guns. 


-»  •  Product  launch  •  • 


Grafton  International 

5/12  Birchbrook  Park 

Shenstone 

Staffs 

WS14  0DJ 

01543  480100 

Fax:  01 543  480201 

Stand  no  C38 


Special  oilers  are  available  on 
Rembrandt,  the  number  one  low 
abrasion  whitening  toothpaste 
Grafton  International  is  intro- 
ducing several  new  and  unique 
oral  hygiene  products  to  the 
Toeola  range,  of  particular  inter- 
est to  the  independent  pharma- 
cist. 


•*  •  Product  launch  •  • 


Gretag  Imaging  UK  Ltd 

Gretag  House 
17  William  Street 
Windsor 
Berks 
SL41BB 
01753  840920 
Fax:  01753  864905 
Stand  no  E31 


H  Fereday  &  Sons  Ltd 

45  Holloway  Road 


GAP  Research  Co  Ltd 


Unit  18 
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Excellent  bonuses  are  available  on  Honeyrose 


Gretag  Imaging  is  showing  the 
Pharmacy  Film  Centre,  a  com- 
plete minilab  programme  that 
allows  yon  to  choose  from  16 
machine  models,  all  space  saving, 
single  unit  mac  hines  and  retain 
the  freedom  to  purchase  materi- 
als, Films  and  accessories  from 
the  supplier  thai  matches  your 
on-going  business  needs. 

H 


Haley  Hutt  Computing  Ltd 

George  Baylis  Road 

Droitwich 

Worcs 

WR9  9RD 

01905  795335 

Fax: 01905  795345 

Stand  no  J14 


PILLS  HeadOffice  is  launched 
today  by  Hadley  Hutt  Computing 
Ltd.  This  exciting  new  system 
provides  central  management 
information  and  control  of 
branch  dispensary  systems 
There  will  also  be  demonstra- 
tions of  the  widely  acclaimed 
PILLS  (patient  medication 
record  system)  and  the  EPoS 
system  POSHH  CheckOut  whic  h 
can  link  to  POSHH  HeadOffice 
and  POSHH  WareHouse 


-*  •  Product  launch  •  • 


Herbalforce  Natural 
Products  Ltd 

10A  Church  Street 
Tetbury 

Glos 
GL8  8SG 
01666  505025 
Fax:  01666  505045 
Stand  no  J11 


->  •  Product  launch  •  • 


Honepse  Products  Ltd 

Greeting  Road 
Stow/market 
Sjrffqlfc 
IP14  5AY 
01449  612137 
Fax:  01449  770409 
Stand  no  G10 


Honeyrose  her  bal  cigarettes  are 
the  easier  way  to  give  up  smok- 
ing. Made  from  a  blend  of  herbs 
matured  in  fruit  juices  and 
honey,  they  contain  no  tobacco. 
Excellent    trade    bonuses  are 


available  for  Honeyrose,  as  well 
as  Hactos  Cough  mixture  and 
Honeyrose  Mini  Filters 


I 


1EM  (UK)  Ltd 

PO  Box  99 
Rugby 

Warwickshire 
CV23  8GZ 
01327  252336 
Fax:  01327  262228 
Stand  no  L22 


The  MIT  One-Step  Immediate 
Pregnancy  Test  is  100  per  cent 
reliable  and  produces  clearly  dis- 
cernible, positive  or  negative 
r  esults  in  about  a  minute  and  a 
half.  Available  in  attractive  retail 
packaging  (24  units  per  carton) 
or  without  packaging  (50  units 
per  carton)  for  professional  use. 
Very  competitively  priced! 

Intertee  Schwedt  & 
Gesing  GmbH  

Saseler  Bogen  4a 
22393  Hamburg 
040/6017961-64 
Fax:  040/6017847 
Stand  no  GP6 


We  are  a  traditional  tea-  and 
pharma-trading  company  special- 
ising in  products  fr  om  all  over  the 
world.  Introduced  at  Chemex  are 
fruit  teas,  mate  tea  with  vitamin 
C,  many  different  gift  items,  cos- 
metics and  personal  hygiene 
items  and  much  more. 


•  Product  launch  •  • 


J 


Jackel  international  Ltd 

Dudley  Lane 
Cramlington 
Northumberland 
NE23  7RH 
0191  250  1864 
Fax:  0191  250  1727 
Stand  no  C10 


Visit  the  Jackel  stand  to  see  new 
soft  toy  rattles  from  brand  lead- 
ers Tommee  Tippee,  an  exciting 
nursery  collection  including  a 
back  carrier  and  the  lull  r  ange  of 
Pur  Natur.  Yoit  can  also  see  a 
selection  of  bags  from  Celeste, 
the  Sunbrella  '96  range  arrd  the 
latest  hair'  accessories  for 
women  arrd  childr  en. 


■*  •  Product  launch  •  • 


Ernest  Jackson  &  Co  Ltd 

High  Street 

Crediton 

Devon 

01363  772251 
Fax:  01363  775595 
Stand  no  J20 


In  addition  to  featuring  such  well  estab- 
lished brands  as  Throaties,  Victory  V  and 
Zubes,  Jacksons  is  launching  three  excit- 
ing new  products  with  instantly  recognis- 
able brand  names.  The  first,  of  these,  Kia- 
Ora  real  fruit  pastilles  with  vitamins  A,  C 
and  E,  will  be  supported  with  the  per- 
sonal appearance  of  the  Kia-Ora  crow. 


•>  •  Product  launch  •  • 


John  Richardson 
Computers 

St  Benedicts  House 
Brown  Lane 
Bamber  Bridge 
Preston 
PR5  6ZB 
01772  323763 
Fax:  01 772  323003 
Stand  no  H25 


John  Richardson  Computers 
(.IRC),  the  leading  name  in  phar- 
macy computers,  is  highlighting 
its  latest  prochrcts  at  this  year's 
show.  Visitors  to  the  stand  can 
see  the  company's  latest  PMR 
program  in  action  along  with 
new  developments  in  the  Com- 
munity Computers  product 
range. 

JoolsII  

St  Mary's  Cottage  Unit 

Standon 

Ni  Ware 

Herts 

SG11  1LY 

01920  821565 

Fax  01 920  823966 

Stand  no  F5 


Our'  massaging  brush  de-tangles 
wet  or  dry  hair  while  its  gentle 
massaging  action  adds  body  and 
shine,  stimulating  the  scalp  and 
leaving  your  hair  in  tip-top  condi- 
tion. It  also  doubles  up  as  a 
portable  massage  unit,  relieving 
tension  and  st  r  ess. 


K 


Via  Polanga 
06037 

Sant'eraclio  Foligno  (PG) 

Italy 

0039/742  361541 
Fax:  0039/742  670585 
Stand  no  IP17 


Angelica  3D  -  a  machine  to  inject 
active  ingredients  into  all  types 
of  cosmetic  gel  is  on  show. 


*>  •  Product  launch  •  • 


Konica  

Plane  Tree  Crescent 

Feltham 

Middlesex 

TW13  7HD 
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0181  751  6121 
Fax  0181  755  0681 

Stand  no  C25 


See  tomorrow's  minilab  system 
today!  Konica's  revolutionary 
Ecojel  system  is  here.  Also  on 
show  are  Konica  Film-In  single 
use  cameras,  inc  luding  a  Lon- 
don version;  Konic  a  VX  colour 
print  film;  Konipaks  with  free 
Looney  Tunes  c  harac  ters;  com- 
pact cameras  including  the  Ell- 
Mini  plus  video  and  audio  tape. 


-»  •  Product  launch  •  • 


L 


Larkhll  Green  Farm 

225  Putney  Bridge  Road 

London 

SW15  2PY 

0181  874  1130 

Fax:  0181  871  0066 

Stand  no  G18 


Visit  the  Larkhall  Green  Farm 
stand  no  G18  and  take  advantage 
of  several  promotions  on  Linea 
Natura  natural  hair  colourants, 
Micro  range  including  Micro  Gar- 
lic, Micro  Multis  and  Folic  Acid, 
Lipcote,  No  Salt  Ruthmol,  Gam- 
molin  and  the  Trufree  (gluten 
free)  range  of  flours.  See  Linea 
Natura  performing  live! 

Lincoln  National  

Barn  House 

38  Meadow  Way 

Eastcote 

Ruislip 

HA4  8TF 

0181  868  1255 

Fax:  0181  866  7575 

Stand  no  C16 


Lincoln  National  (UK)  Pic-  is  the 
holding  company  for  the  UL 
group  which  is  wholly  owned  by 
the  Lincoln  National  Corpora- 
tion of  the  I  SA.  It  is  our  aim  to 
build  a  company  of  the  highest 
standard  in  the  financial  commu- 
nity with  a  reputation  for  unpar- 
alleled customer  service  and  sat- 
isfaction. 

Lornamead  Group 

Lornamead  House 
Kings  Place 

1-5  Newington  Causeway 
London  SE1  6ED 
0171  377  5000 
Fax:  0171  377  9292 
Stand  no  C24 


Lornamead  is  a  multinational 
company,  offering  high  quality 
branded  fragrances  and  personal 
care  products.  Available  at  the 
show  are  Similar  Parfum  Collec- 
tion, designer  allernative  fra- 
grances for  men  and  women,  in 
EDTs,  body  sprays,  body  lotions 
and  new  parfum  soaps;  Celsius 
International  men's  grooming 
products  and  Tura  International, 
skin  care  for  darker  skins. 


-*  •  Product  launch  •  • 


1  Peffermill  Industrial  Estate 

Peffermill  Road 

Edinburgh 

EH16  5UY 

0131  661  9803 

Fax:  0131  652  0245 

Stand  no  K21 


Suppliers  of  the  highest  quality 
pure  essential  oils,  blended  mas- 
sage and  bath  oils,  floral  waters, 
soaps,  creams  and  aromatherapy 
sticks.  Visit  our  stand  to  see  our 
full  range  and  attractive  mer- 
chandising units. 


M 


Maddox  Health  &  Beauty 

Unit  21 

Hallmark  Trading  Centre 
Fourth  Way 
Wembley 
Middlesex 
HA9  0LB 
0181  795  2451 
Fax.  0181  903  3442 
Stand  no  C18 


On  show  will  be  the  three  main 
product  ranges:  Maddox  Readers 
reading  glasses,  from  i>2.!>()  to 
Hd.! I! I,  with  new  exciting  styles 
and  counter  stands;  Sabona  cop- 
per bracelets  including  the  new 
Sabona  Design  and  Sabona  Cop- 
per Rings,  and  Body  System  nat- 
ural loofah  and  Sisal  bath  prod- 
ucts and  natural  sponges. 


-»  •  Product  launch  •  • 


Marie  France  Ltd 

Parflo  Building 
Davenport  Road 
Altringham 
Cheshire 
WA14  5EL 


0161  929  7110 
Fax:  0161  929  9491 
Stand  no  C22 


Budget  priced  cosmetics,  altei 
native  designer  fragrances  and 
the  new  while  dewberry  and 
vanilla  musk  fragrance  and  toi- 
letry  collection  are  some  of  the 
attractions  on  display.  Check  out 
new  and  fast-selling  aromather- 
apy and  room  fragrance  ranges 
too.  All  products  available  on 
blister  cards,  displays  and  gift 
packs  for  Christmas.  Also,  bud- 
get priced  gold  and  silver  .jew- 
ellery. 


-»  •  Product  launch  •  • 


Mavala  UK  Ltd 

16  Morewood  Close 
London  Road 
Sevenoaks 
Kent 

TN132HU 
01732  459412 
Fax:  01732  740819 
Stand  no  C30 


Mavala,  the  world  leaders  in  nail 
and  handcare,  will  be  exhibiting 
the  recently  launched  Swiss  Foot 
Care  and  Beauty  Programme,  a 
comprehensive  range  of  eight 
interactive  products  especially 
formulated  to  care  for,  and  beau- 
tify, the  feet.  The  company  will 
also  be  showing  a  new  fluid  foun- 
dation,  the  first  skineare  product 
in  the  Mavalia  range. 


•*  •  Product  launch  •  • 


Medielite  pic 

Belvue  Business  Centre 
Units  16&  17 
Belvue  Road 
Northolt 
Middlesex 
0181  841  4144 
Fax:  0181  841  8390 
Stand  no  B38 


Visit  the  Medielite  stand  and  see 
a  wide  selection  oi  g  Is  includ- 
ing shavers,  hairdryers,  tongs 
and  curlers;  dental  and  oral  care 
and  healthcare;  bodycare  and 
personal  care  items  plus  gift 
applianc  es;  photographic  equip- 
ment including  batteries,  cam- 
eras and  audio/video  tapes. 


->  •  Product  launch  •  • 


Medipoint  Ltd 

17  Tamarisk  Court 
Thatcham 
Newbury 
Berks 
RG18  4EX 
01635  861405 
Fax:  01 635  861405 
Stand  NPA  8 


Medipoinl  lunch  Screen  Sys- 
tems is  a  medicines  informal  ion 
system,  endorsed  by  the  NPA. 
Working  within  five  modules 
(patienl  counselling,  advertise- 
ments, patienl  education,  dis 
ease  awareness,  pharmacy  staff 
training)  it  combines  on  one  sys- 
tem self  medication  foi  use  by 
patients  and  pharmacy  staff 
respectively 


PO  Box  2159 
Coleshill 
Birmingham 
B491HZ 
01675  467466 
Fax:  01 675  467006 
Stand  no  M25 

Medisense  is  exhibiting  its 
advanced  range  of  blood  glucose 
monitoring  systems  for  diabet- 
ics, and  is  also  promoting  the 
benefits  of  participation  in  the 
Medisense  community  pharmacy 
scheme,  with  an  attractive  new- 
promotion  starting  at  Chemex 
'95.  Visit  us  on  stand  M25  to  find 
out  more. 


Medisport  International  Ltd 

Medisport  House 
Petersfield  Business  Park 
Petersfield 
Hampshire 
GU32  3QA 
01730  231132 
Fax:  01 730  231777 
Stand  no  L24 


Medisport  has  provided  sports 
professionals  with  products  to 
promote  fitness,  prevent  injury 
and  promote  rehabilitation  since 
PITS.  We  decided  to  launch  a 
range  of  sports  injury  related 
products  into  pharmacies 
because  of  the  increasing  num- 
bers of  people  taking  part  in 
sports  and  their  demand  for  the 
same  care  as  profesionals. 

The  Miles  Group  

Silk  Mill  House 

196  Huddersfield  Road 

Meltham 

Huddersfield 

HD7  3AW 

01484  852411 


CHEMEX  95 
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Fax:  01484  852358 

Stand  no  B24 


On  tlu-  Miles  Group  stand  there 
will  be  exclusive,  show  only 
offers,  new  product  launches 
and  special  stand  attractions. 
Brands  featured  include  Neu- 
tradol,  Slimma-Shake,  Smith 
Kendon  Travel  sweets,  Mam 
baby  products,  Fresh 
Breeze/Beverly  Hills  and  new 
Tara  bath  and  shower  products 


-»  •  Product  launch  •  • 


Minilab  Developments 

46  Ford  End 
Woodford  Green 
Essex 
IG8  0EG 
0181  5061011 
Fax:  0181  5061011 
Stand  no  C19 


Minilab  Developments  is  the 
UK's  only  publication  dedicated 
to  the  world  of  minilabs.  Minilab 
Developments  covers  all  aspects 
of  the  pharmacist's  on-premises 
film  processing,  photographic 
retail  and  electronic  imaging  ser- 
vices. Visit  Minilab  Develop- 
ment's stand  for  your  free  copy 
of  the  latest  issue  and  special 
show  offers  on  subscription  rates. 


Nature's  Aid 

Whitworth  Street 
Wesham 
Kirkham 
Lanes 
PR4  3AU 
01772  686231 
Fax:  01772  671688 
Stand  no  G4 


Nature's  Aid  brands  of  food  sup- 
plements and  vitamins  -  Nature's 
Aid  and  good  health  -  have  been 
put  togetliei  with  the  indepen- 
dent retailer  in  mind,  in  the  face 
of  growing  competition  from  the 
larger  multiples  Special  features 
are  bright  attractive  packaging, 
easy  to  take  one-a-day  formulas 
and  competitive  puce  points. 
Check  out  our  'branded  pack' 
consumer  deals  and  our  unbeat- 
able Vit  C  promotion  for  winter. 


1-2  Dockerls  Wharf 


109  South  Street 
Bishops  Stortford 
Herts 
CM23  3AR 
01279  653465 
Fax:  01279  653454 
Stand  no  M21 


Nedan  Confectionery  is  the 
newly  appointed  distributor  for 
Fisherman's  Friend.  The  full 
product  range  will  be  exhibited, 
including  the  PDA  approved 
Tooth  friendly  valiants.  Visit  the 
stand  to  discuss  the  brand's 
strategy  and  the  exciting,  upcom- 
ing consumer  promotion. 

A  Nelson  &  Co  

Broadheath  House 
83  Parkside 
Wimbledon 
London  SW19  5LP 
0181  788  7888 
Fax:  0181  780  5893 
Stand  no  M3 


A  Nelson  is  exhibiting  its 
relaunched  Bach  Rescue  Cream. 
The  cream  is  a  general  skin  salve 
to  both  soothe  and  restore, 
which  can  help  a  wide  range  of 
skin  conditions  including  rough, 
flaking  or  chapped  skin. 

National  Pharmaceutical 
Association  

Mallinson  House 
38-42  St  Peter's  Street 
St  Albans 
AL1  3NP 
01727  832161 
01727  840858 
Stand  no  NPA20 


The  NPA  represents  the  UK's 
10,000  community  pharmacy 
owners,  speaking  for  them 
nationally  and  internationally. 
Members  enjoy  many  services 
including  professional  indemnity, 
pharmaceutical  information, 
legal,  financial  and  commercial 
advice  and  training  courses.  The 
flourishing  business  equipment 
department  gives  unbeatable  dis- 
counts on  everything  from  bottle 
brushes  to  PMR  systems 

NPA  Pharmoney 

BMA  House 
Tavistock  Square 
London  W10  4LG 
0171  383  7736 
Fax:  0171  388  4635 
Stand  no  NPA4 

NPA  Pharmoney  specialises  in 
advising  on  business  and  per- 
sonal financial  planning  issues. 


The  service  is  available  to  quali- 
fied pharmacists  with  the  full 
endorsement  of  the  NPA.  As  well 
as  providing  independent  finan- 
cial advice,  a  car  finance  plan,  a 
business  finance  scheme  and  an 
unsecured  loan  package  are  all 
available  at  preferential  rates. 

Nycomed  (UK)  Ltd  

2111  Coventry  Road 
Sheldon 
Birmingham 
B26  3EA 
0121  742  2444 
Fax:  0121  722  2190 
Stand  no  L3 


Nycomed  is  launching  the  Eas- 
itop  child  resistant  c  losure.  Eas- 
itop  is  a  state  of  the  art  CRC  with 
a  unique  feature  -  an  optional  key 
which  enables  those  with 
impaired  dexterity  to  easily  open 
the  cap.  Visit  our  stand  for  spe- 
cial offers  on  enteric  coated 
Naproxen  and  Saliva  Orthana 


•  Product  launch  •  • 
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Ob-serve  Business 
Computing  Ltd 

1  Crossways  House 
Enderby  Road 
Blaby 

Leics 
LE8  4DD 
0116  277  3747 
Fax:  0116  277  7447 

Stand  no  NPA16 


Ob-serve  is  launching  the  Ob- 
serve Pharmacist  program  at 
( 'hemex.  A  mont  hly  version  of  Ob- 
scrve  Retailer,  the  popular  NPA 
promoted  book-keeping  soft  ware. 
The  Ob-serve  Pharmacist  is  an 
easy  to  use,  time  saving  program 
that  has  been  developed  to  deal 
specifically  with  all  the  current 
aspects  of  pharmacy  accounting. 


7»  "•  Product  launch  •  • 
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Peter  Allen  Eyewear 

250  Bury  Street  West 

London 
IM9  9LB 
0181  360  4951 
Fax:  0181  360  5069 

Stand  no  F13 


Peter  Allen  has  over  30  years 
experience  in  the  sunglass  and 
optical  field  and  he  would  be 
delighted  to  discuss  and  guide 
you  on  all  aspects  of  this  sector. 
( >ur  range  starts  from  as  little  as 
45p  each  for  children's  sunglasses. 
Rayban  glasses  are  also  available. 

Pfizer  

Ramsgate  Road 

Sandwich 

Kent 

CT13  9IMJ 
01304  616161 
Fax:  01304  616221 

Stand  no  J30 


Pfizer  is  offering  a  free  gift,  S45 
worth  of  Migraleve  stock  and  an 
M&S  gift  voucher  to  customers 
placing  orders  for  ten  or  more 
cases  across  its  range. 

Pharmaceutical  Care 
Services 


4  Ashfield  Road 
Cheadle 
Cheshire 
SK81BB 

0161  406  7177 
Fax:  0161  406  8716 

Stand  no  L2 


Pharmaceutical  Care  Services 
(PCS),  Surgichem's  new  medica- 
tion management  services  sub- 
sidiary, is  making  its  debut  at  this 
year's  show.  Visitors  can  find  out 
about  the  company,  its  services 
and  how  they  work.  They  will 
also  be  able  to  register  their  inter- 
est in  offering  PCS  services  or 
taking  part  in  pilot  schemes 


•*  •  Product  launch  •  • 


Pharmaceutical  Computer 
Systems  Ltd  

37  Stamford  New  Road 

Altringham 
Cheshire 
WA141EB 
0161  941  7011 
Fax:  0161  941  5305 
Stand  no  K31 
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Pharmaceutical  Computer  Sys- 
tems is  featuring  PACK  Beta 
Computer  Systems,  powerful, 
fast,  versatile,  compacl  and  easy 
In  use  even  by  part-time  and 
locum  staff.  They  provide  excel- 
lent security  for  your  data,  are  of 
unbeatable  value  and  extremely 
dependable. 

Pharmaceutical  &  General 
Provident  Society  

Mallinson  House 
40-42  St  Peter's  Street 
St  Albans 
Herts 
AL1  3NP 
01727  858687 
Fax:  01727  840858 
Stand  no  2/4 


P&GPS  is  1  ho  only  friendly  society 
in  the  I  K  offering  permanent 
health  insurance  exclusively  for 
pharmacists  and  others  working 
in  the  pharmaceutical  industry. 
The  benefits  include  payment 
from  day  one  of  certified  sickness 
and  tax  free  lump  sums  on  retire- 
ment. Our  specialised  industry 
and  continued  success  assures 
our  members  excellent  service. 

Pharmaceutical 
Journal/Royal 
Pharmaceutical  Society 

1  Lambeth  High  Street 

London 

SE1  7JN 

0171  735  9141 

Fax:  0171  735  7629 

Stand  no  M9 


The  I'h;  aeenlical  lonrnal  has 

the  highesl  circulation  of  any 
pharmacy  magazine,  with  a  copy 
sent  personally  addressed  to 
every  pharmacist.  The  Royal 
Pharmaceutical  Society  is  the 
pi  i  ifessii  mal  bodv  I'M  .ill  II 1  I II II I 
pharmacists  in  Great  Britain  and 
the  Society's  stand  w  ill  have  dis- 
plays showing  services  and 
books  available  to  members. 

Pharmacy  Practice 
Research  Resource  Centre 

Department  of  Pharmacy 
University  of  Manchester 
Oxford  Road 
Manchester 
M13  9PL 
0161  275  2342 
Fax:  0161  275  2416 
Stand  no  K30 


The  Pharmacy  Practice  Research 
Resource  (  outre  based  at  Man 


Chester  I  Inivei  sity  pn  ivides  I  rain- 
ing and  advice  for  pharmacists 
interested  in  carrying  out  prac- 
tice research.  Two  step-by-stop 
guides  to  carrying  out  research  in 
community  pharmacy,  an  index 
of  pharmacy  practice  literature 
and  a  series  of  research  methods 
bullet  ins  are  available. 

Pharmacia  Ltd  

Davy  Avenue 
Knowlhill 
Milton  Keynes 
MK5  8PH 
01908  603050 
Fax:  01 908  603884 
Stand  no  H32 


Pharmacia  is  promoting  its  mar- 
ket  leading  Nicorette  range  with 
special  deals  on  all  products 
including  Nicorette  gum.  Also  on 
offer  are  branded  generic  prod- 
ucts at  very  competitive  rales, 
while  every  customer  w  ho  visits 
our  stand  will  have  the  opportu- 
nity to  enter  a  free  draw. 

Pharmadass  

16  Aintree  Road 
Greenford 
Middlesex 
0181  991  0035 
Fax:  0181  997  3490 
Stand  no  F27 


Established  14  years  ago,  Phar- 
madass Ltd  is  a  manufacturing, 
distribution  and  marketing  com- 
pany selling  a  wide  range  of  nutri- 
tional supplements,  natural  cos- 
metics, toiletry  and  aromatherapy 
products  under  the  brand  name 
Healthaid.  Healthaid  supple- 
ments are  specifically  formulated 
to  provide  'care  from  within'  and 
to  encourage  consistent  and  sus- 
tainable repeat  business. 

Pharma  Nord  (UK)  Ltd 

Spitai  Hall 
Mitford 
Morpeth 
Northumberland 
NE61  3PN 
01670  519989 
Fax:  01670  513222 
Stand  no  H30 


Distributors  of  the  Bio-Series  of 
vitamins,  minerals  and  fatty 
acids  throughout  the  I'K,  high 
quality  is  the  company's  hall- 
mark. All  Bio-Series  products 
cany  the  distinctive  packaging 
and  logo  and  are  based  on  scien- 
tific research,  raw  materials 
comply  with  EC  regulations 
while  products  are  subjected  to 
regular  quality  checks. 


Photo-Me  International  Pic 

Church  Road 
Bookham 
Surrey 
KT23  3EU 
01372  453399 
Fax:  01372  459064 
Stand  no  D19 


Photo-Me's  RA  Imager  provides 
pharmacists  with  a  competitive 
edge  on  quality,  speed  and  price. 
Now  installed  on  over  100  sites  in 
the  1  K.  it  is  the  smallest,  fastest 
and  most  fully  automated  microlab 
available -and  canpn  icessten  n  ills 
every  hour  <  h  choose  the  proven 
Leader  Lab  for  extra  features 
including  enlargements.  Also  on 

show:  the  new  photovision  I  th 

for  state-of-the-art  ID  photography. 


Phyto  Pharmaceuticals  Ltd 

3  Kings  Mill  Way 
Hermitage  Lane 
Mansfield 

Nottinghamshire  NG18  5ER 
01623  644  334 
Fax:  01623  657  232 

Stand  no  K27 

New,  unique,  the  Sehoenen- 
berger  range  of  pure  fresh  and 
natural  plant  juices  comes  to 
Chemex  and  the  UK.  Forty  four 
unparalleled  juices  processed 
within  :i  Ik  >urs  <  »f  harvesting  organic 
plants.  Complete  P.O.S  displays 
and  Introductory  offers.  One  of 
I995's  most  exciting  innova- 
tions' See  and  taste,  on  Stand 
K-27. 
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Pinewood  Healthcare 

Ballymacarbry 

Clonmel 

Co  Tipperary 

Ireland 

010  353  52  36253 
Fax:  010  353  52  36311 

Stand  no  L21 


Pinewood  specialises  m  liquid 
formulations.  Among  the  range 
of  sugar-free  generics  available 
are  paracetamol  and  elixir, 
codeine  linctus,  simple 
linctus/paediatric  and  strong 
pholcodine  linctus.  We  have 
introduced  powder/granule  fill- 
ing facilities  designed  for  non- 
penicillin  antibiotics  and  are 
presently  manufacturing  ery- 
thromycin powder  for  oral  sus- 
pension. 

The  Point  of  Sale  Centre  Ltd 


Unit  39 

Wimbledon  Stadium  Centre 

Riverside  Road 

London 

SW17  0BA 

0181  879  3070 

Fax:  0181  879  7345 

Stand  no  A14 

The  Point  nl  Sale  ( 'entre  lias  avail- 
able from  stuck  a  huge  range  of  liter- 
ature dispensers,  postei  holders, 
acrylic  units,  suckers,  adhesivos, 
Velcro,  hunks,  clips,  pegboard  fit- 
tings and  much,  much  more.  Km  a 
free  18-pago  catalogue,  call  oi  fax 
the  numbers  above 

Positive  Solutions  Ltd 

St  Benedicts  House 
Brown  Lane 
Bamber  Bridge 
Preston 
Lanes 
PR5  6ZB 
01772  620516 
Fax:  01 772  629736 
Stand  no  K34 


Positive  Solutions  unveils  version 
4.2  of  JR<  'pos,  the  mai  ket  leading 
pharmacy  EPoS  system  at  <  hemex 
95.  The  system  provides  real  bene- 
fits to  hundreds  of  pharmacies, 
independent  and  group  alike,  with 
turnovers  from  just  S30,000pa. 
And,  especially  I'm  ('hemex,  sys- 
tem orders  taken  at  the  show  will 
be  discounted  by  5500. 


->  •  Product  launch  •  • 


PPA 

Block  B 

Scottish  Life  House 
Archbold  Terrace 
Jesmond 

Newcastle-Upon-Tyne 
NE21DB 
0191  203  5145 
Fax:  0191  203  5001 

Stand  no  M11 


The  Prescription  Pricing  Authi >r- 
ity  is  a  special  health  authority 
responsible  for  the  authorisation 
of  payments  to  dispensing  con- 
tractors in  England  for  the  dis- 
pensing of  NHS  prescriptions. 
The  PPA  also  provides  local  and 
national  information  services 
relating  to  the  prescribing  and 
dispensing  of  NHS  prescriptions. 
The  PPA  is  the  centre  of  pre- 
scribing information. 

Precisa  Balances  Ltd 

4  Vermont  Place 
Tongwell 
Milton  Keynes 
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Bucks 
MK15  6JA 
01908  211900 
Fax  01908211909 
Stand  no  NPA7 

The  Viscount  Tablet  Counter 
from  Precisa  is  a  fast,  accurate 
unit  with  little  or  no  'carry  over' 
that  counts  virtually  any  soil  of 
tablet.  It  takes  up  little  space,  is 
always  ready  for  use  and  does 
not  require  cleaning  or  adjusting 
by  the  user,  and  it  carries  a  full 
two  year  warranty. 

The  Proprietary  Articles 
Trade  Association 

5  Caxton  Way 

Watford  Business  Park 

Watford 

Herts 

WD1  SUA 

01923  211647 

Fax:  01923  211648 

Stand  no  IMPA12 


The  PATA  monitors  resale  price 
maintenance  of  OTC  medicinal 
products  in  the  market  place, 
and  by  so  doing,  helps  sust  ain  the 
continued  development  of  pro- 
prietary medicine  products 
within  community  pharmacy. 
This  in  turn  helps  maintain  an 
adequate  service  to  the  public. 

Q_ 


QC  Healthcare 

5  Birkendale  Road 
Sheffield 
0114  249  4933 
Fax:  0114  249  4932 
Stand  no  F4 


Showing  the  latest  in  high  quality 
latex  condoms.  QC  Healthcare 
has  full  ranges,  styles  and  lubri- 
cants for  every  need.  Give  cus- 
tomers greater  choice  and  liven 
up  your  contrac  eptive  sales  and 
get  in  on  the  'gold  rush'  with  the 
superior  Saxon  Gold  range.  Wiry 
not  save  space  with  a  combined 
Jiffi,  Durex  and  Mates  PoS  unit. 


">  •  Product  launch  •  • 


Quest  Consumer 
Products  Ltd 

11  Jubilee  Avenue 
Highams  Park 


London 
E4  9HM 
0181  527  5339 
Fax:  0181  523  2799 
Stand  no  GP5 

[ )( "signed  following  research  into 
.jaw  development,  Nuk  teats  offer 
a  healthy  alternative  to  breast- 
feeding. The  Nuk  range  exhibited 
at  Chemex  includes  vented  teats 
to  help  reduce  colic  and  the  new 
premature  teat  the  first  teat 
developed  for  babies  with  a  birth 
weight  under  1.75kg  under  med- 
ical supervision. 
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Ragdale  Village  Cosmetics 

The  Granary  House 
Westbury  Farm 
Ashwell 
Herts 
SG2  5PJ 
01462  742825 
Fax:  01462  743065 
Stand  no  IP3 

Ragdale  Village  is  exhibiting  its 
new  range  of  bath  and  shower 
gels,  liquid  soaps,  body  lotions, 
body  creams,  eau  de  toilettes  and 
deodorants  from  Germany.  Also 
seen  for  the  first  time  in  the  UK  is 
Lilian  Barony  from  Milan  -  a  per- 
fume of  fresh  sensuality  com- 
bined with  the  tender  touch  of 
white  lilies. 
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Ramer  Ltd 

Bridge  Road 
Camberley 
Surrey 
GU15  2QR 
01276  63192 
Fax:  01276  62902 
Stand  no  F11 


Ramer  has  been  producing  its 
luxury  bathroom  and  cosmetic 
sponges  for  nearly  five  decades 
and  is  proud  of  the  very  high 
standards  that  it  has  set.  The 
company  will  be  showing  its  new 
packaging  with  a  view  to  the  year 
2000  and  beyond. 


Reading  Specs  Co 

Reading  Specs  House 


32-36  Tottenham  Road 
London  N1  4DW 
0171  923  4441 
Fax:  0171  254  7117 
Stand  no  E38 

Reading  Specs  Co  is  exhibiting 
Europe's  largest  collection  of 
ready-made  glasses.  World  lead- 
ers in  self-selection  glasses,  Read- 
ing Specs  is  renowned  for  its  high 
quality  optical  lenses,  stylish 
frames,  top  value,  comprehensive 
guarantees  and  unrivalled  ser- 
vice. Retail  prices  are  S2.99  to 
S9.99.  Find  out  more  about  spe- 
cial Chemex  launch  offers. 
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Readyspex  Ltd 

Glenfield  Park 
Blakewater  Road 
Blackburn 
BB1 5QH 
01254  680010 
Fax:  01254  680241 
Stand  no  B19 


Readyspex  Ltd,  the  brand  leader 
in  readymade  reading  glasses, 
launches  its  Headliner  Golf 
Glasses  at  Chemex  '95.  With 
sales  in  excess  of  four  million 
pairs  of  Readyspex  in  six  years, 
the  company  offers  unbeatable 
value  for  money  and  a  no-quibble 
guarantee.  On  offer  are  16  styles, 
in  nine  strengths  with  retail 
prices  starting  at  £2.99. 
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RECS  Air  UK 

219  Ashley  Road 
Hale 
Cheshire 
0161  926  9595 
Fax  0161  926  9593 
Stand  no  NPA18 


The  Rainbow  Environmental 
<  leaning  System  oilers  the  first 
positive  method  of  cleaning.  We 
spend  enormous  sums  of  money 
each  year  in  the  act  of  transfer- 
ring dust  and  gritty  particles 
from  one  place  to  another  which 
can  damage  our  furnishings,  car- 
pets, polished  surfaces,  not  to 
mention  our  health.  This  system 
has  to  be  seen  to  be  believed. 
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Santo  Products/Prism 
Healthcare  

Standard  House 
1-2  Church  Way 
Edgware 
Middlesex 
HA8  9AA 
0181  952  0668 
Fax:  0181  381  2536 
Stand  no  C32 


We  will  be  showing  new  and 
exciting  toiletrj  products  includ- 
ing the  fabulous  Imagine  ladies 
body  sprays,  new  pac  kaging  for 
Pretty  Quik  and  Nail  the  Habit,  a 
new  Kingfisher  toothpaste  and 
products  from  Bray  Health  & 
Leisure  and  Advanced  Health 
Technology. 


•  Product  launch  •  • 


Self  Medication  (UK)  IMS 

IMS  Self  Medication 

Kingshridge  House 
130  Marsh  Road 
Pinner 
Middlesex 
0181  723  3562 
Fax:  0181  868  3492 
Stand  no  M23 


Self  Medication  (UK)  IMS  -  the 
largest  collectors  of  pharmaceut  i- 
cal and  healthcare  data,  provides 
key  management  information  to 
retailers  and  manufacturers.  Self 
Medication  is  demonstrating  vari- 
ous computer  information  sys- 
tems -  please  feel  free  to  visit  our 
stand  and  test  our  equipment. 


Sensormatic  Ltd 


Senator  House 
23  Mark  Road 
Hemel  Hempstead 
Herts 
HP2  7DN 
01442  231678 
Fax:  01442  251120 
Stand  no  J 7 


Sensormatic,  the  leading  retail 
security  systems  provider  is 
showcasing  UltraMax,  its  propri- 
etary EAS  technology  at  Chemex. 
As  the  only  manufacturer  of  all 
today's  EAS  technologies,  Sen- 
sormatic is  aware  of  the  diffic  ult 
choice  facing  chemists  and  is 
best  placed  to  advice  on  the 
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options  available.  Visil  .17  In  dis- 
cuss your  security  requirements. 
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AL  Simpkin  &  Co  Ltd 


Hunter  Road 
Sheffield 
S6  4LD 

0114  234  8736 
Fax.  01 14  232  5635 
Stand  no  G6 


Okie  Miner  Peppermints  make 
their  debui  al  Chemex  95.  A 
decidedly  differenl  lozenge  avail- 
able in  a  handy  pocket-sized  tin, 
along  will)  ( )riginal  ( )lde  Miners. 
( >ur  Dr  Stuarts  range  of  herbal 
leas  is  extended  with  two  new 
natural  flavoured  varieties,  Spicy 
Apple  &  Ginger  and  Elderflower 
&  Lemon. 
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Household  Care  Ltd 


Rose  Wharf 
Ropery  Road 
Gainsborough 
DIM21  2QB 
01427  810231 
Fax:  01427  810837 
Stand  no  K28 


The  superb  range  of  Seed)  pel 
care  insecticide  products  pins 
the  Astral  range  ofair  fresheners 
and  household  products  are  on 
display.  Already  firm  favourites 
within  the  chemisl  sector,  these 
will  be  joined  by  the  new  product 
launch  of  the  Secto  Dust 
Mite/Allergen  range 


■*  •  Product  launch 


Sntithkliiie  Beecham 


SB  House 
Great  West  Road 
Brentford 
TW8  9BD 
0181  560  5151 
Fax  0181  975  3791 
Stand  no  H4 


Smithkline  Beecham  has  the  best 
brands  in  the  business  and  is 
committed  to  making  them  work 
for  the  pharmacist.  At  Chemex. 
Smithkline  Beecham  would  like 
to  discuss  its  extensive  winter 
portfolio  range  including 
Beechams,  Night  Nurse  and  ( :on- 


tac,  new  launches  (Tagamet  Dual 
Action  liquid  and  ( >xy  Blackout ) 
and  offer  adv  ice  on  met chandis 


Sterwin  Medicines 

1  Onslow  Street 
Guildford 
Surrey 
GU1 4YS 
01483  505515 
Fax:  01483  554809 
Stand  no  H34 


Sterwin  Medicines  Generics  is 
offering  wry  special  Chemex 
prices  to  all  customers  placing 
orders  at  the  show. 

Studex  Manufacturing 
UK  Ltd 

Unit  6 

Justin  Business  Park 

Sandford  Lane 

Wareham 

Dorset 

BH20 4DY 

01929  554026 

Fax:  01929  554036 

Stand  no  C21 


Studex  specialises  in  manufac- 
turing high  quality  ear  piercing 
studs  and  equipment,  fashion 
earrings  and  after  care  products 
for  sensitive  ears.  All  products 
are  made  from  stainless  steel, 
with  a  nickel-free,  pure  24ct  gold 
plate.  All  goods  are  supplied  in 
stunning  retail  packaging  and 

A  ■  wall  and  counter  displays 

are  available  at  no  charge. 


•  Product  launch 


Surgichem  Ltd 


Surgichem  House 
Milton  Court 

Bredbury  Park  Industrial  Estate 

Stockport 

SK6  2TD 

0161  406  8710 

Fax:  0161  406  8716 

Stand  no  H25 


Surgichem.  whose  Nomad  moni- 
tored dosage  sj  stem  continuesto 
grow  from  strength  to  strength,  is 
using  this  year's  show  to  launch  a 
new  initiative  to  help  pharma- 
cists take  advantage  of  the  grow- 
ing demand  for  Nomad  in  the 
community.  It  is  also  launching 
Surgichem  Training,  a  new  divi- 
sion that  will  provide  training  I,  ,i 
pharmacists  and  carers. 


•  Product  launch 


Sutherland  Health  Ltd 

Unit  5 
Riverniead 
Pipers  Way 
Thatcham 
Berkshire 
RG13  4EP 
01635  874488 
Fax:  01635  877622 
Stand  no  J29 


Males  condom  distributors 
Suthei  land  I  lealth  is  show  ing  the 
impressive  new  Males  range  and 
supporting    advertising.  Mates 

successful  Renault  Clio  sal  

car  will  be  on  the  stand  w  ith  dri 
ver  Lee  Brookes.  Additionally. 
Suthei  land  is  promot  ing  its  lubri- 
cating jelly.  Aromatherapy  oils, 
the  unique  Frisetta  toothbrush 
range  and  othei  products  new  to 
pharmacy. 


T 


Tammy  Taylor  Nails 

9014  S.  Orange  Avenue 

Orlando 

Fl  32824 

(407)  240  8340 

Fax:  (407)240  0831 

Stand  no  IP11 


Visit  the  Tai  y  Taylor  stand  to 

see  our  range  of  acrylic  nail  care, 
body  shampoos,  self  tanning 
lotions,  loofah  scrub,  sponges, 
washable  files,  buffers,  foot  files, 
matching  polish,  lipstick,  hp  lin- 
ers and  we'll  be  doing  free 
demonstrations. 


•Product launch i 


Tisserand  Aromatherapy 

Newtown  Road 

Hove 

Sussex 

BN3  7BA 

01273  325666 

Fax:  01273  208444 

Stand  no  D24 


Tisserand  Aromatherapy's  brand 
leading  range  of  pure  essential 
oils  and  ready-blended  massage 
oils  and  lotions  for  the  body  and 
face  are  on  show.  See  our  range 
of  bath  product  s,  haircare  collec- 
tion, books,  charts  and  diffusers. 


pension, 
tablets 
soothing 
featured 


Torbet  Laboratories  Ltd 

Pearl  Assurance  House 
Mill  Street 
Maidstone 
Kent 

ME15  6XH 
01622  762269 
Fax:  01622  764046 
Stand  no  J38 


loibet  Laboratories  markets  a 
range  of  quality  ethical  and  ( >T< ' 
products,  including  Fam  lax, 
KM-'!,  Medicoal  sachets,  carbel 
Kao-< '  diarrhoea  si  is 
Moorland  antacid 
md  Anethaine  'itch' 
cream  Mental  range 
"ii  stand  Dentogen 
clove  oil  liquid  and  gel  and  Fluor- 
a-Day  tablets  I  I  nig  ami  2.2mg. 
Discounts  are  available  for  the 
show. 


Transnational  Financial 
Services  Ltd 

33  Blagrave  Street 
Reading 
Berkshire 
RG1  1PW 
01734  568444 
Fax:  01 734  496396 
Stand  no  NPA3 


The  NBA  Mastercard  is  the  only 
credit  card  which  benefits  both 
you  ami  the  NBA.  For  visitors, 
there  are  a  host  of  benefits, 
including  free  fee  in  the  first  year 
and  ii])  to  50  days  interest  free 
credit.  For  the  NBA,  contribu- 
tions from  the  Bank  of  Scotland 
as  long  as  you  are  carrying  and 
using  the  card. 


Tweezerman 


55  Sea  Cliff  Avenue 

Glencove 

NY  11542 

USA 

011  516  676  7772 
Fax:  011  516  676  7998 
Stand  no  IP12 


Tweezerman  is  America's  pre- 
mier line  of  professional  per- 
sonal grooming  implements 
which  includes  facial,  manicure 
and  pedicure  beauty  tools.  Many 
items  are  unique  and  kits  and  dis- 
play systems  are  available.  Time 
magazine  reviewed  the  com- 
pany's slant  eyebrow  tweezer  as 
one  of  the  top  ten  products  in 
America  in  1994. 


•»  •  Product  launch 
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VBS  Hair  &  Beauty 
Supplies 

143  High  Sueei 
Walthamstow 
London  E17 

0181  521  0656 
Fax:  0181  521  0656 

Stand  no  F17 


VBS  track's  in  professional  and 
retail  products  and  supplies 
complete  hair  and  skincare  prod- 
ucts for  the  Afro  and  European 
community.  We  are  world-wide 
distributors  for  Cher-Mere 
herbal  products,  kiss  nail  prod- 
ucts and  Bumper  Stopper  shav- 
ing products. 


•*  •  Product  launch  •  • 


Venalink  

Unit  19 

Pinfold  Industrial  Estate 

Pinfold  Lane 

Buckley 

Clwyd 

CH7  3PL 

01244  549260 

Fax:  01244  549260 

Stand  no  K35 


Market  leader  in  heat  sealed, 
totally  disposable,  barrier- 
proofed  and  tamper-evident, 
monthly,  monitored  dosage  and 
weekly  compliance  aid  packag- 
ing. New  for  1995  is  a  cold  seal 
version  of  our  weekly  compli- 
ance pack  which  now  enables  all 
pharmacists   to   participate  in 


monitored  community  care  for 
little  outlay. 


r»  •  Product  launch  •  • 


Vitabiotics  Ltd 

Vitabiotics  House 
3  Bashley  Road 
London 
NW10  6SU 
0181  963  0999 
Fax:  0181  963  1880 
Stand  no  H29 


Get  the  latest  news  on  Vitabi- 
otics' leading  supplement  range, 
including  Menopace,  Premence, 
Pregnacare,  Omega-H3  and  Fero- 
globin-B12.  Recent  additions 
include  Diabetone  capsules  and 
the  unique  Osteocare  liquid  - 
great  tasting  liquid  calcium  with 
co-factors  for  strong  bones.  Pick 
up  PoS  material  and  free  bonus 
stock  for  six  or  12  units  ordered 
on  the  stand. 


w 


Warner  Wellcome 
Consumer  Healthcare  and 
Wilkinson  Sword 

Lambert  Court 
Chestnut  Avenue 
Eastleigh 
S053  3ZQ 
01703  620500 
Fax:  01 703  628733 
Stand  no  L4 


For  the  second  year  running,  lead- 
ing UK  OTC  company  Warner  Well- 


come Consumer  Healthcare  is 
exhibiting  its  extensive  range  of 
highly  successful  healthcare  prod- 
ucts, alongside  sister  company, 
Wilkinson  Sword.  Make  sure  you 
stop  by  the  eyecatching  stand  and 
join  in  the  celebrations  as  the  com- 
pany shows  its  continuing  support 
to  the  pharmacy  industry. 

Weider  Nutrition  Group 

Suite  ? 

Ber-Mar  House 

Runiar  Hill  Business  Estate 
Cannock 
01543  577322 
Fax:  01543  502721 


( )n  sh(  iw  for  I  he  first  time  at  Chemex 
'95  will  be  the  new  look  improved 
formula  Olympian  Performance  sup- 
plement range.  Aimed  at  the  sports 
enthusiast  and  general  athlete,  tins 
range  provides  the  full  nutritional 
complement  needed  by  the  athlete 
to  maximise  their  potential  -  and 
your  profits. 


-»  •  Product  launch  •  • 


Zenith  Consumer 

The  Three  Pines 
Church  Road 
Tylers  Green 
Penn 

Buckinghamshire 
01494  815999 
Fax:  01494  817171 

Stand  no  L20 


Zenith  Consumer  is  a  specialist 
consultancy  within  the  OTC/con- 
sumer  health  &  Beauty  arena, 
assisting  our  clients  with  recruit- 
ment of  sales  and  marketing  pro- 
fessionals at  all  levels.  We  aim  to 
introduce  and  surpass  new  stan- 
dards of  professionalism,  effi- 
ciency and  value  into  recruitment, 
always  maintaining  our  fundamen- 
tal principle:  recruitment  with 
integrity.  Discuss  your  require- 
ments with  one  of  our  consultants 
at  Chemex. 


Warner  Wellcome's  healthcare  range  is  on  show 
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Cow  &  Gate  Nutricia 

New  Market  Avenue 

Whitehorse  Business  Park 

Trowbridge 

Wiltshire 

BA14  0XQ 

01225  768381 

Fax:  01225  771788 

Stand  no  H26 


Cadburys  Ltd 


107  Wessington  Park 

Calne 

Wilts 

SN11  OAZ 

01249  815200 

Fax:  0121  451434 

Stand  no  H12 

David  Salmon 


Salmon  House 
Canada  Street 
Heavily 
Stockport 
Cheshire 
0161  487  1473 
Fax:  0161  487  1684 
Stand  no  B16 

DGW  Marketing 

12  Liberty  Mews 
Malwood  Road 
London 


SW10E8 
0181  673  7286 
Fax:  0181  675  0103 

Stand  no  C14 


St  James'  International 

123  Chase  Side 

Southgate 

London 

N14  5HD 

0181  447  9096 

Fax:  0181  882  3002 

Stand  no  IP1 

Palos  Paul  Losenbeck 
GMBH  &  Co  KG 

D-42699  Solingen 
Honscheider  Strasse  7-21 
Germany 

Stand  no  IP14 


Spectator  Sports 

25  Empire  Centre 
Imperial  Way 
Watford 
WD2  4YM 
01923  247363 
Fax:  01923  210074 
Stand  no  C7 


38  Hillery  Road 


Worcester 
WR51RF 
01385  557747 

Stand  no  L18 


Multepos  Computer 
Systems  

New  Milton  Business  Centre 

162  Old  Milton  Road 

New  Milton 

Hants 

BH25  6EB 

01425  629088 

Fax:  01425  629089 

Stand  no  J34 


Phyto  Products 

3  Kings  Mill  Way 
Hermitage  Lane 
Mansfield 
Notts 
NG18  5ER 
01623  644334 
Fax:  01 623  644334 
Stand  no  K26 


The  Right  Solution  UK 

9  Michael  Gardens 

Gravesend 

Kent 

DA12  4QA 
01474  331260 

Stand  no  D37 
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Cosmetics  for  the 
Millennium 
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